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Female Source Male Source Women Centric 

English Medium Urdu Medium Special Supplements 

100% 

75% 

50% 

25% 

0% 

Women in the Special Supplements 

In content

87%

Sources
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GENDER IN MEDIA AT 
A GLANCE 

As source

Male Female
13%

Out of every hundred sources 13 are female, wherein only 12% women related 
content is reported by the female sources.

Women centric content reported by: 

28%
Male Female

12%
Not Specific 
60%

17%
8%

The special supplements published on the day, contain only 7% women centric 
content



      The theme for Uks’ Annual Desk Diary in 2003 was ‘Women of Pakistan: A
Journey through Politics’, https://uksresearch.com.pk/wp-
content/uploads/2020/10/Diary-2003.pdf. The theme encapsulates the role
of women before, during and after Independence. The chronology traces
their journey as far back as 1876 as accounted for in the book ‘Chashma-e-
Khird’.
       Women were active, ambitious, energetic and equal partners in the
freedom movement. They were also the ones who paid a heavy price during
Partition. Thousands were raped, abducted, forcibly converted, and made to
marry into families of other religions. Many had lost their loved ones, yet
they showed up at the front lines as nation-builders. In the newly elected
assemblies, they took up important issues, bringing in pro-women legislation
like the Family Law of 1961. They resisted the anti-women moves during Zia
and continued their struggle to get the draconian laws repealed

DIRECTOR'S NOTE
The Missing Faces in our Media: Women 
continue to be of no substance
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    Women have been very active from before the
Partition of the subcontinent and played a major role
in the freedom movement.



THE MISSING FACES IN OUR MEDIA: WOMEN 
CONTINUE TO BE OF NO SUBSTANCE

Do we see women or their issues being taken up in these special editions?
Do we see women as experts, opinion-makers and commentators discussing these issues?
Do we get in-depth reports on women’s progress, the impediments and any solutions?

    Yet the journey of Pakistan's women during these 75 years has been a rickety one, on a
bumpy road, as rightly said by Farida Shaheed and Khawar Mumtaz in their landmark book,
‘Women of Pakistan: One Step forward, Two Steps Back’. Swimming against the tide,
struggling against all odds, Pakistan's women continue to deal with every issue that holds
them back from progress and their basic rights. Women have been an integral part of
Pakistan’s national development. Be it politics, the economy, agriculture, industry, sports,
education, health, and foreign affairs, you can name any sector and be sure that Pakistan's
women have been part of it and continue to hold the fort.
    And this brings us to the special editions/supplements that were published on Pakistan's
Diamond Jubilee by almost all players of the national print media and raises many questions
about how the media covered this mega celebration: 75 years of Independence. As Uks' team
sifted through the newspapers several questions crossed our minds however, one important
question that stood out for us and which no one was asking was whether or not the media's
coverage of the nation's Diamond Jubilee was gender-balanced. Uks had anticipated the
media's (intentional or unintentional) lapse or disinterest in women or gender issues. We then
decided to take up the challenging task to monitor and analyse the coverage of a few
randomly selected newspapers and ask these questions:

     The report that you have in your hands is a humble initiative, a small effort to make the
media - in this case, the print media - realise that they are still far from being gender-neutral.
Here is what we saw. Alongside gender blindness, we saw missed opportunities, and general
neglect of the fact that women could and should have been included in hundreds of articles
written by some of Pakistan’s best writers and journalists
     Gender blindness in media content is harmful. It can exacerbate gender inequalities
because it ignores the fact women make up half of society. Other genders were also
conspicuous by their absence.
        The special editions/supplements reflected a mindset that sees everything through a non-
gender lens.
     We believe firmly that feminization of the media and the audience is the way forward if we
want to see a shift in the current patriarchal content that filled up sheets and sheets of
newspapers without a woman in sight - except perhaps tucked away in an article that the
editor/s thought was sufficient. Women are half of this country’s population, they deserve
equal treatment and the least one expected was that this reality the reflected in the
Independence Day mega editions.

Tasneem Ahmar
Founding Director

Uks Research & Resource Cent
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A total of 674 items were monitored. Of these 375 items were taken from
English newspapers while 299 items are taken from Urdu newspapers.
Following is the descriptive breakdown of all the items monitored across the
medium.
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MONITORING SUMMARY 
Detail of items and media monitored 

Daily Jang
159

Daily Dawn
136

The News
123

Express Tribune
82

Daily Pakistan
71

Daily Jinnah
35

The Nation
34

Nawa e Waqt
34

Graph: Number of items monitored vis-a-vis newspaper
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News Photos Columns Editorial LTE Supplements 

English 

172 13 15 7 17 151

Urdu

187 18 35 5 0 54

MONITORING SUMMARY 
Detail of items and media monitored 

Table: Detail of items monitored across medium 

Daily pakistan 

Nawa e Waqt 

Daily Jinnah 

Daily Jang 

The Nation 

Express Tribune 

The News 

Daily Dawn 

0

0

0

54

0

25

52

74

Graph: Trend of special supplements vis-a-vis newspapers 

Fourteenth August is 
Pakistan’s Independence 
Day which is celebrated 
widely. Most newspapers 
bring out special 
supplements on this day. 
The special supplements 
contain columns, articles, 
features, cartoons, 
editorial and photos. 
Attached is the the trend 
of special supplements in 
newspapers
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Category English Urdu 

