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foreword
foreword
The concept of media monitoring is fairly new to Pakistan.
At election time, the media plays a pivotal role in providing
information to the public about the candidates, campaign developments, the electoral process, the results of the elections,
and various other invaluable messages. It is the basic duty of
the media to provide honest, balanced, and objective news to
the public. A free and fair media is a necessary element of the
democratic process, and media monitoring is a crucial part of
the election observation methodology.
In Pakistan, the media does not always give equal coverage
and treatment to both male and female candidates in the election process. Furthermore, not all politicians enjoy equal access to the media, or an equal level of media interest and
support, because of factors such as gender, age (in particular
where women are concerned), and ethnicity. Unfortunately,
substantial data on the assessment of media coverage during
elections is not available, so it is quite difficult to measure the
shortcomings.
In this setting, Uks Research Center decided to undertake a
research study on media monitoring during the elections of
2013, through a gendered lens. This type of report is unique for
Pakistan as media monitoring is a new concept in this country.
A team of monitors was trained to observe electronic and print
media, including the Internet and social media. They followed
the Global Media Monitoring Project (GMMP) to monitor and
analyze content involving female political candidates and voters. The outcome is this report, “Fair, Balanced and Unbiased?
A Gendered Analysis of Pakistan’s Media Reporting on Elections
2013.”
The report indicates that while it is a fact that the increased
appearance of women politicians in the media has had a positive impact on the public, it is also a fact that the media could
have done much better. We could have had many stories based
on how the political representation has not only impacted on
women parliamentarians’ personal status, but also their political skills. Among other positivity, increased participation
of women in politics has helped women politicians to sharpen
their skills in public speaking.
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The content analysis, public survey and media’s opinion aim
to inform the readers on how female and male candidates
were portrayed in their campaigns, news coverage, political
advertising, and websites. There are several trends that will
definitely help the media form a better and more gendered understanding of how women must be portrayed and represented
at election time and also while covering politics. It is hoped
that the role of the media in projecting and portraying women
parliamentarians and highlighting their progress and achievements will become more gender sensitive, and that media will
realize and understand the difference having more women in
this profession would make.

executive summary

This report also aims to raise public awareness through media
content analysis that the integration of women into politics
strengthens democracy, and that the media has a crucial and
increasing role in the democratic process and it should try to
convey this message in all possible ways.

executive summary

With over 15 years of experience of interacting with the mainstream and regional media, Uks can say that gender biases and
prejudices in the media are mainly the result of ‘choices’ media
managers, advertisers, and media professionals make each day.
Women are very rarely part of the decision-making process promotion, demotions, beats and assignments. That is why Uks is
now focusing a lot on empowering women in media through
trainings, consultative meetings and regular interactions. We
need to keep pushing for more women in media who can bring
about the desired content where women would be quoted as
primary sources, with a full understanding of gender biases,
stereotypes, socio-cultural constraints and attitudes.

The political empowerment of women has been gaining
significance internationally for many decades. Pakistan is
State Party to international conventions and the Constitution
of Pakistan states that all citizens are equal before the law
and that steps shall be taken to ensure the full participation
of women in national life. Such international and domestic
commitments require the Pakistan government to create
a favorable environment for women’s participation in the
political sphere, both as candidates and voters.

This publication provides recommendations for improvement
in media monitoring to be used by public and private media
houses, political parties, the ECP, government and other stakeholders to improve media coverage, especially of women, during elections.
Tasneem Ahmar
Director

Pakistan is known to have a traditional and strong patriarchal
culture, especially as far as women’s participation in politics
is concerned. Although, as seen during the elections of
2013, there has been a positive change in the attitudes and
perceptions of people regarding women candidates and voters,
Pakistan still has a long way to go. There were areas in Punjab
and KPK where women were barred from voting and women
candidates were attacked for contesting the elections. Judging
from such incidents, it is quite obvious that women entering
politics is still frowned upon in many areas, but this time the

element of the Taliban was also present, who had threatened
attacks during the elections.
The law in Pakistan protects women’s political rights, but
there are gaps in principles and practice due to the lack of
implementation of the laws of the land. It is due to this fact
that women in Pakistan remain marginalized in various aspects
of political participation. Although the participation of women
in politics is increasing, their presence in political parties
as decision makers is very rare. Women also lack financial
resources and mentoring due to which it is harder for them to
fully participate in the electoral process, as opposed to their
male counterparts.
The Pakistan government, ECP and NADRA need to make greater
efforts to create an environment for women’s participation in
the elections. Female voters in Pakistan are under-represented
on the electoral roll and often do not have photographs on
their National Identity Cards (NICs) and in some cases do
not own NICs. Due to the disparity between male and female
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literacy rates in the country, especially in the rural areas, and
due to restrictions on their movement, it is often difficult
for women to receive information about the elections and to
understand the importance of their vote. The participation of
women, as voters and candidates, was much higher in 2013,
as compared to the elections in 2008, however, the practice
of barring women from voting in certain areas of Pakistan is
still being followed. The ECP should take proper and immediate
action against such constituencies and announce their results
as null and void, so that such practices may be stopped in
future elections.
The Pakistani media is very vibrant and plays a major role in
shaping the country’s political landscape and its democratic
process. It is the fundamental duty of media to provide
balanced, impartial and objective news to the public. In
Pakistan, barring a few, most media does not always give equal
coverage and treatment to both male and female candidates
in the election process. Very often the spacing and placing
of news about female politicians is not adequate. A lot of
negative stereotyping is prevalent in news coverage, which
discourages the positive role of female politicians in the minds
of the public.

		

		

		

		
		

In this setting, Uks Research Center decided to undertake a
research study on media monitoring during the elections of
2013, observing through a gendered lens. This type of a report
is unique for Pakistan as media monitoring is a fairly new
concept here, and such a detailed account of media’s reporting
through a gendered lens, during the elections has not been
presented in the country before. This report aims to see where
women politicians and voters stood during the elections of
2013 and provides recommendations for improvement in media
monitoring to be used by public and private media houses,
political parties, the ECP, government and other stakeholders
to improve media coverage, especially of women, during
elections.

		

Key findings

		

The key findings of the report include:
		 •		 Though the media heads and bosses reaffirmed their
support for gender balanced reporting of Election
2013, the public response and the media content
analysis tell a different story.
		 •		 Some sections of the print media were undoubtedly
very supportive and gave space to women candidates,
voters, issues in their editorials, columns and articles,
the same cannot be said for all media.
		 •		 Electronic media, especially the 24/7 news channels
could not deliver effectively when it came to gender
issues. There were many missed opportunities where
a good story was overlooked or presented in a
stereotypical manner.
		 •		 Not enough space and coverage was given to women
political candidates. The women candidates who were
invited to talk shows and were reported on frequently

10

		

		

		

		

		

were the well-known faces of politics, mostly from
strong political and privileged backgrounds.
•		 There were hardly any ‘packages’ or ‘special reports’
that took up issues of CEDAW, UDHR, MDGs, NPA and
other International commitments to which Pakistan is
a signatory and is bound to deliver within the given
time line. Needless to say that each one of them is
directly connected to and impacts upon women of
Pakistan.
•		 Most newspapers did not give enough importance to
female candidates, especially the ones from ordinary
backgrounds who were contesting elections for the
first time, and mostly placed news about them on the
inner pages instead of on the front or back pages.
•		 There was a high number of female candidates who
contested elections independently, but most media
did not give enough coverage to this change in the
political structure in Pakistan.
•		 Awareness raising programs and commercials about
the election and voting process started only one week
before Election Day.
•		 There was not much focus on awareness raising
of general public on women’s role in elections- as
candidates and as voters.
•		 The ECP was once again unable to share genderdisaggregated data.
•		 Most media did not give enough coverage to the violent
attacks on female candidates during the elections to
stop them from contesting. By not highlighting these
incidents media missed the opportunity to advocate
that ECP and government take strong action against
such incidents and take measures to provide the
candidates with more security.
•
Most media did not put enough pressure on ECP and
NADRA to ensure that all women have photographs
on their CNICs. This is not mandatory at present and
impersonation of women voters is carried out with
ease.
•		 Most media did not actively pursue political parties
and candidates to find out whether or not female staff
at female polling stations and booths was present,
so that harassment of women voters and fraudulent
activities could be reduced.
•		 Though some did, most media did not highlight
instances of women voters being barred from voting
and did not advocate that the ECP respond to female
voters’ disenfranchisement by declaring the results
void in the constituencies in question.
•		 Most media was not careful about the timing of
reporting on election results. It was noted in election
2013 that some media channels were too quick in
reporting the results and possibly influenced the
results of the remaining polling stations of particular
constituencies.
•		 Social media emerged as a new force- specially among
urban youth and women.

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Structure of the report
The report comprises of 7 chapters, as follows:
		 •		 Chapter one, Introduction, covers the background,
objectives, and methodology of the report.
		 •		 Chapter two, Historic Perspective of Women in
Politics in Pakistan, provides a brief history
of women’s representation and engagement
of women in politics in Pakistan. It also talks
about women as candidates and voters, and
the women changing the political system in
Pakistan.
		 •		 Chapter three, Media Monitoring and Content
Analysis - through the Gender Lens, gives a
detailed account of coverage given to women in
election 2013 by the media in Pakistan.
		 •		 Chapter four, Baseline Survey on Gender
Responsiveness of the Print and Electronic Media
in Pakistan - From the Public and Media Heads,
gives details from a baseline survey gathering
the responses of media heads and the general
public about coverage of women by the media
in Pakistan, during election 2013.
		 •		 Chapter five, Women and Challenges Faced in
Election 2013, informs about the rights of
voters, candidates, and the media. It also talks
about the major challenges faced by women
during the elections.
		 •		 Chapter six, Bringing about a Positive Change,
shares information on what can be done to
improve media reporting and capacity building.
		 •		 Chapter seven gives conclusions and
recommendations.
The dialogue boxes given within paragraphs in some of
the chapters state the quotes given by different people,
with reference to the particular topic.
The example boxes within the text give examples with
reference to the text being discussed in that particular
chapter.
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Chapter 1

Introduction

Why this study?
The government of Pakistan has the Constitutional obligation
to create a favorable and supportive environment for the
equality of all its citizens, men and women. Pakistan is
State Party to International Conventions and has domestic
commitments to empower women in every sphere of national
life.
Women have been treated unequally as compared to men for
many centuries. They were not allowed to vote, own property,
and work except in specific roles categorized as feminine
roles. Empowering women means they have the freedom to
make crucial choices at different stages, and are given the
opportunity to act as decision-makers in different spheres of
their public and personal lives. Among other things, women
should be given equal opportunities to education, health,
jobs, voting, leadership roles, and in choosing their own
career paths.
Gender issues are increasingly becoming important in the
development process. A series of legislative measures have
been enacted in Pakistan to protect and advance the socioeconomic and political participation of women in order to
help the country overcome its challenges and move forward
as a stronger nation.
The law in Pakistan protects women’s political rights, but in
practice there are some hurdles for women to exercise those
rights. In some parts of Pakistan in particular, women remain
at a disadvantage in the electoral process and political
participation, both in terms of holding office and voting.
There are still local customs in some remote places where
women are expected to vote according to the wishes of their
husbands or male elders. Even more alarming is the fact that
there are still areas in Pakistan where women are barred from
voting altogether.
It does not help matters that the current legislative framework
does not require all women to have photographs on their
Computerized National Identity Cards (CNIC). This encourages
the instances of misrepresentation and impersonation of
women during the voting process. Unfortunately, political
parties have not been very serious in playing an active role
to discourage the disenfranchisement of female voters and
in taking stern action to stop such practices.
The overall participation of women in the political sphere
has improved, but still remains low for a country which has
had a charismatic female Prime Minster like Benazir Bhutto;
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a role model for many women. Most political parties have
not integrated women into the upper ranks of their parties.
Most female political workers do not have the same access
to resources and opportunities for improving their political
skills, in comparison with their male colleagues. The women
who have succeeded in reaching the upper echelons of their
political parties are usually a wife, daughter, mother, or sister
of some political figure.

Goal and objectives

A very important factor that shapes a country’s political
landscape and the democratic process is the media. Today’s
media has many forms: electronic, print, the Internet and
the social media. It is important to note here that Pakistan
has a very vibrant and diverse media, especially the 24 hours
coverage of TV news channels, FM radio stations and a growing
impact of social media networks, especially among the youth
of Pakistan, who are very actively involved in discussing
politics and other issues of importance on twitter, facebook,
and blogs. Social media, along with TV news channels, radio
stations and print media, has been recognized as an effective
tool for advocacy. Politicians, news anchors, journalists, and
political party workers, keep issuing statements, informing
and updating the general public on major issues. Social media
played a significant role in the political campaigning of parties
during the elections of 2013, which was mostly handled by
young party workers.

Objectives:

Unfortunately all these forms of media in Pakistan do promote
gender stereotypes and media organizations and staff are
generally not gender-sensitized to be neutral in their reporting
and treatment of male and female politicians. Sexism is prevalent
in media content, and it is so subtle that at times even the
media monitors find it difficult to gauge. However, it has an
impact on the general public who are directly affected by such
information. Media has great power and is the most influential
source of information for the mass of the population. Most
voters are influenced by and respond to political candidates
largely in accordance with the information received from the
mass media.
In this backdrop, Uks Research Center decided to assess
through a unique research study what the role and performance
of the media was, especially regarding women, during the
elections of 2013. Uks was interested in finding out where
women stood in election 2013. This is the first time this type
of research study has been undertaken in Pakistan, providing
such extensive data on the subject. While this research study
focuses on gender gaps in media reporting, great importance
has been given to also record and acknowledge best practices
and positive stories. The research also addresses and tries to
find an answer to an important question: Would the coverage
of Election 2013 have been better, had there been more women
reporting/covering it?
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The main goal and objectives of this research are as follows:
Goal: To provide a gendered analysis of media reporting
during Election 2013, in order to empower public and private
media houses, political parties, ECP, government, and other
stakeholders, with greater information that will help them
improve the political environment, especially for women.

1.
2.
3.
4.
5.

To give a historical perspective of women in politics in
Pakistan;
To monitor the media in Pakistan, from 1 ~ 17 May, during
election 2013, from a gender perspective;
To survey the public’s opinion about media’s portrayal of
women politicians in Pakistan;
To interview media heads about what they are doing to
portray women politicians in a positive light in Pakistan;
Compilation and analysis of data, and final report.

Methodology

The focus of this research was to monitor and analyze different
forms of media with a gender perspective, during the Election
of 2013.
A team of eight media monitors was selected to monitor
different forms of media, i.e. print, radio, television, and
online newspapers from two cities: Karachi and Islamabad.
They followed the Global Media Monitoring Project (GMMP)
to monitor and analyze content involving female political
candidates and voters.
Another team of external researchers surveyed the heads of
media houses, as well as the general public for their responses,
through Public-Opinion Surveys and Questionnaires.
Chapters three and four include the detailed methodologies
and scope of analysis for the media monitoring, public surveys,
and questionnaires shared with media heads.

Chapter 2

Historical
Perspective
on Women
in Politics in
Pakistan
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Chapter 2

Historical
Perspective on
Women in Politics
in Pakistan

Women’s engagement in politics in Pakistan
“I believe it is absolutely essential for us to give every
opportunity to our women to participate in our struggle
for our life and work even if they are in purdha.”
(Muhammad Ali Jinnah, The All India Muslim League
Session, Lahore, March 1940)
For many decades the political empowerment of women has
been on the international agenda. Pakistan is State Party
to the Convention on the Political Rights of Women (CPRW)
and the Convention on the Elimination of All Forms of
Discrimination against Women (CEDAW), to which Pakistan
acceded in 1996.
The Constitution of Pakistan (1973) guarantees equality
between women and men and has the following provisions
for affirmative action for women:
Article 25 states: “All citizens are equal before the law and
are entitled to equal protection before the law; there shall
be no discrimination on the basis of sex alone; nothing in
this Article shall prevent the State from making any special
provision for the protection of women and children.”
Article 34 states: “Steps shall be taken to ensure the full
participation of women in all spheres of national life.”
In 1999, the Pakistan government under Pervez Musharraf
took several steps for the empowerment of women. One
such step was to formulate the first ever National Policy for
Development and Empowerment of Women. The goal of this
National Policy is:
“Empowerment of Pakistani women, irrespective of
caste, creed, religion, or other consideration for the
realization of their full potential in all spheres of life,
especially social, economic, personal and political
and in keeping with our Islamic way of life.” 1
1.

National Policy for Development & Empowerment of Women (March 2002)
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A whole section2 of the National Policy for Development and
Empowerment of Women is devoted specifically to the political
empowerment of women. In order to include more women in
the power and decision making structure of Pakistani politics,
a positive step was taken to introduce the reservation of 33%
seats for women in the local councils on the basis of joint and
direct elections and more than twice the number of reserved
seats for women at the national and provincial levels.
While women’s political participation is seen as compulsory for
the development and progress of Pakistan, the sad truth is that
the women of Pakistan are still being discriminated against,
socially, economically, and politically. Pakistan is still a male
dominated society and gives precedence to support men more
than women in all spheres of public and personal life. Power
and economic resources are mainly controlled and owned by
the men of the society. There is a need for more effort and
greater political will to implement the policies and legislation
to involve women in the social, economic, and political
processes of the country. More effort is required to turn words
into actions and to create space for women at decision making
positions in every sphere.
When women are empowered as political leaders, countries have
been known to experience higher standards of living, through
positive developments in education, health, and infrastructure.
Policy making and governance can also be improved through
women’s presence in politics as they are more inclined to
ensure that the concerns of women and other marginalized
groups are represented.