Accidents 6 3

Advertisement 1 0

Administerial 35 36

Climate 10 4

Covid-19 3 0

Crime 14 19

Education 5 4

Economy 37 12

Floods 17 5

Health 9 4

Category English Urdu 

Human Rights 5 0

Legal 6 8

Media & Arts 31 11

Politics 82 80

Science & Tech 4 2

Sports 19 11

Terrorism 8 3

VAWG 6 6

WASH 3 0

Women 5 0

Independence day English:  69 Urdu: 91
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MONITORING SUMMARY 
Detail of items and media monitored 

We have broken down the complete reportage of 375  itemsagainst 20 categories 
according their scope and theme. The following table illustrates the weightage of each 
category in monitored reportage across the medium. Items related to the theme of 
Independence Day are logged in separately
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WOMEN AS SOURCES
There is a dire need of more women sources in mainstream 
communication to change the discourse around gender

When an entire group of individuals is underreported and underrepresented in the
media’s stories, it leads to a skewed depiction of reality. There are several reasons
why women are not used as sources for news reports as often as men are. Many
journalists still have an unconscious bias and automatically approach a man for his
perspective when given an option. Another factor is tight deadlines and high
workloads which prevent journalists from going beyond tried and tested sources
for information. Also generally speaking Pakistan’s lacks women in leadership
positions and it becomes challenging for journalists to find women who are willing
to speak to the media. Add to it cultural restraints that prevent women from gaining
media training, speaking to the media and generally abusive online culture against
women it explains to a large extent, why we don’t see women as sources of
information on the media.

Since Uks’ inception in 1997 Pakistan’s media has come a long way, especially
since it was privatized. There are an increased number of women sources writing
columns and articles especially in the English media. However the dominant
discourse still stays within the confines of the patriarchal framework for
interpretation and reporting. Women’s comments andexpert opinions are often only
shared only when the subject matter of the item has to do with her gender. This
token woman in the media has led to a bits-and-pieces patchwork which
sometimes makes newspaperslook good, buthasn't affected the mainstream
discourse in the long run.  
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MALE 
87%

FEMALE
13%

Hard News Soft News 

Female Male 

60% 

40% 

20% 

0% 

Type Female 
Source Male Source

News 2% 18%

Columns 16.3% 75%

Others 6.5% 48%
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SIMPLE SOURCE BREAKDOWN

OUT OF EVERY 100 STORIES ONLY 13 
ARE BEING TOLD BY WOMEN!
There is a dire need of more women sources in mainstream 
communication to change the discourse around gender

Only 49% of reportage is sourced by either male or female sources and out of that 
49% only 13% is sourced by female journalists or columnist  

WHAT STORIES ARE WOMEN TELLING ?

Politics, hardcore economy, crimes, court proceedings, natural calamity and
adminiterial news are considered to be hard news, while media and arts, sports
cultural items are considered to be the soft news. Following is the source trend
across the gender vis-a-vis soft or hard news. 

Graph: Female and male source trend vis- 
a-vis hard/soft theme

Number of female sources for soft themes is
slightly greater than number of female sources
for hard themes. 

Table: Female and male sources (%) vis-a- 
vis type of item
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Item Qty %

News 24 6

Photo 7 29

Editorial 0 0

Columns 19 7

Others 0 0

Only 8% of VAWG-related items are sourced from female sources. That means 92% of
items talking about VAWG consider the phenomenon from a man's standpoint.
Neglecting women’s perspectives in VAWG-related items is even more worrying
because untrained media professionals often infuse mainstream communication with
mansplaining and the reinforcement of prevalent stereotypes that further reinforce to
the audience the already present tendency to offer misogynistic explanations and
advocate victim blaming.
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GENDER IN CONTENT 
The media's disposition on gender 

On average out of every 100 stories only 7 stories are related to the women in
a way or another, this may include stories of crimes happened against women. 

Key Points:

No editorial discussed women or
was based on the gender-centric
theme
The average number of
women/gender-related items out
of each 100 is 7, across the
medium 
'Photos' is a particular category
that contains a whooping 29%
women-centric content. 
This could be interpreted as the
media's obsession with women's
pictures and their objectification 

Table: The number of women centric items 
vis-à-vis their type 
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WOMEN CENTRIC THEMES IN 
THE CONTENT
The highest number of women centric themes are VAWG, Media 
& Arts, Independence day, Politics respectively 

Women
4

Crime
1

Independence Day
8

Politics
7

Media & Arts
10Health

1

Human Rights
2

Economy
2

VAWG
13

Education
4

Graph: Women centric themes

Only 14% of women related content is
sourced from female sources

30% of women related content is
sourced from male sources 

WHO'S TELLING WOMEN'S STORIES?
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WOMEN ON INDPENDENCE DAY
Only 7.8% content in special supplements published in english 
medium was women centric. No women centric content was 
published in Urdu special supplements. 

Total Women Centric 

English Urdu 

200 

150 

100 

50 

0 

Graph: Women related content in special supplements 

COMPARATIVE ANALYSIS OF SPECIAL SUPPLEMENTS

Total Women Centric 

The News Express Tribune Daily Dawn Daily Jang

75 

50 

25 

0 

The Red  line shows total number
of special supplements stacked
against each newspaper
The blue line shows the number of
women related items in each
special supplement
In comparison with The News and
ET, Daily Dawn has published the
lowest number of women related
items in its special publication 
The News has reported maximum
number of women-related content
in its special supplement.
Ironically, Daily Jang (urdu) has
not published any women-centric
content in its special supplements 

13Graph: Comparison between special supplements  

media monitoring report-14th August, 2022



+92 518430475, 2305152, 
2305110
Info@uksresearch.com.pk

Office 4B-4C 4th Floor, 
Gulberg Palace E-11/3, 
Islamabad

CONTACT:

EMAIL:

SOCIAL 
MEDIA

ADDRESS:
 

https://uksresearch.com.pk/