Women’s representation in politics in Pakistan – a
brief history
“No nation can rise to the height of glory unless your
women are side by side with you; we are victims of
evil customs. It is a crime against humanity that our
women are shut up within the four walls of the houses
as prisoners. There is no sanction anywhere for the
deplorable condition in which our women have to live.
You should take your women along with you as comrades
in every sphere of life.”
(Muhammad Ali Jinnah, 1944)
The role of Pakistani women as public representatives is not
new. The contribution of women in the political process in
Pakistan goes back to the time before Pakistan’s independence
in 1947. A large number of women, alongside men, played a
significant role for the struggle of freedom and the Pakistan
Movement. It is difficult to discuss the achievements of all
these women, so we have only mentioned here a few prominent
personalities.
It goes without saying that Fatima Jinnah was an instrumental
figure in the Pakistan Movement. In 1947, she formed the
2.
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Women’s Relief Committee, which later became the All Pakistan
Women’s Association (APWA). She has the distinction of being
the first Muslim woman to contest elections for the presidency
in 1965.
Begum Shaista Ikramullah and Begum Jahanara Shahnawaz,
two formidable personalities, have gone down in history as
the first women elected members of the Constituent Assembly
of Pakistan. Their efforts include the struggle for demanding
special seats for women in 1965, the Muslim Family Laws
Ordinance 1961, and the passing of Muslim Personal Law under
the Constitution of 1962.
Begum Mehmooda Salim Khan was Pakistan’s first woman
minister and member of the cabinet, while Begum Raana
Liaquat Ali Khan was a women’s rights activist and a founding
member of APWA.
When Zulfiqar Ali Bhutto took oath as the Prime Minister
of Pakistan in 1973, one of his top priorities was to draft a
new Constitution. At this time, Begum Nasim Jehan and
Begum Ashraf Abbasi played a pivotal role as members of
the Constitution Committee. They ensured that the 1973
Constitution emphasized greater gender equality, declaring all
citizens to be equal before the law and that there would be no
discrimination on the basis of race, religion, caste or sex, for
the appointment in the service of Pakistan. It also mandated
that steps be taken to ensure the participation of women in all
spheres of national life. As a result, women were able to enter
superior services from which they had been barred earlier.
Other firsts include Begum Nusrat Bhutto, who led the Pakistani
delegation to the United Nations’ first women’s conference in
1975; her daughter, Mohtarma Benazir Bhutto, the first woman
to be elected to head a Muslim country; Dr. Fehmida Mirza,
the first female speaker of the National Assembly; and Hina
Rabbani Khar, who became Pakistan’s first female foreign
minister in 2011.
There are five women in the history of Pakistan, namely Fatima
Jinnah (PML), Nusrat Bhutto (PPP), Benazir Bhutto (PPPP),
Ghinwa Bhutto (Shaheed Bhutto Group), and Nasim Wali
Khan (ANP), who have led their respective political parties.
All of them, however, inherited their political careers from
male members of their families, and subsequently emerged as
politicians in their own right.

Women as political candidates
Politics has traditionally been a male domain in Pakistan,
which many women have found unwelcoming and even hostile.
Although the participation of women in the political arena is
increasing, the Pakistani society is still quite traditional with
strong patriarchal values. The idea of women entering politics
is still frowned upon in many areas of Pakistan. In addition
to dealing with unfavorable cultural predilections, women
are often more likely than men to face practical barriers to
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entering politics, including a lack of financial resources, which
often leaves them with fewer opportunities to acquire political
experience. With the exception of those Pakistani women who
are closely related to male politicians, women generally lack
the necessary political networks for electoral success.
Although the Constitution of Pakistan guarantees dignity,
freedom and equality to all citizens regardless of sex, women
remain marginalized in various aspects of political participation,
both in terms of holding office and voting. And although the
participation of women in politics is increasing, their presence
in political parties, as well as the political structure, particularly
at the higher decision-making levels, remains marginalized
mainly due to cultural and structural barriers.

Women as voters
Women voters in Pakistan are under-represented on the electoral
roll, mostly due to the lapse by the ECP in not using female
enumerators, especially in rural areas. Female enumerators are
an essential measure to facilitate female registration. Male
members, particularly in rural areas, are often reluctant to
register women in the household due to restrictive cultural
norms.
One of the voting and voter registration requirements in the
country is to have an NIC. There are still women of voting age
in Pakistan who do not have an NIC and those who do often
do not have their photographs on their NICs, which encourages
misrepresentation and impersonation of women at the time of
voting.
Under CEDAW, public service organizations like NADRA and ECP
have a duty to make the extra effort required to make sure that
all women have NICs or CNICs. It should be encouraged that all
women have photographs on their cards.
Due to women’s lower literacy rates as compared to men,
especially in rural areas, and due to restrictions on their
movement, women do not always receive the information
about the elections through printed sources and by attending
campaign events. In some cases, due to lower levels of
education and political literacy, women lack knowledge on how
voting and the political system have a connection with their
lives.
There is a lack of gender-disaggregated data, which makes it
difficult to measure the shortcomings in order to resolve issues
and improve things for the next elections. The ECP should
produce a gender breakdown of voter turnout.
Another issue of great concern is the disenfranchisement of
women voters. There are still areas in Pakistan where local
leaders ban women from voting, and these decisions are at
times taken with the participation of political parties and
political candidates. The ECP should take immediate action

against such constituencies.
There are separate polling booths for men and women in order
to facilitate women’s vote, especially in rural areas. ECP should
make proper arrangements to deploy trained female staff
at the female polling booths to discourage any incidents of
harassment of women voters.
The female politician vs. the male politician in Pakistani media
“By and large, media images still reflect stereotypical
reflections of gender roles. A male politician is first
and foremost perceived as a politician. A female
politician however is first and foremost seen as
a woman, a wife and a mother. Her profession is
rarely separated from her gender. By approaching a
female politician as a woman, a mother or a wife,
her social status tends to be diminished.”
(A member of the Screening Gender Project)
It is true that women have come a long way in Pakistan, and it
is equally true that media too has come a long way in Pakistan.
However, it is also true that both women and media have yet a
long way to go before there will be truly fair and equal portrayal
and treatment of women and men by the media.
Media plays a significant role in determining how women and
men are viewed and perceived by society. This means media
has a huge responsibility to provide unbiased and objective
news to the public. There is a great need for gender-sensitive
reporting, which gives coverage to both men and women and
respects their professional choices.
There seems to be broad agreement that women in general and
female politicians in particular are represented in the media
through conventional frames. A male politician is rarely ever
asked how he divides his time between his demanding job as a
politician and with his wife and kids. A female politician in the
same position as the male politician is mostly seen as a “wife”
and a “mother” first and is questioned on why she chose such a
demanding profession and how it affects her family life.
A lot of emphasis is directed towards a female politician’s
physical appearance, dress sense, body image, and age, which
robs her of the opportunity to truly prove her mettle as a
politician. Such stereotypes are rarely used for male politicians
by the media.
Studies on media coverage of politics show that women are
more likely to be subject to negative gender distinctions than
are men. A negative gender distinction is a reference to one’s
gender that is described as a hindrance. Conversely, men are
more likely to be described in gender-neutral terms; in which
a subject’s gender is irrelevant to how he or she is portrayed.
Pakistani media needs to reassess the factors that make up
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The Caretaker Sindh Minister for Human Rights
and Women Development and member of Board of
Governors of Aurat Foundation, Anis Haroon, while
talking to You! section of The News International,
spoke about the great change in the participation of
women in the electoral process. She’s been quoted
in dialogue box 1.
Dialogue box 1
Anis Haroon said, “It is a phenomenal change that we are
seeing in the country. Women from areas that have never had
any female presence in the political scene not only registered
their vote but contested the election as candidates. This is
definitely a great change that is occurring very slowly.”
Source: Naqvi, Lubna Jerar. “A change is coming,” You! The News,
International, April 14, 2013

their news stories. Women should not just be seen as wives and
mothers. There is a need to create a balanced outlook when it
comes to women working in demanding professions, alongside
men. Women should not only be portrayed as passive victims in

Media gave good coverage to Veero Kohli, once a
slave and now an abolitionist, and two tribal women,
Badam Zari and Nusrat Begum, who decided they had
to stand against all odds and defy the traditional
and cultural barriers in order to bring change in

DON’Ts
• Write about a woman candidate’s clothing or physical appearance (hair, makeup, eyes)…UNLESS your outlet has
published similar articles about male candidates.
• Use gendered terms such as “feisty,” “spirited,” “opinionated”… UNLESS your outlet would use them on a male
candidates.
• Talk about a female candidate as a mother…UNLESS the candidate brings it up first.
DO’S
• Write about clothing (for either sex) that is symbolically important.
• Ask a male candidate about his role as a father if he touts “fatherhood” as a job qualifier.
• Ask a male candidate about sexist language he uses.
Source: NAME IT- CHANGE It: SEXISM AND EQUALITY DON’T MIX- The Women’s Media Center’s: Media Guide to Gender Neutral Coverage of Women Candidates + Politicians By Rachel Joy Larris and Rosalie Maggio- NameItChangeIt.org @NameItChangeIt- Facebook.com/ 2013

every situation in life; media also needs to report stories that
reflect women’s courage and leadership qualities.

Women changing the political system in Pakistan
In a country where politics is not considered to be
a suitable profession for women, there are some
women determined to make a difference. Women
from affluent and political family backgrounds have
already made a place for themselves in the Pakistani
political arena, but it was definitely a very pleasant
change to see three daring women, from the
grassroots level of the society, stand their ground to
contest the May 11th elections.
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their communities through their determination and
commitment.
All three of these women lacked the resources to
contest elections, but all three showed courage and
had a powerful message for their supporters and
communities. They have already changed the “status
quo” of Pakistani politics and have made history.
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break away from the feudal system where landlords
force their serfs to work in conditions akin to
modern-day slavery. She’s been quoted in dialogue
box 2.
Dialogue box 2
Veero Kohli told Reuters at her one-room home in
Hyderabad, “The landlords are sucking our blood. Their
managers behave like pimps – they take our daughters
and give them to the landlords.”
Source: Reuters. “Once a landlord’s serf, Pakistani Hindu woman
enters elections,” The Express Tribune, April 14, 2013.

betterment of her people, as quoted in dialogue box
4.
By stepping out of the confines of their homes
and contesting elections, these brave women have
already brought about a change in the politics of
Pakistan. Their message is a strong one and should
help others in similar situations to rise above their
problems and the barriers surrounding them in order
to make a difference.

Badam Zari, from Bajaur Agency, is one of the first
women to contest elections from the tribal belt of
Pakistan. She feels that it is absolutely essential to
educate people and believes her life could have been
very different had she been given the opportunity
to get an education. She’s been quoted in dialogue
box 3.
Dialogue box 3
Badam Zari told Reuters, “I made this decision to
serve and help our sisters and mothers in the area. Our
area of Bajaur is poor and backward, we have problems
in the health and education sectors – this is the reason
I decided to take part in the election.”
Source: Elahi-Siddiqui, Areej. “Pakistan Elections 2013: 3 Women
Who Are Changing Pakistani Politics,” PolicyMic, April 2013

Similarly, Nusrat Begum is another brave woman
from the tribal belt, who decided to contest the May
elections. She contested as an independent candidate
after she was unable to receive a ticket from the
Pakistan Tehreek-i-Insaf (PTI). She told Reuters
that she wants to break the political and cultural
barriers of Pakistan and serve her community for the
Dialogue box 4
Nusrat Begum told Reuters, “All the people who won
from the constituency in the past did nothing for the
people’s betterment.”
Source: Elahi-Siddiqui, Areej. “Pakistan Elections 2013: 3 Women
Who Are Changing Pakistani Politics,” PolicyMic, April 2013

Kohli, a woman in her mid-50’s with 20 grandchildren,
and a member of the Hindu community of Pakistan,
decided to stand as an independent candidate in the
May elections. Her goal is to help others like her to
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Introduction
The activity
This research on media monitoring is a continuation of
an on-going project of Uks, ‘More women in media.’ The
main aim of this activity was to observe and record the role
of media in portraying female politicians, their progress
and achievements, and the difference more women in the
profession would make.
It is hoped that this media content analysis will help raise
public awareness about how democracy is strengthened with
the participation of women in politics and that the media
has an increasingly crucial role in the democratic process.
Media should accept this role and should portray women
politicians and their role in a positive light.
Gender biases and prejudices in the media are mainly the
result of ‘choices’ media managers, advertisers, and media
professionals make each day. Women in media are very
rarely part of the decision-making process in their own
organizations. This activity focuses on Uks’ line of reasoning
that we need to keep pushing for more women in media who
can positively influence their own organizations to quote
women as primary sources, and portray women in a way that
is free from any gender biases, stereotypes, socio-cultural
constraints and attitudes.

General elections 2013 and media in Pakistan
Methodology

There were three main stages to this activity:
1.		Recording and collecting sample data, sample period ,
research tools (analysis forms)
2. Content analysis of print and electronic media by media
monitors
3. Compilation of analyses – print, radio and television- in
one comprehensive report
The research and content analysis tools for this activity are
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based on the GMMP tool, which are globally accepted and used
for assessing gender responsiveness of news items.
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on a daily basis, for the entire analysis phase.
The list of the team of media monitors has been provided in
Annex II.

Time frame - the analysis period
The media was monitored from May 1, 2013 to May 17, 2013.
This period was further divided into the following phases:
		 • Pre-election period (May 01-10, 2013)
		 • Election Day (May 11, 2013)
		 • Post Election period (May 12-17, 2013)
Forming the team
A total of eight interns were trained for this particular task. The
students who had attended previous workshops were preferred
because they were already familiar with media monitoring and
content analysis.
The candidates were selected after being assessed through an
interview and a short test.
When the team was selected, every person was assigned a
television channel, a radio channel and newspaper to monitor,

Scope of analysis - the media publications/channels
monitored

Table 3-2: Monitored news programs on television
Name of News Channel

Language

Scope

Programs monitored

4.

Samaa TV

Urdu

International

1. News Bulletin (60 min)
2. Election truck (60 min)

5.

ARY News

Urdu

International

1. News Bulletin (60 min)
2. Khara such (60 min)

6.

Khyber News

Pushto

National

1. News Bulletin (60 min)
2. Toll takra (60 min)
3. District Diary (60 min)

The scope of analysis for the media monitoring was as follows:
•
Names of publications/news channels monitored
•
Volume of data monitored
o Number of news items monitored per publication/channel
o Type of news items monitored across the media
o Placement and size/duration of news items monitored
across the media

Table 3-3 gives an account of the channels and respective
news programs monitored on radio.

Table 3-1 shows the news publications monitored.
The electronic media

Name of News Channel

Language

Scope

Programs monitored

FM 96

Urdu

Local

News Bulletin (60 min)

2

FM 99

Urdu

National

News Bulletin (60 min)

3

NBS Radio

Urdu

National

News Bulletin (60 min)

Table 3-2 gives details of news channels and respective
Table 3-4: Online monitoring

Name of Publication

Language

Circulation Region(s)

1.

The Nation

English

Islamabad, Karachi

2.

The Express Tribune

English

Islamabad, Karachi

3.

The News

4.

Daily Times

English

Islamabad, Karachi

5.

Dawn

English

Islamabad, Karachi

6.

Daily Pakistan

English

Islamabad, Karachi

7.

Daily Ausaf

Urdu

Islamabad

8.

Daily Jinnah

Urdu

Islamabad

9.

Daily Khabrain

Urdu

Islamabad

10.

Friday Times

Urdu

Islamabad

Scope

Programs monitored

1.

Urdu

International

1. Election 2013 (60 min)
2. Such touyehhai (60 min)
3. News Bulletin (60 min)

3.
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Express News

Urdu

International

International

1. News Items

Urdu/English

2. Cartoons

Urdu/English

3. Online news channels videos

Urdu

The content monitored for online media is shown in Table
3-4.

•		Total news items reviewed across media (print and
electronic) = 10839
• Print - Total monitored election-based news = 10309

Language

Urdu

Language

The volume of data monitored is shown in Table 3-5.

Name of News Channel

Geo News

Name of News Channel

Volume of data monitored

Table 3 2: Monitored news programs on television

2.

Television - Total monitored election-based news = 320
Radio - Total monitored election-based news = 78
Online news- Total Online monitored news items = 132
Electronic media - Total monitored hours from electronic
media = 459 hours

1

Table 3-1 Monitored news publications

PTV News

•
•
•
•

Table 3-3: Radio monitoring

a. Print media monitored

b.

news programs monitored on television.

1. Election cell (60 min)
2. Capital Talk (60 min)
3. News Bulletin(60 mi)
4. Election transmission (1
days/24 hours)
1. News Bulletin (60 min)
2. Yeh Such hai, YehNahi (60
min)
3. Aabtak (60 min)

It must be mentioned here that in the entire monitoring
period, 10839 news items across media were reviewed. Of
these, the news items in print media with slight mention
of women, written by women, with visuals of women, and
those entirely focusing on women were selected for content
analysis. Similarly, in electronic media any news items with
women presenters/anchorpersons/reporters, news items about
women, news items with presence of women were all selected
for content analysis.

Table 3-5: Volume of data monitored
Total Content Reviewed
Print Media
Nation
Tribune
News
Daily Times
Dawn
Pakistan
Ausaf
Jinnah
Khabrain
Friday Times
Total

Television
543
683
996
416
911
1531
1923
1085
2209
12
10309

Radio

Social Media

PTV

60

FM 96

21

Online Media/social

Geo

57

FM 99

13

Websites items

Express News

65

NBS Radio

44

Online Articles

106

Samaa TV

42

ARY News

64

Political Comics/ Cartoons

4

Khyber News

32

Total

320

Total

132

Total

78

22

31
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Of the news items selected for content analysis, those that
focused on a woman in politics or electoral process or issues
related to women or their role in elections were considered as
women central news items.

to women, presence of women (images) etc. were included]
The frequency of news items from print and electronic media has
been presented in Table 3-7 below, for the entire monitoring
period:

Table 3-6: Analyzed content material
Name of Publication

News items selected for content analysis Women central

Print Media
Television
Radio
Social Media
Total

853
311
78
142
1383

The space accorded to news in print media has been described in
Table 3-8 with respect to the size of news items in newspapers/
publications.

The following figures given in Table 3-9 highlight the
‘importance’ given to news about women during elections by
the print media, with respect to the placement of news items.
Table 3-9 and Graph 3-1 below, show that only 16 percent of
the news items made it to the front page and that 9 percent
of the news items throughout the entire monitoring period
were opinions or editorials. A majority (66 percent) of the

1000

•
•

With respect to the media types
With respect to media coverage before, after, and on
the Election Day
As shown in Graphs 3-3 and 3-4, the print media took lead in

Graph 3-3: Frequency

Women central
News items selected
for content analysis

1200

Graph 3-4: Frequency

800
800

700
600

600

500
400

Graph 3-1: Analyzed content

1500

Placement of news items – print media

Of all the news items monitored in print during the monitoring
period, the majority of news items were 3 columns or more in
size, as shown in Graph 3-5.

437
45
13
91
586

According to these numbers, given in Table 3-6 and shown
in the Graphs 3-1 and 3-2 below, out of the entire content
analyzed, those selected for content analysis were 12 % (1383
of 10839) of the entire monitoring period. Of the news items
selected for content analysis only 42 % (586 of 1383) of the

Space covered by news items - print media

400
300

200

200
0
Print media

TV

Radio

100

Social Media

Pre-election Election day Post Election

900

Table 3-8: Column size of publications
600

Column size
300

0
Print Media

Television

Radio

Social Media

news items were central to women.

Total

providing the maximum coverage to women as compared to TV,
radio and social media.

Frequency of news items
The frequency represents the number of news items monitored
across the media before, after and on the Election Day that
referred to women. [All news items with slight referral, central

The media coverage trends also indicate that election related
news on women was more frequent in the news media before
the election, the number plummeted drastically on the actual
Election Day and increased again after the elections, though
it remained lower than the number in the pre-election phase.

Table 3-7: Frequency
Pre-election
Print media
TV
Radio
Social Media
Total
Percentage

32

415
144
43
33
635
46%

Pre-election

Election day

Post Election

Total

1-3 inches

38

3

74

115

More than 3 inches

22

5

16

43

1 column +

75

15

86

176

2 columns +

111

15

71

197

3 or more columns

166

29

110

305

Total

412

67

357

836

350

Graph 3-5: Column size of publications

300

250
200
150

Election day

Post Election

Total

68
86
11
29
194
14%

370
77
19
70
536
39 %

853
307
73
132
1365
-

100
50
0
1-3 inches

More than 3 inches

1 column +

2 columns +

3 or more columns
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Table 3-9: Placement of publication
News item
setting

Pre-election

Election day

Post Election

Total

front page

43

23

71

137

back page

23

2

50

75

opinion/editorial

44

6

28

78

600

322

37

205

564

500

Graph 3-6: Type of news items

800

700

pages
Others

Pie Chart 3-1: Placement of publication

front page

back page

opinion/editorial pages

400

300

Others

200

100

0
News

Feature

Advertisement

Photograph

Opinion

Article

Editorial Letters-to-the- editor Cartoon

Table 3-11: Duration of electronic media (TV)
Duration electronic media
TV

Pre-election

Election day

Post Election

Total

1-10 min

0

0

0

0

11-20 min

3

0

1

4

21-30 min

8

0

2

10

31-45 min

12

1

15

28

45-60 min

120

85

61

266

1

0

0

1

Table 3-10: Type of news items
Type of news
items

Pre-election

Election Day

Total

Post Election

print

social media

print

social media

print

social media

267

24

48

16

223

32

610

Feature

3

0

0

1

0

3

7

Advertisement

32

0

3

0

6

0

41

Photograph

98

1

11

0

125

4

239

Opinion

6

0

0

0

4

0

10

Article

23

0

3

4

12

2

44

Editorial

10

0

3

0

4

0

17

Letters-to-the-

2

0

0

0

11

0

13

2

5

0

0

2

0

9

News

Duration

More than 60 min

300

Graph 3-7: Duration of electronic media (TV)

editor
Cartoon

news items were placed on the inner pages of all the news
publications monitored.

Type of news item monitored- print media
The news items monitored during the monitoring period were
as given in Table 3-10.
Of these different types, ‘news’ was the most common,
followed by ‘photographs’ (of women). Graph 3-6 shows that
the number of editorials, opinions or features was the least
common, once again highlighting the negligence on part of the
media regarding women and women related news. Photographs
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of women politicians, women at polling booths etc. often make
good news items to increase sales; hence there was a relatively
higher number of these images in print.

Duration of news items on electronic media
The figures in Table 3-11 indicate that most of the news items
monitored on TV and Radio were almost an hour long.

Type of news items monitored- electronic media
The figures in Table 3-13 list the news items monitored with
respect to the type of news programs monitored on electronic

250

200

150

100

50

0

1-10 min

11-20 min

21-30 min

31-45 min

45-60 min

More than 60 min
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News content

Table 3-12: Duration of electronic media (radio)
Duration electronic media
Radio
Duration

Pre-election

Election day

Post Election

Total

1-10 min

5

0

1

6

11-20 min

3

0

0

3

21-30 min

5

3

1

9

31-45 min

4

0

0

4

45-60 min

20

7

17

44

More than 60 min

5

0

0

5

Centrality to women

news items in print media were central to women, while women
central news items in TV, radio and social media were dismally
low.

This category refers to those news items that were central to
women. Centrality refers to news items that specifically talk
about women and women related issues. The graphs below
indicate that more than fifty percent news items monitored
across media were not central to women. Considering this
figure separately for each media type, more than fifty percent

Considering women central news, the figures in Table 3-17 show
that frequency of such news items was maximal during the preelection monitoring period. This frequency plummeted on the
Election Day and gained number during post election period
but remained lower than the pre-election period frequency.

Graph 3-8: Duration of electronic media (radio)

50

Graph 3-9: Type of news items (electronic media)

200

40
150

30
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50

10

0
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11-20 min
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31-45 min

45-60 min
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More than 60 min

Interviews

Talk shows

Documentary

Opinion Programs

Advertisement

Visuals

Table 3-13: Type of news items (electronic media)
Type of news
items

Pre-election

Election Day

Table 3-14: Reporting the news

Total

Post Election

Reporters

TV

Radio

TV

Radio

TV

Radio

News

69

18

62

4

36

9

Interviews

10

0

0

1

1

0

12

Talk shows

59

25

20

9

47

10

170

Documentary

2

0

0

0

0

0

2

Opinion Programs

4

0

0

0

0

0

4

Advertisement

0

0

22

0

0

0

22

Visuals

6

0

0

0

0

0

6

198

Male
Female
Not mentioned

Print

TV

Radio

Social Media

Total

210

149

51

36

446

60

59

24

14

157

368

0

0

59

427

Pie Chart 3-2: Reporting the News

media.
The figures in Table 3-13 and Graph 3-9 indicate that news about
women made the most common news items as part of news
bulletins or in talk shows. The fact that ‘talk shows’ are more
common than other types of news items monitored, could be
due to the fact that the news programs chosen to be monitored
were mostly ‘talk shows’ and ‘news bulletins’(reference to
section on Electronic Media Monitored).
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Delivering the news

Presenting and reporting the news
The ratio of female reporters as compared to their male
counterparts across the media is low, as is evident from the
figures in Table 3-14 and Graph 3-10.

Male
Female

The number of female presenters and anchorpersons in
television and radio is less than their male counterparts.
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Pie Chart 3-3: Number of female presenters

Graph 3-10: Reporting the news

400
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Table 3-16: Women centrality

Social Media

Women Centrality

Table 3-15: Number of female presenters
Presenters/Anchors
Total
Male
Female

TV

Radio

Total

469

94

563

272

57

329

197

35

232

Print

TV

Radio

Social Media

Total

Yes

437

45

13

91

586

No

406

266

60

41

773

Graph 3-12: Women centrality

500
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400

Graph 3-11: Number of female presenters

600

total
Female
Male

500

400

300

200

300

100
200

0
100

Print

0
tv
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Favorability with respect to women
Favorability of news items refers to those news items that
presented a positive or favorable side of women (participating
in elections, politics or democracy). The favorability of news
items has been presented in numbers before, after and during
elections and also with respect to each media type.
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total

The total figures in Table 3-18 indicate that overall, the
favorability of the majority of news items was neutral for
women, that is, if the news did not portray women in a positive
manner, they did not do so in a negative manner either.
This figure is followed by the news items that portrayed women
in a positive manner. The cases of news items with negative
favorability are low but prevalent.

TV

The most news items with positive and neutral favorability
have been recorded in print. Cases of negatively favorable news
items have been recorded across media.

Women quoted in news items
This category refers to news items that actually quoted women
who were mentioned in the news items, rather than just referring
to them in a report or news. Quotes not only authenticate the
news items but also provide importance to the subject (women
in this case) by giving them an opportunity to express their
views and opinions through the media.

Radio

Social Media

The figures in Table 3-20 and Graphs 3-16 and 3-17 show that
the number of those news items in which women were not
quoted (0 times) is the highest, which is quite unfortunate.
The news items that quoted women more than three times
directly follow this.
The following figures in Table 3-21 represent the number of
times women were quoted in news items across the media.
The figures again indicate that across the media, the number
of news items that did not quote or represent women at all (0
times), was the highest.
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Table 3-17: Women centrality

Table 3-19: Favourability of news

Yes

No

Total

Pre-election

254

376

630

Election day

61

136

197

Post-election

271

265

536

Graph 3-13: Women centrality
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respect to women
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positive
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32

negative

77

47

30

27

neutral

350

143

16
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don’t know

33

21

13

5
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Graph 3-15: Favourability of news

400
350

500

positive
negative
neutral
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300

400
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300
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100
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Yes
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Total

Table 3-18: Favourability of news

0

Pre- Election

Election Day

Post Election

Total

248

63

181

492

negative

82

31

68

181

neutral

218

92

266

576

How many times are women
quoted in the story?

don’t know

40

7

25

72

Favorability of news with
respect to women
positive

Graph 3-14: Favourability of news

600

Print

positive
negative
neutral
don't know

400

Radio

Pre Election

Election Day

Post Election

Total

Percentage
%

0

279

70

251

600

45

once

93

23

81

197

15

55

16

60

131

10

thrice

39

15

26

80

6

more than three times

125

70

116

311

24

Identification of women through male relatives
This category indicates the number of times women politicians
are mentioned in news items with reference to their male
relatives (often influential, well-placed or more well-known),
rather than as independent or professional individuals. This is
especially true for women in politics or governance, who have
reached the upper echelons due to the presence of their male
relatives in governance and politics. This practice undermines
the individuality of these women and the actual incident in

300

200

100

Social Media

Table 3-20: Women quoted in a news items

twice

500

Tv

which they were involved that made the news in the first place!
The figures in Table 3-22 and Graph 3-19 indicate that the
trend of referring to women with respect to their male relative
or familial status is prevalent. This trend is less than fifty
percent across the news items monitored.
The figures in Table 3-23 indicate that the trend of referring to
women with respect to their male relatives or familial status is
prevalent across media. Graph 3-20 indicates that this practice
is more common in print media.

0
Pre- Election

40

Election Day

Post Election

Total
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Graph 3-16: Women quoted in a news items
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Graph 3-18: How many times were women quoted in the story?
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How many times are women quoted in the story?
0

once

twice

thrice

more than three

Total

times

Print

379

145

82

44

190

840

TV

131

34

30

19

65

279

Radio

40

7

8

6

7

68

Social Media

50

11

11

11

49

132

42

more than three times

Pre- Election

Election Day

Post Election

Total

203

72

187

462

No

419

111

333

863

Women portrayed as role models

•

The placement of news items in print media is a major
indicator of the importance attached to the news item.
The news items monitored in print were analyzed for their
placement – whether it was placed on the front page, back
page, the opinion or editorial pages (important) or the inner
pages (less important). Of the entire content analyzed,
66% of the news items were placed on inner pages, 9% on
the op-ed pages, while the remaining 16% and 9% were
placed on the front and back pages respectively.

•

In the electronic media, of the entire hour-long news
bulletin during the monitoring phase, news focusing on
women received only 2-3 minutes. There were no womenfocused talk shows either. Women were invited as guests
but women’s issues were rarely discussed in these shows.

•

The women-focused news items that had a positive stance
in relation to gender and its impact were 37%, with 13%
being negative and 43% neutral.

•

The news items, analyses and other forms of reporting that
captured the views of female political candidates, female
voters and female experts, were 55% (in which women
were quoted at least once), while those in which women
were not quoted at all were 45% of the news items.

•

The election-based news items in which women were
referred to as ‘women’ or identified in relation to a male
relative composed 45% of the content analyzed.

This category refers to those news items that present women
in a positive manner, as role models for other women and girls.
It has been established that media provides low coverage
to women and the women who do get coverage are mostly
presented in a negative manner. So it is imperative for the
media to present a positive picture of women rather than
reinforcing the negative social stereotypes, biases and gender
inequality.

Findings and conclusions

Table 3-21: How many times were women quoted in the story?
Type of Media

thrice

Yes

There were quite a few (although less than half) news items
during the entire monitoring period that presented women as
role models, as can be seen in Table 3-24.

0
0 times

twice

Table 3-22: Identification of women through male relatives

Graph 3-17: Women quoted in a news items

600

once

Keeping in mind the above results from the media content
analysis, the following conclusions have been drawn:
•		The media space and coverage accorded to women during
elections amounted to a meager 12 %. Of the entire content,
that selected for analysis was 12 % (1383 of 10839) of the
entire monitoring period. Of the news items selected for
content analysis only 42 % (586 of 1383) of the news items
were central to women.
•		Content (news items) selected for analysis:
- In pre-election phase it composed 46% (of 1383 news
items)
- On election day, it composed 14% (of 1383 news items)
- In the post-election phase it composed 39% (of 1383 news
items)
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Pie Chart 3- 4: Identification of women through male relatives
600

Graph 3-20: Trends in media of referring to women with respect to their male relatives
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Graph 3-19: Identification of women through male relatives
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Table 3-24: Women portrayed as role models

400

Pre- Election

300

Election Day

Post Election

Total

Yes

267

61

238

566

No

359

125

294

778

Pie Chart 3-5: Women portrayed as role models
200

100

Yes

0

No

Pre- Election

Election Day
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Table 3-23: Trends in media of referring to women with respect to their male relatives
Print

TV

Radio

Social Media

Yes

298

97

5

62

No

531

208

64

60

•

The election-based news items that presented women as
‘role models’ were recorded at 42%.

ethics the most.
•

•
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Instances of the use of language that promoted sexism,
gender bias or discrimination, or gender stereotypes, such
as adjectives used to describe the character or physical
appearance of female politicians were the most challenging
to analyze. This was primarily because the newspapers
(especially English language press) largely maintained some
standard of sensitized language. During the monitoring
phase of this project, media personnel did not blatantly
use derogatory language. Similarly, the language for radio
was also carefully selected. It was 24/7 Television news
channels that violated the journalistic code of conduct and

Male/female ratio in newsrooms, the number of reporters,
presenters and anchors were gauged in the media content
analyzed - female reporters across the media stood at
26%. Female presenters and anchors in electronic media
composed 41%, which included newscasters, presenters
and anchorpersons.
Specific examples:
Express News:
A daily mid-day talk show “Yeh Sach Hai Yeh Nahi,” hosted by a
female anchorperson, mostly excluded women related coverage,
and generally featured male guests. During one segment,

a candidate from Lahore, Dr. Yasmin Rashid of PTI, who was
contesting elections against Nawaz Shahrif, was invited but
was only questioned about the health of Imran Khan, who had
taken a fall from a lifter while getting on the stage during his
election campaign. She was not asked much about her own
election campaign.
Another program “Takrar” invited three female candidates
contesting elections from the same constituency in Sindh,
(two for Provincial and one for National Assembly).
On the whole, there were no women-centered talk shows or
current affairs programs. Women were represented visually, but

not talked about in reports. Derogatory language was not used
against women, however, some comments by guests or talk
show hosts bordered on insensitivity. There were fewer female
reporters, but almost equal male and female presenters and
anchors.
On Election Day, there were reports about women waiting in
line, determined not to go back without casting their votes.
A special five-minute report on women voters was presented
in a news bulletin. Transgender people were reported to have
casted their votes. There were an equal number of male and
female reporters and presenters.
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Graph 3-21: Women portrayed as role models
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Female candidates’ campaigns were not highlighted, although
women were present in large numbers in political processions.
Male candidates such as Nawaz Sharif mentioned women in
political rallies, emphasizing stereotypical roles. Focus was
also diverted to Imran Khan’s accident. The news highlighted
that political parties were restricting women of Lower Dir from
voting. Four news bulletins were female focused. It is to be
noted that a seminar was held amongst political leaders in
Mirpur Khas, on Women in Democracy.
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Table 3-25: Women’s portrayal as role models
Print

TV

Radio

Social Media

Yes

403

70

25

68

No

430

236

48

64

Graph 3-22: Women’s portrayal as role models

500

Yes
No

Only ‘Election Cell’ had a female presenter, who covered
issues regarding female voters of different constituencies.
Two shows focused on the issue of peace and security. Both
the shows had a woman in their guest panel along with
three men. The female guests actively participated in the
show.
Female candidates were invited in the Election Cell to
highlight the scenario of their political campaigning.
The theme of a talk show was not focusing on female voters
but the guests Nadia Hassan and Shehzad Roy encouraged
women to exercise their right to vote.

Case study:
• An incident was reported of a female voter slapping the
police official on duty at the polling station and him
slapping her back. The slapping scene was aired again and
again indicating harassment at female polling stations.
This incident is indicated that there was a lack of training
of voters as well as the police officials recruited in the
polling stations.
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TV

Radio

Social Media

FM Power 99
• A week before Election Day the radio channel highlighted
the role of media in pre-elections, elections and postelections in a talk show. The show emphasized the media’s
duty to educate voters and mentioned that it is important
for media to highlight the role and responsibility of women
voters. Rather than highlighting role of media in elections,
it should have emphasized on importance of voting and
educating voters.
• A female presenter encouraged her audience to vote but
did not specifically emphasize women. She attempted
to convince listeners to cast their votes on the basis of
ideology not personality by asking about specific problems
in constituencies and reasons why they were inclined to
vote for a specific candidate. There were only male callers
on the show.
• Female reporters and female analysts highlighted how
women are unaware of their rights and are barred from
voting due to prevalent socio-cultural barriers.

•
•
•

Equal number of men and women were concerned about
the disturbances created by the electoral campaigning in
vex-pops.
Female candidates did not address women related issues
but were more concerned about the security threats
hindering their electoral campaigning.
A male reporter highlighted the number of female voters in
the sensitive constituencies.

The News
• There was a single news story about a trans-gender person’s
right to vote. Bindiya Rana, a trans-gender social worker
and activist contesting elections for provincial seat from
Karachi, was also highlighted. She didn’t have enough
money to fund her electoral campaign.
• It was reported that women were seen supporting their
political leaders in their rallies.
• There were two advertisements encouraging women to
exercise their right to vote.
• There was news of parties and candidates making
agreements to deprive women from voting.
• Hina Manzoor was contesting against two male candidates
and had gained more popularity than them in the
constituency, where she vowed to improve the living
conditions.
• There was news of the District Returning Officer warning
Maryam Nawaz about violating the code of ethics of ECP.
• A PPP candidate demanded of the ECP to provide transport
facilities to female voters in order to guarantee their
participation.
• Maulana Fazlur Rehman encouraged women to exercise
their right to vote.
• Speakers at a seminar were of the view that security threats,
Pakhtun culture and lack of transport facilities would cause
a low turnout of women voters on May 11th, the day of the
general elections in Khyber Pakhtunkhwa.
• Political parties were urged to prioritize the realization of
women’s and children’s rights in their manifestos.
• Mussarat Shaheen, a member of the Pakistani film industry
joined politics to try and bring change for women and faced
criticism. She was referred to as a “hot cake for Pushto
viewers” and a “sexy filmi image”.

Constraints and challenges
•
•
•
•

The monitoring time period had to be reduced due to an
unprecedented volume of content.
Guidance had to be provided to media monitors who were
mostly students and largely unfamiliar with techniques and
technicalities of monitoring and analysis.
Power cuts affected media recordings, making it very
difficult to gather data from television and news channels.
The methodology had to be simplified for the benefit of the
monitors.

47

Chapter 4

Baseline Survey
on Gender
Responsiveness
of the Print and
Electronic Media
in Pakistan From the Public
and Media Heads

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Chapter 4

Baseline Survey
on Gender
Responsiveness
of the Print
and Electronic
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Introduction
There was no baseline study available that could have
provided a precedent on the media’s portrayal of women
in previous elections. Uks compiled this baseline survey
through the analysis and feedback (through questionnaires)
from media heads, surveys of 600 households (at least 100
from each province) on how the media reported on women
politicians before, during and after the 2013 elections. The
Uks team established an election media-monitoring cell
observing gender gaps, fairness and bias in media content.
The results of the media monitoring and content analysis
have been shared in the previous chapter. This chapter
focuses on the results of the following questionnaire-based
surveys on the role of media during elections coverage:
Opinions and feedback from the public as media consumers
Opinions and feedback from media heads as decision makers
on media content production

Scope of analysis and methodology for opinions
and feedback from the public as media consumers
The team
Table 4-1 shows the six locations that were identified for
disseminating the questionnaires among the public. At each
of these locations, focal persons were hired to get at least a
hundred forms filled by the public.

The research sample and demographics
There were a total of 600 respondents from across the country.
A gender balance was ensured among the samples, that is,
there was a fifty-fifty ratio of males and females among the
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•

Table 4-1: External team
Name
Nadia Bokhari
Sadia Sattar / Asfand Yaar
Ali Hassan
Ali Imran
Syed Ali Shah
Khursheed Ahmad

Location

Forms Collected

Lahore
Islamabad
Hyderabad
Peshawar
Quetta
Gilgit/Baltistan

102
103
92
103
100
100

Table 4-2: Categories of public surveym
Categories

Results
117
281
158
44

Women Home Makers
Working (Males/Females)
Youth(Males/Females)
Retired (Males/Females)
Figure 4-1: Categories of public survey

Daily Aaj (Urdu)

Radio
Among the 600 respondents almost 50% listened to radio.
The respondents listed a long list of radio channels. The most
commonly heard radio channels listed by the respondents (in
order of the most mentioned to the least) include:
•
Radio Pakistan
•
FM 99
•
BBC Urdu
•
FM 101
•
Voice of America
•
FM 93
Television
Among the 600 respondents 85% watched TV. The respondents
mentioned a long list of TV channels. The most commonly
mentioned TV channels listed by the respondents (in order of
the most mentioned to the least) include:

•
•
•
•

Hum
Dunya
Samaa TV
Dawn

Online/social media
Among the 600 respondents 47% were active on social media.
The respondents mentioned a long list of websites. The most
commonly mentioned websites listed by the respondents (in
order of the most mentioned to the least) include:
•
Facebook
•
Google
•
Twitter
•
Yahoo/Ymail
•
Skype

Election 2013, media and public

Women centrality

Figure 4-2: Women centrality
7%
4%

20%
12%

26%

30%

Women Home Makers
Working (Males/Females)

9%

equal to men

Youth(Males/Females)

47%

less than men

Retired (Males/Females)

more than men
in special cases or stories only

45%

not at all

sample selected. The entire sample was further divided into
categories given in Table 4-2.
The questionnaire
The questionnaire has been provided as Annex III.
Methodology
The questionnaires were used to extract feedback from the
public as media consumers. Media content influences the
thought process and mindsets of the audiences, directly
and indirectly. The questionnaires were designed to extract
information about how media influences its consumers in
building an image of women in politics and governance, and
also the role it has played in increasing their awareness about
women’s role in elections and democracy.
The targeted public was from six locations across the country,
with a wide range of demographics. The respondents were
selected with a certain level of education and access to all

52

media types, keeping in view the questionnaire design.

Public Views as Media Consumers on Gender
Responsive Elections Coverage

Figure 4-3: Identification of women

The results
The questionnaire responses indicate the following results:
The most popular media sources in Print, Radio, TV and Online
media among the 600 respondents include:

Print media
Among the 600 respondents almost 70% read newspapers. The
most commonly read newspapers as listed by the respondents
include:
•
Daily Jung (Urdu)
•
Dawn (English)
•
Daily Express (Urdu)
•
Daily K2 (Urdu)
•
The News (English)
•
Daily Mashriq (Urdu)

24%

21%

Yes
Not Always
No

55%

•
•
•
•
•

Geo
International channels
Express
ARY
PTV

To a query about how often were women seen in election specific
news, 45% of the respondents said that they saw women less
than men in media. This figure tallies with the media content
analysis results which also indicated that women in news
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Table 4-1: External team
Name
Nadia Bokhari
Sadia Sattar / Asfand Yaar
Ali Hassan
Ali Imran
Syed Ali Shah
Khursheed Ahmad

Location

Forms Collected

Lahore
Islamabad
Hyderabad
Peshawar
Quetta
Gilgit/Baltistan

102
103
92
103
100
100

impressive personalities, as an inspiration etc. – 54 %
respondents replied in the affirmative.

Gender sensitive language and terminology
When asked about the language and terminology used in media
outputs to refer to women, 47% of the respondents replied

most common response to the least common one:
•
•
•
•
•

Active in political campaigns
Having great political skills
Honest and hardworking
Political achievements (legislation, development work etc.)
More concerned about their duties than their male

Figure 4-6: Gender sensitive language and terminology (trans-gender(women)

Table 4-2: Categories of public surveym
Categories

117
281
158
44

Women Home Makers
Working (Males/Females)
Youth(Males/Females)
Retired (Males/Females)

9%

13%

Results

27%
Derogatory

26%

Mocking
Neutral

Figure 4-4: Women as role models

Positive
Same as that used for
men and women

25%

46%

Figure 4-7: Enfranchisement of women voters
Yes

6%

No

54%

Yes
No

Figure 4-5: Gender sensitive language and terminology (women)

9%

26%

18%
Derogatory
Mocking

94%

that the language was gender neutral. Only 9% and 18% said
that the language used for women was derogatory and mocking
respectively. Those who believed that the language used for
men and women was the same were 26%, as shown in Figure
4-5.

Neutral
Same as that used for men

47%

(elections in this case) were seen less than men.

Identification of women
Women, especially in politics and governance, are often
identified or introduced through their male relatives. The media
also follows this practice, which undermines the individuality
of these women and reinforces gender stereotypes of females as
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dependent on their male relatives. Only 21% of the respondents
agreed with the fact that media identified women through their
male relatives, as can be seen in Figure 4-3.

Women as role models
To a query about media portrayal of women as role models-

In the media content analysis, instances of derogatory, mocking
or gender insensitive language recorded were also very few.
When the questionnaire asked about the language and
terminology used in media outputs to refer to trans-gender,
9% and 27% respondents said that the language used for transgender was derogatory and mocking respectively.

Positive aspects highlighted by media
The respondents believed the following positive aspects of
women politicians/candidates were highlighted by media
outputs. The following have been arranged in the order of the

counterparts
The media content analysis also shows that women political
workers are seen more in political campaigns and rallies rather
than at higher tiers of the political parties.

Negative aspects highlighted by media
The respondents believed the following negative aspects of
women politicians/candidates were highlighted by media
outputs. The following have been arranged in the order of the
most common response to the least common one:
•
•
•
•

Dress, looks, accessories
Personal habits and family issues
Always busy in catfights and leg-pulling
Dishonest and unconcerned about their duties

This finding also corresponds to that of media content analysis
that women are first assessed by their physical attributes,
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sense of style and looks and later by their professional abilities.
Media also misses no opportunity of highlighting catfights
among two women and personal (mostly negative) issues of
these professional women.

Enfranchisement of women voters
The questionnaire also assessed the general public’s views on
women’s right to vote. Although it was heartening to know
that 94% of the respondents believed that women had the
right to vote and to be involved in the democratic process,
however, unfortunately 6% of these respondents (educated,
belonging to urban areas and having access to media) did not
believe in women exercising their right to vote.

Media’s role in image building of women in politics
The questionnaire tested the public’s knowledge about women
politicians. The purpose was to gauge if the public were aware
of only those women that media highlighted. This hypothesis
proved true since the ones mentioned were mostly those
covered by the media. The public highlighted a long list
of women politicians but in the following only those names

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

people and stories in the media. The respondents were asked to
name women politicians who became known to them through
a positive story in the media (through her political or national
achievements). It was noted through the responses that the
public did remember, and often quoted best practices or success
stories they could think of as ‘positive contribution’ by women
politicians, which included the confidence of female politicians,
their public speaking skills, how they carried themselves, and
their ability to handle state affairs or controversies. It was
obvious that the public remembered what the media had fed
them. The respondents highlighted many women politicians
but in the following only those have been listed that were
most commonly mentioned. The complete list is available in
the quantitative results of the questionnaire.
•
•
•
•

Khar’s Birkin bag and her string of pearls were also well
remembered by the people.

Quantitative results for the public survey
Personal Information
Media

1. Do you read newspaper/s?
Table 4-4: Age
18-25

26-40

41-60

61 and above

192

186

160

62

Hina Rabbani Khar
Sherry Rehman
Fehmida Mirza
Marvi Memon

Figure 4-9: Age

10%

The respondents were asked to name women politicians who
became known to them through a negative story in the media
((personal or political). The respondents highlighted many

32%
18-25

27%

26-40

Table 4-3: Gender

41-60

Male

Female

Transgender

282

117

00

61 and above
31%

Figure 4-8: Gender(women)
Transgender 0%

Table 4-5: Education

53%

47%

Uneducated

Matriculation

Intermediate

Graduate

Masters

Others

44

121

109

162

151

13

Male
Female

Figure 4-10: Education

Transgender

2%
8%

25%
20%

are highlighted that were most commonly mentioned by the
respondents. The complete list is available in the quantitative
results of the questionnaire.
1.
2.
3.
4.
5.
6.
7.
8.
Another
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Hina Rabbani Khar
Fehmida Mirza
Firdous Aashiq Awan
Shermila Farooqi
Kashmala Tariq
Marvi Memon
Maryam Nawaz
Sherry Rehman
query gauged if the media consumers remembered

women politicians but in the following only those have been
listed that were most commonly mentioned. The complete list
is available in the quantitative results of the questionnaire.
•
Waheeda Shah
•
Sherry Rehman
•
Shermila Farooqi
•
Kashmala Tariq
•
Hina Rabbani Khar
The above list indicates that the public does not forget media
content. Waheeda Shah topped the list of women politicians
who became known to the public through a negative story.
(Waheeda Shah became a ‘household’ name when she was
captured on camera slapping a polling officer). Hina Rabbani

Uneducated
Matriculation
Intermediate
18%
27%

Graduate
Masters
Others

Table 4-6: Newspapers
Yes

No

416

184
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3. Do you listen to the radio?

Figure 4-11: Newspapers

Table 4-8: Radio stations
31%

Yes

No

302

298
Figure 4-12: Radio stations

Yes
No
69%

50%

50%

Yes
No

2. Which newspaper/s do you read?
Table 4-7: List of newspapers
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Newspaper

Total No of Readers

Daily Jung
Dawn
Daily Express
Daily K2
The News
Daily Mashriq
Daily Aaj
Ausaf
Nawa-e-Waqt
Muhasib
Akhbar-e-Jahan
Dunya
Bang-e-sahar
Daily Express Tribune
Daily the Nation
Daily Qudrat
Kavish
Daily Awam
Intekhab
Ibrat
Daily times
Daily NaiBaat
Khabrain
Frontier post
Sada-e-Oolas
Ba Khabar
Daily Ummat
Pakistan
Nawa-e-Islam
Azadi
Business Today
Jahan Pakistan
Rayasat
Business Times
Baad-e-Shumaal
Family Magazine
Daily statesmen
Washington Post
Lead Pakistan
Subha

130
84
56
50
45
34
24
21
14
12
11
9
9
8
6
5
5
4
4
4
3
3
3
3
3
2
2
2
2
1
1
1
1
1
1
1
1
1
1
1

4. Which radio station/s do you listen to?
Table 4-9: List of radio stations
Radio Stations

Total no of listeners

Radio Pakistan
FM 99
BBC Urdu
FM 101
Voice of America
FM 93
FM Radio
FM 106.2
FM 106
FM 100
FM 94.6
FM 92.2
FM 103
Campus Radio
FM 89
Dewa
FM 91
FM 104
Mashaal
Radio Aap ki Dunya
BBC Pashto
FM 96
BBC English
FM 107.4
CRI
Buraq
Voice of Germany
FM 102
FM 98
FM 88
FM 94
FM 97
Dilber FM
Insaaf Radio

73
55
40
40
37
34
20
20
15
11
10
9
9
9
8
8
7
7
7
5
4
4
3
3
3
2
1
1
1
1
1
1
1
1
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5. Do you watch TV?

7. Are you active on social media?
Table 4-10: Television channels

Table 4-12: Social media

Yes

No

Yes

No

512

88

281

319
Figure 4-14: Social media

Figure 4-13: Television channels

15%

Yes

53%

Yes

47%

No

No

85%

6. Which TV channels do you watch?

8. Which networks/websites do you visit?
Table 4-11: List of television channels
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Table 4-13: List of social media sites

TV channels

Total no of viewers

Websites

Total no of visitors/followers

Geo
International Channels
Express
ARY
PTV
Hum
Dunya
Samaa TV
Dawn
Aaj
City 42
ATV
Religious Channels
Sports Channels
Khyber
Business Plus
Urdu 1
KTN
Music Channels
CNBC
Dhoom
Waqt News
TV 1
Cookery Channels
Capital
Channel 5
Rohi TV
Mehran
Sindh TV

293
93
84
80
79
77
54
48
29
18
9
9
9
9
7
6
5
4
3
2
2
2
2
2
1
1
1
1
1

Face book
Google
Twitter
Yahoo/Ymail
Skype
MSN/Hotmail
What Sapp
Linked In
You Tube
Blogs
BBC
My Space
Blues
Pring
Flicker
Instagram
Hi5
Outlook

250
74
53
23
18
10
4
3
3
2
2
2
1
1
1
1
1
1

Media and elections
1

Women centrality in election specific news - how often
do you see women in election specific news?
Table 4-14: Women centrality
Statements

A
B
C
D
E

equal to men
less than men
more than men
in special cases or stories only
not at all

Results
179
268
53
75
23
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4

Figure 4-15: Women centrality

What kind of language is used in media outputs while
referring to women:

4%

Table 4-17: Language

12%

Statements

equal to men
30%

less than men

9%

Results
57
106
280
157

Derogatory
Mocking
Neutral
Same as that used for men

more than men
in special cases or stories only
not at all

45%

Figure 4-18: Language

9%

2

Identification of women – do media outputs refer to
women in politics/electoral candidates with reference
to their male relatives?

Derogatory

26%
18%
9%

Neutral
Same as that used for men

Table 4-15: Identification of women
Statements

Mocking

Results
128
327
145

Yes - how? (wife of, daughter of, mother of or mention if any other)
Not always
No

47%

Figure 4-16: Identification of women

5
24%

21%

Yes

What type of language or tone is used in media outputs
while referring to trans-genders:
Table 4-18: Language (trans-gender)

No
Not always

Statements

55%

3

Results
57
162
148
154
79

Derogatory
Mocking
Neutral
Positive
Same as that used for men and women

Women as Role Models- are women presented as role
models, impressive personalities, as an inspiration etc.
through the media?

Figure 4-19: Language (trans-gender)

9%

Table 4-16: Women as role models

13%

Statements

Results

Yes
No

324
276

Derogatory
Mocking
27%
26%

Neutral
Positive
Same as that used for men and women

Figure 4-17: Women as role models

25%

46%

54%

Yes
No
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What positive aspects do media outputs highlight about
women politicians/candidates?

Figure 4-21: Negative aspects

Table 4-19: Positive aspects

14%

Statements
A
B
C
D
E
F
G

Dress, looks, accessories

Results

Personal habits and family issues
Always busy in catfights and leg-pulling
Dishonest and unconcerned about their duties
All of the above

6%

None of the above

14%

8

25%

Do you believe in women’s right to vote?
Table 4-21: Women’s right to vote

Figure 4-20: Positive aspectss

150

40%

12%

123
147
81
150
21
46
32

Honest and hardworking
Having great political skills
Political achievements (legislation, development work etc.)
Active in political campaigns
More concerned about their duties than their male counterparts
None of the above
All of the above

Statements

Results

Yes
No

566
34

120
Figure 4-22: Women’s right to vote

6%

90

Yes
No

60
94%

30

0
A

7

B

C

D

E

F

What negative aspects do media outputs highlight
about women politicians/candidates?
Table 4-20: Negative aspects
Statements

Dress, looks, accessories
Personal habits and family issues
Always busy in catfights and leg-pulling
Dishonest and unconcerned about their duties
All of the above
None of the above
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Results
238
83
85
34
75
85

9

Name the top three Pakistani women politicians that
you know (Except Benazir Bhutto!)

1
2
3
4
5
6
7
8

Hina Rabbani Khar
Fehmida Mirza
Firdous Aashiq Awan
Shermila Farooqi
Kashmala Tariq
Marvi Memon
Maryam Nawaz
Sherry Rehman

G

Table 4-22: Women politicians
Names of women politicians
Hina Rabbani Khar
Fehmida Mirza
Firdous Aashiq Awan
Shermila Farooqi
Kashmala Tariq
Marvi Memon
No Answer
Maryam Nawaz
Sherry Rehman
Shazia Khan
Farzana Raja
Ghanwa Bhutto

Results
150
103
96
92
82
77
76
74
73
32
30
30
65
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Table 4-22: Women politicians
Names of women politicians
Faryal Talpur
FauziaWahab
Asma Achackzai
Sassi Palejo
Abida Hussain
Fatima Jinnah
Shumaila Rana
Khushbakht Shujaat
Bushra Gohar
Tehmina Daultana
Samina Khalid Gharki
Shireen Mazari
Nelofar Bakhtiar
Naseem Wali Khan
Naheed Khan
Uzma Achakzai
Fauzia Kasuri
Nasreen Jalil
Sobia Kiran Kibzai
Shagufta
Nusrat Bhutto
Sitara Ayaz
Aila Malik
Zubaida Jalal
Sumaira Malik
Shazia Mari
Raheela Qazi
Badam Zari
Mussarrat Shaheen
Saghra Imam
Yasmeen Rashid
Mehreen Anwar Raja
Waheeda Shah
Kalsum Nawaz
Fauzia Mari
Raheela Durrani
Nasreen Katherani
Ayesha Malik
Uzma Pir Ali
Shazia Aurangzaib
Hina Manzoor
Ruqaiya Hashmi
Aasia Nasir
Shehnaz Wazir Ali
Nafeesa
Naz Baloch
Andleeb
Maliha Lodhi
Ghazal Gola
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Table 4-22: Women politicians

(contd...)

Results
28
26
26
25
25
24
23
22
22
22
17
15
14
13
13
12
10
9
9
9
8
8
7
7
7
6
6
6
5
5
5
5
5
4
4
4
4
4
4
4
3
3
3
3
3
2
2
2
2

(contd...)

Names of women politicians

Results
2
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

Robina Irfan
Veeru Kohli
Shaista Kakar
Tabssum
Shazia Mumtaz
Attiya Inayatullah
Huma Mithani
Shehla Raza
Sakeena Mengle
Aasia Bokhari
Sakeena Mengle
Sakeena Abdullah
Shamshad
Fiza
Perveen Magsi
Samia Raheel Qazi
Begum Waqar Ali

10 Name a woman politician who became known to you
through a positive story in the media (her political or
national achievements). Briefly refer to the story too.
•
•
•
•

Hina Rabbani Khar
Sherry Rehman
Fehmida Mirza
Marvi Memon
Table 4-23: Women politicians (positive)
Names of women politicians

No Answer
Hina Rabbani Khar
Sherry Rehman
Fehmida Mirza
Marvi Memon
Benazir Bhutto
Farzana Raja
Khushbakht Shujaat
Nasreen Jalil
Maryam Nawaz
Shermila Farooqi
Fauzia Wahab
Badam Zari
Raheela Qazi
Mussarrat Shaheen
Fatima Jinnah
Shaista
Sassi Palejo
Veeru Kohli

Results
383
35
23
20
20
18
16
8
8
6
6
6
6
5
4
3
3
2
2
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Table 4-23: Women politicians (positive) (contd...)
Names of women politicians

Table 4-24: Women politicians (negative) (contd...)
Results
2
2
2
2
2
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

Ayesha Malik
Firdous Aashiq Awan
Faryal Talpur
Ghinwa Bhutto
Naheed Khan
Kashmala Tariq
Fauzia Kasuri
Nusrat Bhutto
Sitara Ayaz
Asma Achackzai
Bushra Gohar
Abida Hussain
Naseem Wali Khan
Palwasha
Ruqaiya Hashmi
Shaheen Abdullah
Attiya Inayatullah
Tehmina Daultana
Zubaida Jalal
Huma Mithani
Shireen Mazari

Names of women politicians

Results
1
1
1
1
1
1

Bushra Gohar
Abida Hussain
Mehreen Anwar Raja
Naseem Wali Khan
Faryal Talpur
Palwasha

12 Are you aware of any women electoral candidates in
your own constituency or in the constituencies near
you?
Table 4-25: Women electoral candidates
Statements

Results
204
220
176

Yes
No
Don’t know
Figure 4-23: Women electoral candidates

Yes
29%

34%

11 Name a woman politician who became known to you
through a negative story in the media (personal or
political). Briefly refer to the story too.

No
Don't Know

37%

•
•
•
•
•

Waheeda Shah
Sherry Rehman
Shermila Farooqi
Kashmala Tariq
Hina Rabbani Khar

Scope of analysis and methodology for opinions and
feedback of the media heads as the decision makers
of content produced

Table 4-24: Women politicians (negative)
Names of women politicians
No Answer
Waheeda Shah
Sherry Rehman
Shermila Farooqi
Kashmala Tariq
Hina Rabbani Khar
Firdous Aashiq Awan
Nelofar Bakhtiar
Mussarat Shaheen
Fehmida Mirza
Maryam Nawaz
Sakina Mengal
Attiqa Odho
Samina Khalid Ghurki
Marvi Memon
Shazia Mari
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Results
426
35
25
21
16
12
7
7
4
3
2
2
2
2
2
2

The research sample
The sample size for this survey was based on thirty media heads
representing the print and electronic news media industry

in Pakistan. The complete list of the respondents has been
provided in Table 4-26.

The questionnaire
The questionnaire used for this survey was designed to find
out the gender policies and ethics followed by media heads to
ensure gender responsive media content during election 2013,

Table 4-26: List of media heads
Names

Organization

Designation

Location

Mr. Abdullah Jan
Mr. Ali Hashmi
Mr. Amir Zia
Mr. Ashfaq Ahmad
Ms. Asia Amin
Mr. Azeem Sidiqui
Mr. Mr. Azhar Abbas
Mr. Dilawar Hussain

Geo News
Samaa TV
The News
Dawn News TV
Rohi TV
Khyber TV
Geo TV
PTV

Bureau Chief
Senior Reporter
Editor
Assignment Editor
News Coordination
Bureau Chief
Managing Director
News Producer

Peshawar
Lahore
Karachi
Peshawar
Islamabad
Islamabad
Karachi
Islamabad
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include:

Table 4-26: List of media heads (contd...)
Names

Organization

Designation

Location

Dr. Shujaat Hamid

Daily Harif

Editor

Lahore

Mr. Hazrat Khan

Khyber News

Bureau Chief

Peshawar

Mr. Iftikhar Hussain Kazmi

DIN TV

Director News

Lahore

Mr. Javed Siddiq

Nawa-E-Waqt

Resident Editors

Peshawar

Mr. Kamal Siddiqi

Express Tribune

Editor

Karachi

Mr. Karam Elahi Gondal

AbbTak TV

Bureau Chief

Lahore

Mr. Masood-Ul-Hassan

FM 100 Radio Pakistan

Head Of Marketing And

Islamabad

Mr. Mujeeb Ahmad

Aaj TV

Bureau Chief

Peshawar

Mr. Munir A Johar

Daily Sada-E-Gilgit

Editor

Gilgit-Baltistan

Mr. Naeem Alvi

Sach TV

Bureau Chief

Lahore

Mr. Pervaiz Bashir

Jang

Editor Reporting

Lahore

Mr. Rana Jawad

Geo TV

Resident Editor, Bureau Chief

Islamabad

Mr. Riasat Khan

PBC News Radio Pakistan

News Editor

Islamabad

Mr. Riaz Khan

Khyber TV

Bureau Chief

Islamabad

Mr. Saeed Lodhi

Waqt TV

Chief Reporter

Lahore

Mr. Sajjad

K2

Correspondent

Gilgit-Baltistan

Mr. Salman Raja

Baluchistan Times

Editor

Quetta

Mr. Sami Ibrahim

Dunya TV

Head Of Political And

Lahore

International Affairs
Mr. Shabir Touri

K2

Bureau Chief

Lahore

Mr. Syed Waqar Shah

AVT Khyber Channels Networks

Assistant Controller News

Peshawar

FM 105 Network

(North)

Mr. Zaffar Abbas

DAWN

especially for news of national and international importance
and interest. The questionnaire has been provided in Annex IV.
Methodology
The questionnaire was based on international level gender
based ethics and policies that need to be followed to ensure
gender responsive media.
Once the questionnaire was finalized and the media heads
identified, the questionnaire was disseminated among the
media heads at the following locations:
1.
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Lahore

2.
3.
4.
5.
6.

•
•
•
•
•
•
•
•

Daily Sada-e-Gilgit
Baluchistan Times
Nawa-e-Waqt
Jang
Daily Harif
The News
Express Tribune
DAWN

General Manager

Muzaffarabad

Editor

Karachi

Peshawar
Islamabad
Karachi
Gilgit/Baltistan
Quetta

Feedback of media heads as producers on gender
responsive elections coverage

•

•
•
•
•

PBC News Radio Pakistan
FM 100 Radio Pakistan
FM 105 Network

Television
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Geo TV
Rohi TV
PTV
Geo News
K2 TV
DIN TV
Waqt TV
Dunya TV
Sach TV
Khyber TV, Islamabad
Geo TV
Aaj TV
AbbTak TV
Samaa TV
K2 GilgitBaltistan
Dawn News TV
Khyber News
AVT Khyber Channels Networks
Khyber TV

•

•

•
•
•

•

Election 2013, media and media heads
Who ‘speaks’ in stories on elections?
•

The results
The media groups and media outlets targeted for this survey

•

•

Radio

Communications

Mr. Yasir Altaf Khan

Print media

•

To a query about media coverage on elections containing
only the voices of male politicians and candidates, only
11% denied the practice, while 9% agreed that this was
the case, and 28% agreed that this was the case because
most candidates were male! These 28% said that they
tried to include women in their coverage.
In continuance with the above question 58% of the media
heads said that the politicians represented diversity in

terms of status (ethnicity, class, etc.) rather than just men
in positions of prominence, power or formal authority.
90% of the media heads said that views of women political
candidates, women voters and women experts, had been
captured in news reports, news analyses and other forms
of reporting on elections. 30% of these claimed that
women got more than fifty percent of the media coverage
as compared to men.
54 % of the respondents claimed that they provided equal
coverage to multiple voices - both men and women rather than relying on one gender and only a few voices
speaking on behalf of the majority.
About reporting on news events and issues, 53% said that
they sought to include more than one perspective.
76% media heads claimed that they had given special
coverage to the manifestoes of the leading political
parties contesting in Elections 2013 through articles,
editorials and talks shows.
In response to conducting gendered analysis of these
manifestoes, 40% claimed that they had done so, while
37% denied doing so for that was the job for gender
experts and not the media!
70% of the respondents representing 30 media outlets
claimed that they had provided coverage to transgender
contesting in Elections 2013. 53% of the respondents
said that this coverage focused on the political stance as
well as their sexuality.
Out of the respondents from 30 media houses targeted
for this survey, 83% said that they had more males than
females in their newsrooms and as reporters.
The male/female ratio in the editorial team and of
decision-makers in 73% of the targeted media houses was
more males and fewer females.
To a query about common sources used for news reports
and outputs on issues, the respondents had a wide range
of answers. The majority accepted that they used more
ordinary men (than women) and more men as experts
(than women) for news reports.
43% of the respondents said that they tried to include
both men and women in their media reports. When asked
about relying on one gender for the majority of views, and
then using a single, token quote from the other gender,
assuming that one woman speaks for all women, they said
it was intentional.

Portrayal/Language in stories on elections
•

•

To a query about whether the language used in stories
focusing on women during the elections promoted sexism,
gender bias or discrimination, or gender stereotypes, 77%
denied such practice while there was a certain 10% that
said such content was added to create sensationalism.
70 % respondents further denied that the language hype
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sensationalized the situation, beyond what had actually
happened, to attract audiences.
•
77% media heads vehemently denied that adjectives
used to describe the character or physical appearance
of women politicians, trans-genders or other candidates
conveyed prejudice.
•
74% of the respondents said that one or all of the
following were avoided in their media organizations:
Making generalizations
Avoiding sensational issues
Stereotyping men and women
•
•
-

73% of the media heads claimed that the one or all of
the following guidelines were followed for the portrayal
of women during coverage at their organizations:
Portrayals that challenge existing stereotypes, such as
women in leadership positions
The voices of women who are usually “invisible” in the
media, such as rural women, women with disabilities and
women from marginalized ethnic and social groups
Descriptions of women as individuals in their own right,
not as, for example, “the wife of…”, “the daughter of…”
Stories that show women and men co-operating to build
a just society, rather than constantly portraying gender
relations as a conflict between men and women.
Analysis of why women are excluded from certain roles in
society
82% of the media heads claimed that the one or all of
the following were avoided during coverage at their
organizations.
Treating successful women as ‘honorary men’ or as
astonishing exceptions
Concentrating on women’s physical appearance when it is
not relevant to the story
Sensationalized stories featuring women who have stepped
outside of traditional roles and committed acts considered
to be deviant

that holding them accountable would threaten their
work.

23% of the respondents claimed that when covering
elections they checked whether or not Pakistan was
signatory to international and regional commitments
that require an increase in the percentage of women
running for and holding political office. 43% were not
sure about any such practice at their organization.

•
-

•
-

•
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30% of the respondents informed that their media
coverage held political parties and the government
accountable for whether the percentage of women
candidates fielded for elections was in accordance with
these commitments. 50% said that they had not covered
this yet but liked the idea. While 17% honestly accepted

-

•

Empowerment of women through media
•
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-

To a query about conditions that would favor women’s
political effectiveness, the responses varied as follows:
To be part of political parties and to be given important
positions.
Access to media and more coverage by media.
Conducive environment for running election campaigns gender equality, equal opportunities and equal rights at
all levels.
There must be family support for political participation.
Strong socio-political background or at least acquaintance
with political party heads.
NGO’s and media have played an active role in enforcing
political parties to accommodate in giving women a
chance as future leaders.
The conditions vary from urban to rural areas and remote
locations across Pakistan. Customs and cultural values,
ground realities and education make the difference.
Social acceptance in society.
Enfranchisement of women voters and an increase in
reserved seats for women.
More women should be encouraged to participate in direct
elections.
The media heads made the following comments on the
difference women’s presence in public life had made to
the character of local and national political competition:
Bring about a gender perspective generally missing from
our political discourse, policy makers. The overall political
culture has improved - an equal field for men and women
to prove their mettle.
Soft image, positivity, good reputation and strength to
women, women’s role in democracy.
Family support for more women aiming to participate in
politics.
Critical women’s issues to be highlighted.
A sense of equality, protection and confidence for women.
Strong role in women friendly legislation.
More sensitivity on issues that are usually ignored by
men.
The media heads identified the following factors that
kept women from becoming candidates and/or holding
political office:
Lack of financial backing by political parties and absence
of resources to contest in elections, sidelining by the
political leaders once campaigning process is complete.
Social and cultural constraints, insecurity, rising religious
extremism holding women back from joining mainstream
political and democratic processes, male dominance in
this field.

-

Women facing resistance in social development and
change.
Hard working, dedication, sensibility, good reputation,
courage, better education are all qualities that are not
appreciated by the corrupt (political) system.
Lack of Family support.
Lack of good communication and public dealing skills,
and confidence.
Less experience in tackling current affairs and local issues.

-

Media’s portrayal of women as objects of entertainment.

Quantitative results of the questionnaire for the
media heads
Who ‘speaks’ in stories on elections?
•

Does your coverage on election contain only the voices
of male politicians and candidates?

Statement
A
B
C
D
E

Results
7
4
5
10
10

Yes
No
Mostly
Yes because most candidates are male!
We do try to give coverage to women candidates/ politicians

Figure 4-24: Coverage

10

8

6

4

2

0
A

•

B

C

D

E

Do these politicians represent diversity in terms of
status (ethnicity, class, etc.) or are they primarily men
in positions of prominence, power or formal authority?
Statement

Diverse group
Primarily in positions of prominence
Both , equally
Mostly option (b)

Results
7
5
19
2
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•

Figure 4-25: Diversity

20

15

10

Does the coverage rely on one gender and only a few
voices based on the assumption that these speak on
behalf of the majority?
Statement

Results

Yes
No
We cover only a few voices since they are the only ones worth coverage
We do give coverage to most voices we can find, irrespective of gender
We try to give equal coverage to both the genders

5
1
1
7
16

5

Figure 4-27: Gender based coverage

20

0

15
Diverse group

Primarily in positions
of prominence

Both , equally

Mostly option (b)

10

•

Have the views of women political candidates, women
voters and women experts, been captured in news
reports, news analyses and other forms of reporting on
elections?

5

Statement

Results

0

27
3

Yes
No
1 participant said 40%
1 participant said 50%
3 participants said 60%
2 Participants said 70%
3 participants said 80%

Yes

•

No

When reporting on news events and issues, do you seek
to include?

We cover
only a few voices
since they are the
only ones worth
coverage

Statement
A
B
C

Figure 4-26: Women’s reporting

30

D
E

25

More than one perspective
More than just the views of men
More than just the views of those in powerful positions, or
those considered experts
More than just the traditional gender identities
More than just the views of adults

We do give coverage to
most voices we
can find,
irrespective of gender

We try to give equal
coverage to
both the genders

Results
17
1
6
7
1

20

15

10

5

0
Yes

74

No
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•

Figure 4-28: Reporting news events and issues

20

Have you done a gendered analysis of these manifestoes?
Statement

Results
12
7
11

Yes
No
This is the job of gender experts and not the media!s

15

Figure 4-30: Gendered analysis

12
10

10

5

8

6
0
A

B

C

D

E

4

•
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of each political party contesting 2013 general
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Manifestoes are too technical – we highlight a few basic points only
We have not given coverage to manifestoes
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•

This is the job of gender
experts and not the media!
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Have you also covered the trans-genders who are
contesting election 2013?
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Figure 4-29: Coverage of party manifestos
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Figure 4-31: Coverage of trans-genders contesting elections
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While covering trans- genders do you focus on their
sexuality or the political stance that they have taken?

•

Statement

Results
4
10
16

Sexuality
Political stance
Both
20

What is the male/female ratio in the editorial team and
decision-makers on what goes and what does not?
Statement

Results
5
1
22

We have an all male team
We have an all female team
More males and less females

Figure 4-34: Male/female ratio in decision-making

Figure 4-32: Coverage of trans-genders on their political stance
25

15

20

15

10

10
5
5
0
Sexuality

•

Political stance

Both

0
We have an all male team

What is the male/female ratio in your newsroom and
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Others, please specify

Figure 4-33: Male/female ratio in newsrooms
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a. If the answer is yes, is the decision

Figure 4-35: Common sources used for news reports
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Figure 4-36.1: Intentional or unintentional
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Do your media reports rely on one gender for the majority
of views, and then use a single, token quote from the
other gender, assuming that one woman speaks for all
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At least we do include women!
We try to include an equal number of men and women

Figure 4-36: Media reports rely on one gender for majority of views
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Do most of the stories on elections, focusing on women,
contain language that promotes sexism, gender bias or
discrimination, or gender stereotypes?
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•

Figure 4-37: Language
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Do any of the adjectives used to describe the character
or physical appearance of women politicians, transgenders or other candidates convey prejudice?
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Figure 4-39: Use of adjectives
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Which of the following are avoided in media coverage at
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Figure 4-38: Sensationalized language
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Figure 4-41: Guidelines for the portrayal of women during coverage

Figure 4-40: Stereotyping avoided by media organizations during coverage
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Which of the following guidelines are followed for
the portrayal of women during coverage at your
organization?
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Results

A Portrayals that challenge existing stereotypes, such as women in
leadership positions
B The voices of women who are usually “invisible” in the media,
such as rural women, women with disabilities and women from
marginalized ethnic and social groups
C Descriptions of women as individuals in their own right, not as, for
example, “the wife of…”, “the daughter of…”
D Stories that show women and men co-operating to build a just
society, rather than constantly portraying gender relations as a
conflict between men and women
E Analysis of why women are excluded from certain roles in society
F All of the above
G None of the above
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Figure 4-42: Stereotyping avoided by media organizations during coverage
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Empowerment of women through media
1. When covering elections have you ever checked whether
or not Pakistan is signatory to international and regional
commitments that require an increase in the percentage
of women running for and holding political office?

What are the conditions favoring women’s political
effectiveness?

√
√

7 participants did not answer.
To be part of political parties and to be given important
positions.
Access to media and more coverage by media.
Conducive environment for running election campaigns Gender equality, equal opportunities and equal rights at all
levels.
There must be family support for political participation.
Strong socio-political background or at least acquaintance
with political party heads.
NGO’s and media have played an active role in enforcing
political parties to accommodate in giving them a chance
as future leaders.
The conditions vary from urban to rural areas to remote
locations across Pakistan. Customs and cultural values,
ground realities and education make the difference.
Social acceptance in society.
Enfranchisement of women voters and an increase in
reserved seats for women.
More women should be encouraged to participate in direct
elections.

√

Statement
A
B
C
D

3.

Results
7
8
13
2

Yes
No
Don’t know
Does it matter?
Figure4-43: Knowledge of Pakistan being signatory to
international and domestic commitments

√
√
√
√
√

15

√
12

√
√

9

√
6

4.

3

What difference has women’s presence in public life
made to the character of local and national political
competition?

√
√
√
√
√
5.

Please identify three factors that keep women from
becoming candidates and/ or holding political office?

√
√

6 participants did not answer.
Lack of financial backing by political parties and absence of
resources to contest in elections, sidelining by the political
leaders once campaigning process is complete.
Social and cultural constraints, insecurity, rising religious
extremism holding women back from joining mainstream
political and democratic processes, male dominance in this
field.
Women facing resistance in social development and change.
Hard working, dedication, sensibility, good reputation,
courage, better education are all qualities that are not
appreciated by the corrupt (political) system.
Lack of Family support.
Lack of good communication and public dealing skills, and
confidence.
Less experience in tackling current affairs and local issues.
Media’s portrayal of women as objects of entertainment.

√

√
√
√
√

0
A

B

C

D

2. Has your coverage ever held political parties and
government accountable as to whether the percentage of
women candidates fielded for elections is in accordance
with these international commitments?

√
√

6 participants did not answer.
Bring about a gender perspective generally missing from
our political discourse, policy makers. The overall political

culture has improved - an equal field for men and women
to prove their mettle.
Soft image, positivity, Good reputation and strength to
women, women’s role in democracy.
Family support for more women aiming to participate in
politics.
Critical women’s issues to be highlighted.
A sense of equality, protection and confidence for women.
Strong role in women friendly legislation.
More sensitivity on issues that are usually ignored by men.

√
√

Comparison between actual media content and the responses of media heads and the public
What the media owners/heads say...

What the media content tells...

What the public says...

Male/female ratio in newsrooms

Figure 4-44: Coverage holding political
parties and government accountable

•
Out of the respondents from 30 media houses
targeted for this survey, 83% informed that they had
more males than females in their newsrooms and as
reporters.
•
The male/female ratio in the editorial team
and decision-makers in 73% of the targeted media
houses was more males and fewer females.

15

12

9

About male/female ratio in newsrooms, the
number of reporters, presenters and anchors
were gauged in the media content analyzed.
The female reporters across media are at 26%.
As for female presenters and anchors in electronic media the value stands at 41% which
includes newscasters, presenters and anchorpersons.

Women in election-based news
6

3

0
A
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D

•
Only 11% denied the practice of media coverage on elections containing only the voices of male
politicians and candidates, 9% agreed that this was the
case while 28% agreed that this was the case because
most candidates were male! 28% said that they tried to
include women in their coverage.
•
54% of the respondents claimed that they
provided equal coverage to multiple voices - both men
and women - rather than relying on one gender and
only a few voices speaking on behalf of the majority.

The media space and coverage accorded to 45% of the respondents said that
women during elections has been a meager they saw women less than men in
12 %. Of the entire content analyzed, those media content.
selected for content analysis were 12% (1383
of 10839) for the entire monitoring period. Of
the news items selected for content analysis
only 42% (586 of 1383) of the news items
were central to women.
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Comparison between actual media content and the responses of media heads and the public (contd...)
What the media owners/heads say...

What the media content tells...

What the public says...

Language
•
When asked whether the language used
for election stories focusing on women politicians,
promoted sexism, gender bias or discrimination, or
gender stereotypes, 77% denied such practice while
there was a certain 10% that said that such content
was added to create sensationalism.
•
77% media heads vehemently denied that
adjectives used to describe the character or physical
appearance of women politicians, trans-genders or
other candidates conveyed prejudice.

Instances of language that promoted sexism,
gender bias or discrimination, or gender
stereotypes, adjectives used to describe the
character or physical appearance of women
politicians were the most difficult to analyze
as has already been discussed earlier.

47% of the respondents replied
that the language was gender
neutral. Only 9% and 18% said
that the language used for women
was derogatory and mocking
respectively. 26 % believed that
the language used for men and
women was the same.

Portrayal of women
11 % of the media heads said that guidelines were
followed for the portrayal of women in coverage about
descriptions of women as individuals in their own right,
not as, for example, “the wife of…”, “the daughter
of…”

The election-based news items in which women Only 21% of the respondents agreed
were referred to as ‘women’ or identified with the fact that media identified
through their male relatives were 45% of the women through their male relatives.
content analyzed.

Women as role models
The election-based news items that presented To a query about media portrayal of
women as ‘role models’ were recorded at 42%. women as role models (impressive,
inspiring
personalities,
etc.)
54% respondents replied in the
affirmative.
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Chapter 5

Women and
Challenges
faced in
Election 2013

“Surprisingly, women’s disproportionate familial
responsibilities do not dramatically affect whether
they have considered running for office or express
interest in running for office in the future...The
struggle to balance family roles with professional
responsibilities has simply become part of the bargain
for contemporary women.”1
There are no previous concrete studies or research papers
that give us a gendered view or analysis of how the media
has covered general elections in Pakistan, especially with
respect to women. Thus, one has to rely on memory when
considering how media has covered the role of women in
elections from 1971 till 2013. What is clearly evident is the
fact that media has treated men and women differently, be it
APP, the state-owned wire agency, PBC or newspapers from
those owned by NPT or the independent press. Traditionally,
men have dominated media’s coverage, except in elections
when personalities like Fatimah Jinnah (1964), Nusrat
Bhutto, Nasim Wali Khan (1977) or Benazir Bhutto (1988-9193-97 and 2007) were heading their political parties. It has
always been an easy task for the male-dominated media to
select, choose, and present issues making men more visible
and dominant in both media and elections. The real test has
always been about media’s portrayal of women politicians?
It was fortunate for Fatimah Jinnah that she was spared the
mud-slinging, and restrictions (fatwas) by state-sponsored
clerics that a woman cannot be the head of state. In the past,
women politicians like Nasim Wali Khan, Nusrat Bhutto, and
Benazir Bhutto have been the victims of some of the worst
smear campaigns run by the media. In the 1991 elections
vulgar and voyeuristic posters and flyers were published in
the print media, and also dropped down from helicopters.
One is yet to see a campaign where being a female political
candidate resulted in such character assassination. The
media at the time, it seems, could not find anything else
to report on. Women’s issues were hardly a focus, and the
media portrayed elections through a male perspective,
ignoring or not giving due time, space or importance to
women politicians. Of course it would only be fair to note
here that at that time Pakistan did not have a free and fair
media, so the situation and expectations from media were
quite different.
Undoubtedly, the media has come a long way. There is
some awareness about women’s issues- thanks to the evervocal CSOs – and some sections of the media have made it
1. Men Rule: The Continued Under-Representation of Women in U.S. Politics by Jennifer L. Lawless
Associate Professor of Government American University & Richard L. Fox Associate Professor of
Political Science Loyola Marymount University :January 2012 Washington, DC: Women & Politics
Institute
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a regular feature to include and highlight women’s issues in
their news and views. However, media in Pakistan has yet to go
a long way. Most media personnel still need to become aware
of the fact that women’s rights are human rights, and that
they need to create awareness about this through the content
they produce. The research conducted by Uks shows that media
personnel need training through awareness-raising sessions,
for an understanding and acceptance of the fact that without
inclusion and involvement of both women and men they cannot
have balanced coverage, especially during the elections. Media
needs to realize that both men and women have different levels
of experience and exposure and participate in elections under
different circumstances. There are a different set of problems
for women and men, as voters, as contestants, as leaders and
as workers. Women have issues regarding mobility, dependence
on men for permission to vote, permission to contest, etc.
Add smear campaigns, mud-slinging, stereotypical portrayal,
stereotypes about ‘duties’ of the role of a wife, daughter, sister,
mother, and a plethora of discriminatory behaviors are imposed
on women in politics, and media reinforces these at times. If
the media supports these stereotypes or does not condemn
them, it plays a part in discouraging women from entering
the field of politics or continuing their work. Less visibility
of women in the media impacts their political careers and
progress; and fewer female politicians appearing on the media
means fewer news stories focusing on problems women face in
the political arena.
Today, when we analyze Pakistani media and its coverage of
women in 2013 elections, we find some observable changes in
the coverage of elections by the ever-growing, ever-vibrant and
forceful media. From one PTV, one PBC and a few newspapers, we
now have dozens of television channels, FM radio stations and
independent newspapers. The analysis given in earlier chapters
describes those changes. This chapter will discuss some women
specific issues that the media should regularly discuss in order
to minimize the gender gap by the next elections.

The rights of voters with a focus on women voters
There should have been more ‘gender sensitive voter information’
in the media. There is no doubt in the fact that media ran
campaigns on voter education and about the responsibility of
citizens to vote. Media mobilized the general public to register
and to cast their votes on Election Day. Various political
parties, the ECP, Alif Ailan spent a lot of money on conducting
voter information campaigns, and some also focused on direct
messages to women voters to ensure that they understood
the process involved. There could, however, have been more
women-specific voter information campaigns telling women
the importance of their votes for society as a whole, with an
emphasis on their right to vote as equal members of society.
The media could also have focused more on the voters’
constitutional right to be provided all the information they
needed to exercise their right to vote. The Constitution of
Pakistan and the Freedom of Information Ordinance 2002 give
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the citizen’s this right to information. The right of the voters
to make an informed choice while casting their votes means
that the media should inform them in a fair, accurate, honest
and objective manner about the various candidates, political
parties, campaign issues, and the voting process. The media
should broadcast voter education programs as a matter of
public service.
Female voters in Pakistan are under-represented on the
electoral roll. One of the voting requirements in the country
is to have an NIC. There are still many women of voting age in
Pakistan who do not have an NIC and those who do often do
not have their photographs on their NICs, which encourages the
impersonation of women at the time of voting. Under CEDAW,
public service organizations like NADRA and ECP are supposed
to make an extra effort to ensure that all women have NICs or
CNICs with photographs on their cards.
Due to comparatively lower female literacy rates, especially in
the rural areas, and due to restrictions on their movement, it
is often difficult for women to receive information about the
elections and to understand the importance of their vote. ECP
should make special provisions to reach such women.
Another issue of concern is the disenfranchisement of women
from voting. The ECP should take proper and immediate action
against such constituencies and announce their results as null
and void.

The rights of candidates and parties – provisions for
women candidates
Political parties and candidates have the right to communicate
their views freely and should be given access to the media
to inform the public about their policies and manifestos.
The media should provide political candidates, both men and
women, a fair chance to express their political views and debate
about issues. It is the responsibility of the media to provide
equal media access to all political parties and their candidates,
and not express biases in favor of any particular political party.
Political parties and candidates should realize that the right
of access to media does not mean this right should be abused.
They should comply with some basic policies and respect the
media’s right to free expression. This means there should be
no interference in the policy of the media through direct or
indirect pressure.
Politics has traditionally been a male domain in Pakistan,
which many women have found unwelcoming. It is the
responsibility of political parties to provide equal opportunity
to its qualified members, both men and women, to participate
in politics. Media should give equal coverage to female and
male candidates, including new and unknown faces.
Although the Constitution of Pakistan guarantees dignity,
freedom and equality to all citizens regardless of sex,

Courtesy: The Friday Times, 27 April, 2013

women remain marginalized in various aspects of political
participation, both in terms of holding office and voting. And
although the participation of women in politics is increasing,
their presence in political parties, as well as the political
structure, particularly at the higher decision-making levels,
remains marginalized due to cultural and structural barriers.
Special provisions should be made by political parties to make
sure women get equal opportunities to participate in politics.
Media should also advocate that women politicians be given
party tickets to contest in elections.

The freedom of the media and gender sensitivity
The media should be free to inform the public about an election
campaign in a professional manner. It should also have freedom
to report on the work of ECP, NADRA, government, activities
of political parties and their candidates, unpleasant incidents
during the election campaign, and the election results.
While the media has the freedom to report and express its
opinion, it also has the obligation to ensure that the public
is informed in a fair, accurate, balanced, objective, and
impartial way about the political activities and campaigns
of political parties and their candidates. Media should avoid
rumors, speculation and inaccurate information. If any party
or candidate is misrepresented, they should be granted an
opportunity to respond in a timely manner. Media owners
should promote the principles of journalistic independence and

objectivity amongst their staff and should demand that their
employees do not favor any particular party or candidate.
Above all, the media should be gender sensitive and neutral in
its reporting of male and female candidates. There is a great
need for gender-sensitive reporting, which gives coverage to
both men and women and respects their professional choices.
A lot of emphasis is directed towards a female politician’s
dress sense, body image, age, looks, which robs these women
of the opportunity to truly prove their mettle as politicians.
Such stereotypes are rarely used for male politicians. Media
managers and owners should make sure that all their employees
are gender-sensitized and avoid such stereotypes and biases.

Barring women from voting
One of the challenges faced during the elections of 2013 is the
disenfranchisement of women from voting. There are still areas
in Pakistan where local leaders ban women from voting, and
these decisions are at times taken with the participation of
political parties and political candidates. The ECP should take
immediate action against such constituencies.
According to Free and Fair Election Network (FAFEN), as
reported in The Express Tribune2, there were 15 incidents
1.
Khan, Azam. “Judicial officers put up poor show in May 11 polls:
FAFEN.” The Express Tribune, May 23, 2013.
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Dialogue box 5

“All parties reached a consensus in light of
the reports,” said Mr. Siraj ul Haq. “I was
personally not in favor of disenfranchising
local women.”
Source: Khan, Azam. “Elections 2013: Dir women
disenfranchised for security reasons.” The Express Tribune,
May 20, 2013.

reported where women were barred from voting under implicit
understanding among candidates and community leaders. Most
of these cases were reported in Punjab, where 10 incidents
of expressed intention of men to prohibit women from voting
were recorded in Kanewal, Faislabad, Sahiwal, and Kasur.
In KPK, women were barred from voting in four districts –
Peshawar, Buner, Kohat, and Lower Dir. In FATA, one such case
was reported from North Waziristan agency. No cases were
reported from Balochistan and Sindh.
Regarding the disenfranchisement of women from voting due
to security reasons in Dir, Mr. Siraj ul Haq, who was elected
to the KPK Assembly from PK-95 (Lower Dir-II) on Jamaat-eIslami ticket, told The Express Tribune that an agreement had
been inked by political parties to bar women from voting in
his constituency. He claimed that the deal had been proposed
by the Pakistan People’s Party based on intelligence reports
which suggested militants were planning to use female suicide
bombers to attack polling stations on May 11th. He’s been
quoted in dialogue box 5.

Missed opportunities of reporting on women by the
media
While the media gave some coverage to the three bold women,
mentioned in chapter 2, who decided to contest the elections
of 2013 as independent candidates, there were many other new
female candidates who contested as independent candidates.
Most of these women stood against all odds to defy the

Dialogue box 6

“Although we knew that most of the women
candidates would not win, the fact that they
contested shows the change in their mindset.
The males of these areas are beginning to
understand the importance of the females’
participation in the society as well as politics.
It is very heartening to see the positive change
in their attitudes.”

Source: Naqvi, Lubna Jerar. “A change is coming,” You!
The News, International, April 14, 2013.

traditional and cultural barriers in order to bring change in
their communities. A lot of the women candidates did not
come from affluent or political backgrounds so there was little
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chance of their winning seats, however, the fact that they
came out was a change in itself. Caretaker Sindh Minister for
Human Rights and Women Development and member of Board
of Governors of Aurat Foundation Anis Haroon spoke to You! in
The News International about the positive change in attitudes.
She’s been quoted in dialogue box 6.
There were 49 female candidates who contested elections on
party tickets during 2013, while there were 76 female candidates
who contested as independent candidates. Unfortunately, the
media missed on an opportunity to give proper coverage to
most of these new faces in Pakistani politics. More should have
been done to encourage these women, such as inviting them
to talk shows.
The media should have pursued the subject of political parties
not giving enough tickets to women candidates. While the
onus of this lies with the political parties, media should have
done its part of advocating the cause.
The media should not miss such opportunities to report stories
that reflect women’s courage and leadership qualities. Women
should not only be portrayed as sufferers and passive victims
in every situation in life.

Media’s portrayal of women politicians
Media plays a significant role in determining how women and
men are viewed and perceived by society in general. Not only
does media play a pivotal role in shaping the values of society,
it also reflects those values. Gender biases and prejudices in
media arise through the daily choices and decisions made by
media managers, advertisers, and other media professionals.

Men do not live in a world where their bodies are
scrutinized and judged. Women face such scrutiny
and criticism on a daily basis. Media directly or
indirectly supports the typical expectations of what
a woman should be like and her role in society.
The general public is given the impression that
women are acceptable only if they are young, thin,
and perfectly groomed. Any digression from this
expectation is met with contempt. This is true for
female politicians too. A good example of what is
acceptable and what is not acceptable can be seen
in media’s attitude towards Hina Rabbani Khar and
Firdous Ashiq Awan. While Ms. Khar with her polished
image, Birkin handbag and expensive pearls is the
epitome of a model woman, Ms. Awan is constantly
ridiculed by the media for her weight and image.
Gender inequalities or any form of social inequality

Courtesy: The Friday Times, 27 April, 2013

is not the invention of the media, however, media is
responsible, purposely or inadvertently, for promoting
gender inequalities. By providing a particular set of
qualities and representations to one sex and another
set of qualities to the other sex, media portrays
social assumptions and practices that ultimately
undermine the advancement of women, especially in
a field like politics.
The use of derogatory language, misleading
connotations, slang, etc. is quite common in media
today. Sexist and sensational language is used when
reporting news related to women, which damages
women’s status, their development and their dignity.
This type of reporting is unethical and journalists
should be encouraged to aim for gender-sensitized
and ethical reporting free of biases and prejudices.

through the behavior, conditions, or attitudes that
foster stereotypes of social roles based on sex.
We are faced with a crisis of representation in the
media today. Media has the power to educate, effect
social change, and determine the political policies
and the results of elections that directly affect our
lives. Sexism in media is portrayed in different forms
that can be obvious or very subtle. Sexism is seen
in advertisements, television talk shows, tabloid
newspapers, etc. Women are constantly turned into
objects and things.

Sexism in media reporting and its affect on women
politicians
Sexism means prejudice, stereotyping, or
discrimination, typically against women, on the
basis of sex. The problem of sexism is also created
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If you wouldn’t talk about a Male Candidate’s:

EYE COLOUR
MAKE-UP
HAIR CUT SINGLENESS
CHILD CARE
LACK OF CHILDREN

THEN DON’T TALK ABOUT
A FEMALE CANDIDATE’S.
Source: NAME IT- CHANGE It: SEXISM AND EQUALITY DON’T MIX- The Women’s Media Center’s: Media Guide to Gender Neutral Coverage of
Women Candidates + Politicians By Rachel Joy Larris and Rosalie Maggio- NameItChangeIt.org @NameItChangeIt- Facebook.com/ 2013

Sexism has a damaging affect on female politicians.
Media often sees them as women first, which
undermines their professional choice and robs them
of the opportunity to demonstrate their worth as
politicians. A good example of this is when media

portrays women parliamentarians in a demeaning
way by focusing on their fashion and dress sense as
they are seen walking into the Assembly, rather than
focusing on their work.

KEY FINDING – SEXISM HAS CONSEQUENCES
• Sexism, even mild sexist language, has an impact on voters’ likelihood to vote for a female candidate and on how
favorably they feel toward a women seeking office. It also affects perceptions of trustworthiness and effectiveness.
• Voters assume the sexist language comes from the woman’s opponent, even when there is no indication in the newspaper
stories or radio coverage that he or his campaign are involved. Her opponent pays some price-or will-for this type of
negative coverage.
• Initially, after given a neutral profile of both a woman Congressional candidate and a man Congressional Candidate,
voters were more likely to say they would vote for the women.
• If voters hear nonsexist, negative coverage of the women and the man, the male candidate remains behind the woman.
• However, if voters hear sexist coverage of the woman candidate, the race becomes even.
• The effect of sexist language affects voters of all voting groups. The responses regain voters across the board.
• When the female candidate acknowledges and responds to sexist mistreatment by the media, it helps to repair the
damage inflicted on her, she regains a clear lead over her opponent in the horserace, she regains some lost ground in
vote likelihood and voters are more likely to view her favorable.
• Responding helps a female candidate even if the audience didn’t hear the original slur.
Source: NAME IT- CHANGE It: SEXISM AND EQUALITY DON’T MIX- The Women’s Media Center’s: Media Guide to Gender Neutral Coverage of Women
Candidates + Politicians By Rachel Joy Larris and Rosalie Maggio- NameItChangeIt.org @NameItChangeIt- Facebook.com/ 2013
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Chapter 6

Bringing About a
Positive Change
through Media

The media is growing in numbers and in power. Through
public and media surveys, this report has attempted to
revisit the myth that the media feeds public desires, and is
a reflection of the personal agendas of media bosses. There
are numerous news channels, radio stations, newspapers,
and social media networks in Pakistan, which are growing
on a daily basis, however, the fact remains that all forms of
media need to be monitored and their contents analyzed on
a regular basis.

Concept of accurate media monitoring in Pakistan
Media monitoring is the process of gathering sufficient and
reliable information by reading, watching or listening to
the different sources of media on a continuing basis. Then
this information is used to analyze and draw conclusions
regarding the performance of the media during a given
period of time about a chosen subject.
Media monitoring of elections means gathering reliable and
sufficient information by reading, watching or listening to
the different sources of media on a continuing basis, and then
analyzing that information to draw conclusions regarding the
performance of the media during an election period.
The concept of accurate media monitoring in Pakistan is
fairly new and is not being pursued by enough independent
organizations. Although there are a few organizations
conducting media monitoring in Pakistan now, there is
a need to increase awareness about the concept and its
benefits, especially during the election period.
During the elections, media plays a key role in informing the
public about the candidates, campaign developments, the
electoral process, and the results of the elections. It is the
fundamental responsibility of the media to provide balanced,
impartial and objective news to the public. It is, therefore,
a must that media is free from any political interference or
pressure. A free and fair media is a necessary element of the
democratic process and media monitoring is a crucial part of
the election observation methodology.

Need to incorporate the concept of media
monitoring in the curriculum
It has been highlighted in earlier studies that universities
in Pakistan should include gender studies in their course
outlines. Students of mass communication should be trained
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at their institutions and should be taught media ethics to bring
about a positive change for women’s representation and better
treatment at media organizations. Students must be gender
sensitized about media before they practically enter the field.
In addition to this, it is important to state here that students
of mass communication, gender studies, media studies, and
journalism should be taught the concept of accurate media
monitoring, along with gender-sensitization.
It is important for universities to teach media monitoring in
their course outlines. The concept of media monitoring is new to
Pakistan, as stated above, so it should be taught as a mandatory
topic in all relevant institutions. Exposure to practical work,
through internships, technical training, research facilities, and
other resources will provide students with the training required
to achieve accurate media monitoring in the field.

Gender-sensitization training and capacity building
of media for elections
Gender-sensitive reporting may be defined as coverage that
recognizes both men and women in a society, and takes into
account the differences between the interests and priorities of
men and women when reporting. As mentioned in our earlier
reports, there is a great need for gender-sensitization trainings
in media houses, to create awareness about women’s rights in
all spheres of life.
There are a lot of issues related to elections which the media
needs to be briefed about before the election coverage begins,
in order to train them and to build their capacity in gendersensitive reporting, especially on gender stereotypes affecting
women politicians and candidates. Media needs to be aware
of how to advocate issues like disenfranchisement of women
voters, issuing NICs to all the women in Pakistan with their
photographs on them, the importance of international and
domestic commitments which require ECP and NADRA to
make adequate provisions and a supportive environment for
everyone, especially women during the elections.
Unbiased media reporting is only possible when there is
increased awareness, a transformation in attitudes, and a
removal of unequal practices that are deeply rooted in the
society, which is why it is absolutely necessary to hold gendersensitization trainings.
The target audience for the gender-sensitization trainings
should be journalists, reporters, editors, sub-editors, media
managers, and directors. Everyone, at all levels of the media
should be given these trainings.
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Mentoring of women parliamentarians for dealing
with the media
Women parliamentarians, especially those who are given the
chance to hold office for the first time should be coached or
mentored to empower them with practical skills of dealing with
the media. Women parliamentarians in Pakistan do not have
the same level of exposure as men and are often reluctant in
their dealings with the media. They need to understand the
media better and learn how to get their message across in an
effective way. They should receive training on how to conduct
interviews and press conferences, and make presentations.
It is important that women who decide to enter the field of
politics learn to be more assertive when presenting their ideas
and achievements. If they believe in their own cause and if
their vision is clear about what they want to achieve, the media
will also be forced to view them differently. Women in the
parliament for the first time do not necessarily understand their
own rights and they should receive training so that they gain
the confidence required to complain about any mishandling of
their image by the media.
It is not enough to simply increase the number of female
candidates in the government, it is equally important to
enhance the quality of their representation and to empower
them to make a difference. In a world where finances are
crucial to politics, better media coverage can compensate the
lack of financial resources women are often faced with.

Role of political parties in empowering women
politicians
Political parties need to play a more productive role in
empowering women politicians within their parties and gender
issues should be mainstreamed within the party structures. The
gender perspective should be highlighted in every section of
the party manifestos.
Girls wanting to enter politics should be groomed from an
early age so that they can get the exposure required to become
strong politicians with an effective public voice.
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Political parties need to understand that the participation of
women in politics is a part of the democratic process and they
should find ways to benefit from women’s participation, rather
than trying to control it.

Public awareness about stereotypes in media
reporting
Most of us either watch television, listen to the radio, or read
newspapers and magazines. Some of us have regular access to
the Internet and are active on social media networks too. This
means that we are all exposed to some form of media and are
being influenced without even realizing it.

Media has the power to influence the opinions and perceptions
of the general public, so as citizens we need to have greater
awareness about what the media is feeding us. We need to
realise that stereotypes, biases, and prejudices are present in
the content we are trying to consume on a daily basis. We need
to think about what we are watching, reading, or listening to
through the media.
We should think of ourselves as citizens first, rather than as
consumers of the media. We need to ask ourselves about what
typical expectations about the roles of men and women have
been ingrained in our culture and where these expectations
come from. We need to ask ourselves whether these expectations
are accurate and fair.

Women turnout in Pakistan Elections 2013, especially in conservative
tribal societies such as Mohmand Agency
Pakistani women in tribal areas are mostly deprived of almost all their rights. They are forced to obey the orders of the
male members of the family and society. Those who try to go against the orders are mostly punished according to the local
extremist customs and traditions. Voting is a right that was, up until these elections, considered to be too unimportant
by women in urban areas. Therefore the situation in tribal areas was much worse. Not only did the women not vote themselves, some of them were even forbidden to do so by the elders of the conservative tribal society.
But today, during Pakistan’s General Elections 2013, women clad in their traditional apparel were reported to have come
in a recorded-breaking amount to the polling stations which has been predicted to cross the 10% mark in one of the
constituencies of the area. A rush of voters was also witnessed in other conservative areas like Ekka Ghund, Khowazai and
Bazai. Previously, women in these areas had been barred from voting.
While women in Mohmand Agency managed to cast their votes for the first time ever, the situation in other tribal areas has
not been so well. Women in the northwestern tribal district of North Waziristan, a stronghold of the militant organization
Taliban, were stopped from voting.
The effort made by the women in Mohmand Agency remains a very positive example in the entire voting process of the
country. It is indeed a very strong message for the whole nation of Pakistan that the citizens, including the ones living
in conservative tribal societies, need a change in the form of strong leadership. They have not lost hope and are ready to
go against all militants and terrorists to achieve their destiny for a peaceful Pakistan.
Fatimah, Carbonated.TV- May 11, 2013

It is important that political parties take proper and long term
measures to deal with women’s issues and work on creating a
better and more supportive environment for women who are
in or would like to join the field of politics. Unless political
parties take the empowerment of women politicians seriously,
it will be difficult for women to move forward in a smooth and
constructive manner.
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This is a unique research study on the role and performance
of the media, especially regarding women, during the
elections of 2013. This is the first time such a report has
been compiled in Pakistan, with extensive research on media
monitoring through the gender lens, supported by a public
opinion survey and feedback from media heads during an
election period. It is hoped that this report will create
awareness about issues of media monitoring and about
issues of women voters and candidates in Pakistan.
Although, the overall participation of women in the political
sphere has improved, women of Pakistan are still being
discriminated against, socially, economically, and politically.
Pakistan is still a very male dominated society and gives
precedence to support men more than women in all spheres
of public and personal life.
The law in Pakistan protects women’s political rights, but
in practice there are hurdles to be overcome in order for
women to exercise those rights. In some parts of Pakistan,
women are still at a disadvantage in the electoral process
and political participation, both in terms of holding office
and voting. It is the lack of implementation of the law that
seems to be creating a gap between principles and practice.
The media plays a major role in shaping a country’s
political landscape and its democratic process. Today’s
media has taken on different forms: electronic, print, the
Internet and social media. Pakistan has a very vibrant and
diverse media, especially the 24 hours coverage of TV news
channels, FM radio stations and a growing impact of social
media networks. The youth of Pakistan is actively involved
in discussing politics and other issues of importance on
twitter, facebook, and blogs. Social media, along with TV
news channels, radio stations and print media, has been
recognized as an effective tool for advocacy. Journalists,
editors, and even bloggers play an important role in the
media coverage of governments, election campaigns and
violations, and can influence the public’s perceptions. This
includes the perception of women’s significance in shaping
reforms in society, women’s status as credible leaders and
experts in their field.
Incidentally, all forms of media in Pakistan promote gender
stereotypes and are generally not gender-sensitized to be
neutral in their reporting and treatment of male and female
politicians. Media is an extremely powerful tool that can
be, and is utilized to influence the voter in the election
period. Media is so powerful that the impulse of different
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stakeholders involved in the election process is to influence
media’s impartiality and fair and balanced reporting. However,
media has a responsibility to provide the public with timely,
accurate, and balanced news about the electoral process.
It was noted through this research study on media monitoring
that not enough space and time was given to female political
candidates. The female candidates who were invited to talk
shows and were reported on frequently were well-known
faces in politics, mostly from strong political and privileged
backgrounds. Newspapers did not give enough importance
to female candidates, especially the ones from ordinary
backgrounds who were contesting elections for the first time,
and mostly placed news about them on the inner pages instead
of on the front or back pages.

•

The placement of news items in print media is a major
indicator of importance attached to the news item. News
about female candidates during the election period should
be treated as importantly as news about male politicians,
and should be given more space on the front and back
pages of newspapers, instead of being placed in inner
pages and op-ed pages only.

•

Recruiting and sufficiently training the female polling
staff is of utmost importance and the ECP should pay
more attention to this area. Media should visit and report
whether the ECP has ensured that the polling stations are
located in a safe and accessible area with proper security.
The ECP and the media should make more effort to especially
monitor polling stations in vulnerable locations.

•

Awareness raising programs and commercials about the
election and voting process should start earlier than one
week before Election Day.

•

•

Public and private channels should do special programs
and create greater space for female candidates and
voters in their news bulletins during the election period.
These programs should introduce new female candidates
contesting elections, especially ones from ordinary or nonpolitical backgrounds.

The media should highlight instances of female voters
being barred from voting and should advocate that the ECP
respond to female voters’ disenfranchisement by declaring
the results void in the constituencies in question. The
media should actively report on the kind of measures being
taken by the ECP in monitoring and investigating problems
related to women’s exclusion from voting.

•

The media should be careful about the timing of reporting
on election results. It was noted in election 2013 that
some media channels were too quick in reporting the
results and possibly influenced the results of the remaining
polling stations of a particular constituency.

Recommendations
This study reinforces the media’s role as a watchdog
that questions its content on a regular basis for gender
discrimination. As a follow up to elections 2013, the media
should be addressing issues that barred some women from
using their right to vote. There should be follow-ups and
investigative reports about political parties that continue to
practice gender stereotyping and discrimination.
Female politicians should be trained as civic educators and the
media should initiate talk shows where women are shown as
political role models.
The media as a partner in advocacy can provide women with
a strong public voice. If the media can urge political parties
to bring forward female spokespersons on policy matters, this
could be an indicator that women have a voice and opinions.

•

Talk shows should invite new female candidates, from
ordinary backgrounds to their shows, instead of just
focusing on well-known faces and female politicians from
political and privileged backgrounds.

•

The ECP should provide gender-disaggregated data, so
that female turnout may be inspected and compared in
all elections over the years and improvements may be
recorded. This type of data should be publicly available
and easy to access.

•

Greater efforts should be made to provide female candidates
and voters, proper security during the election period,
and on Election Day. Media should highlight incidents
of violence against women and advocate that ECP and
government take strong action against such incidents
and take measures to provide the candidates with more
security.

•

Greater efforts should be made by the media to highlight
that ECP and NADRA should ensure that all women have
photographs on their CNICs. This is not mandatory at
present and impersonation of women voters is carried out
with ease.

•

The media should actively pursue political parties and
candidates to find out whether or not they realize their
responsibilities to ensure the presence female staff at
female polling stations and booths, to reduce possibility of
harassment of women voters and fraudulent activities.

As women are almost half of this country’s population (48%)
they must be given equal time and representation in media
content.
The major recommendations of the report are as follows:
•

•
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Overall media should work harder on being more gender
sensitive. During the election period and otherwise, media
should take the responsibility of portraying male and
female politicians in an equal, balanced and impartial way.
Women politicians should be respected in an equal manner
to male politicians for their career choices.
The media space and coverage accorded to women during
the elections, including on Election Day, should be
increased, both in electronic and print media.

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

111

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Bibliography

Ayaz, Aazar; Fleschenberg, Andrea, ed. (2009), The Gender Face
of Asian Politics, Oxford University Press, Karachi
Chaudhry, G.M. (2011), Constitution of Pakistan, 1973, Federal
Law House, Rawalpindi/Lahore
Elahi-Siddiqui, Areej (2013), ‘Pakistan Elections 2013: 3 Women
Who Are Changing Pakistani Politics,’ PolicyMic, April 2013
http://www.policymic.com/articles/34837/pakistan-elections2013-3-women-who-are-changing-pakistani-politics
Government of Pakistan (2002), National Policy for Development
& Empowerment of Women, Ministry of Women Development,
Social Welfare and Special Education, Islamabad
Khan, Azam (2013), ‘Judicial officers put up poor show in May
11 polls: FAFEN,’ The Express Tribune, May 23, 2013
www.tribune.com.pk
OSCE Office for Democratic Institutions and Human Rights
(ODIHR) (2012), Handbook On Media Monitoring for Election
Observation Missions, Sungraf, Poland
www.osce.org/odihr
Reuters (2013), ‘Once a landlord’s serf, Pakistani Hindu woman
enters elections,’ The Express Tribune, April 14, 2013
http://tribune.com.pk/story/535448/once-a-landlords-serfpakistani-hindu-woman-enters-elections/

112

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Media Monitors

The Research, Monitoring and Analysis Team
Uks Team

Saniya Zainab Jafree
Research Associate

Nida Naeem,
Radio Producer

Shaista Yasmeen,
Project's Co-ordinator

Shujaat Ali,
Documentation Officer

Mr. Zulqarnain Haider Naqvi,
Assistant Admin Officer

Hina Imam
Asst. Documentation Officer

Anna Zaidi

Bushra Ali

Israr Khan Khatak

Mohammad Shehzad
Asst. Documentation Officer

Muneeba Kawal

Muti ur Rehman

ilham Kakar

Sania Basharat

Syed Ibn hasan

"The Team that put this Report Together"

114

115

Annexures

Fair, Balanced and Unbiased? A Gendered Analysis of Pakistan’s Media Reporting on Elections 2013

Annexures
Annex I – Media monitoring content analysis forms
Print media content analysis form
Newspaper content analysis form
Name of newspaper/ publication

(Self explanatory)

Circulation region

(Name of city)

Day/date

(The date the report was published)

By-line

(The source of the news item, name of journalist)

Journalists

(If the name of the journalist is mentioned specify sex – male or female)

Column size

(The size must be in column * inches) like 1column 1inch, 2 column 2 inches, 3 column 2
inches etc.)

Headline

(Headline of news item)

News item setting

( Front page, back page, op-ed, other )

Description of news item

(Write a brief summary of the news item)

Are women central to this news item?

(Write yes, no or don’t know in case you are not sure)

Women central

(How many times were women quoted in a news story)

Recognition of women

(Are women mentioned as “women” without their names?

Identification of women

(Are women identified or referred to with reference to their male relatives)

No/ yes – how? As daughter of, wife of etc.
Role model

(Are they presented as role models)

Type

(Format of the news item, such as news, feature, advertisement, photograph, opinion,
article, editorial, cartoon, etc.)

Language

(Write E for English, U for Urdu)

Use of derogatory language

(Write YES or NO; support your answer in comments section)

Favourability of news item with respect to (Positive, negative, neutral, don’t know)
women
Political or electoral campaign ads - do they Yes
include any women?
No
If yes - (1)Sexual objectification of women; (2)gender stereotyping; (3) reinforcing
negative social practices; (4)neutral; (5)include transgender (6)other (specify)
Comments

(Your comments and examples)
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Electronic media content form:
Electronic media content analysis form
Name of channel

(Self explanatory)

Date and time

(The date and time when the news item was aired)

Name of program

(In case of news bulletin mention time; name of talk show)

Summary of news item

(Write a brief summary of the news item)

Scope

(International, national, local)

Presenter/anchor

(Male or female)

Reporter

(Male or female)

Specify the theme of the news items as ‘Hard’ or (Soft = celebrity, arts media, science, health, social etc.
‘Soft’ issue
Hard= politics, government, economics, war, disaster, conflict etc.)
Duration

( 1-10min/11-20min/21-30min/31-45min/46-60 min/> 60 min)

Language

(Write E for English, U for Urdu or specify other regional languages)

Use of derogatory language

(Write yes or no, support your answer in comments section)

Are women central to this news item?

(Write yes, no/trans-gender)

Women central

(How many times were women quoted in a news story)

Recognition of women

(Are women mentioned as “women” without their names?)

Identification of women

(Are women identified or referred to with reference to their male relatives)
No/ yes – how? As daughter of, wife of etc.

Role model

(Are they presented as role models)

Type

(Format of the news item, such as news, talks show, advertisement, visuals, etc.)

Political or electoral campaign ads - do they
include any women?

Yes
No
If yes - (1)Sexual objectification of women; (2)gender stereotyping; (3) reinforcing
negative social practices; (4)neutral; (5)include transgender (6)other (specify)

Favourability of News item with respect to
women

(Positive, negative, neutral, don’t know)

Comments

(Your comments and examples)
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Annex II- The media monitors team
Name

Qualification

Department

University

1.

Anna Zaidi

BS (Honors) Development Studies

Department of Social Sciences

Iqra University,
Islamabad

2.

Bushra Ali

M. Sc

Centre of Excellence in Gender
Studies

Quaid-e-Azam University

3.

IlhamKakar

M. Sc

Centre of Excellence in Gender
Studies

Quaid-e-Azam University

4.

Mati-ur-Rehman

M. Sc

Centre of Excellence in Gender
Studies

Quaid-e-Azam University

5.

Muhammad Israr Khattak

MBA (Marketing)

Department of Business
Administration

Preston University,
Islamabad

6.

Muniba Kanwal

M. Sc

Centre of Excellence in Gender
Studies

Quaid-e-Azam University

7.

Saniya Basharat

M. Sc

Centre of Excellence in Gender
Studies

Quaid-e-Azam University

8.

Syed Ibne Hassan

BS (Honors)

Journalism and Mass
Communication Department

Kohat University of
Science and Technology
(KUST)
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Annex III - Questionnaire for the public opinion survey

•
•

Neutral
Same as that used for men

Gender and media watch- 2013
Public survey

17
•
•
•
•
•

Is the language or tone used in media outputs that refer to trans-gender:
Derogatory
Mocking
Neutral
Positive
Same as that used for men and women

18
•
•
•
•
•
•
•

What positive aspects do media outputs highlight about women politicians/candidates?
Honest and hardworking
Having great political skills
Political achievements (legislation, development work etc.)
Active in political campaigns
More concerned about their duties than their male counterparts
None of the above
All of the above

19
•
•
•
•
•
•

What negative aspects do media outputs highlight about women politicians/candidates?
Dress, looks, accessories
Personal habits and family issues
Always busy in catfights and leg-pulling
Dishonest and unconcerned about their duties
All of the above
None of the above

Personal information
Name
Gender

Male/female/trans-gender

Age

18-25 yrs/ 25-40 yrs/ 41-60yrs/ 61yrs and older

Education

Matriculation/ intermediate/ graduate/ masters/ others (please mention )

Occupation/profession

Media
Do you read newspaper/s?

Yes/ no

Which newspaper/s do you read?

(If yes)

Do you listen to the radio?

Yes/ no

Which station/s do you listen to?

(If yes)

Do you watch TV?

Yes/ no

Which channel/s do you watch?

(If yes)

Are you active on the social media?

Yes/ no

Which networks/websites do you visit?

(If yes)

Women, media and elections 2013
The following questions are specifically about media coverage of women during elections. Make sure that your answers
are about election related media outputs in newspapers, radio, TV and social media. (News /programs/reports/ articles/
images/talk shows/cartoons etc.)
13
•
•
•
•
•

Women centrality in election specific news - how often do you see women in election specific news?
equal to men
less than men
more than men
in special cases or stories only
not at all

14 Identification of women – Do media outputs refer to women in politics/electoral candidates with reference to their male
relatives?
• Yes - how? (wife of, daughter of, mother of or mention if any other)
• Not always
• No
15 Women as role models - are women presented as role models, impressive personalities, as an inspiration etc. through the
media?
• Yes
• No

20 Do you believe in women’s right to vote?
• Yes
• No
21 Name the top three Pakistani women politicians that you know (except Benazir Bhutto!)
•
•
•
22 Name a woman politician who became known to you through a positive story in the media (her political or national
achievements). Briefly refer to the story too.
•
•
23 Name a woman politician who became known to you through a negative story in the media (personal or political). Briefly refer
to the story too.
•
•
•
24 Are you aware of any women electoral candidates in your own constituency or constituencies near you?
• Yes
• No
• Don’t know

16 Is the language used in media outputs that refer to women:
• Derogatory
• Mocking
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Annex IV - Questionnaire for the media heads
Personal information
Name
Organization:
Designation:

Who ‘speaks’ in stories on elections?
• Does your coverage on election contain only the voices of male politicians and candidates? (Can mark more than one, if
applicable)
a. Yes
b. No
c. Mostly
d. Yes because most candidates are male!
e. We do try to give coverage to women candidates/politicians
•
a.
b.
c.
d.

Do these politicians represent diversity in terms of status (ethnicity, class, etc.) or are they primarily men in positions of
prominence, power or formal authority?
Diverse group
Primarily in positions of prominence
Both , equally
Mostly option (b)

•

Have the views of women political candidates, women voters and women experts, been captured in news reports, news analyses
and other forms of reporting on elections?
a. Yes
b. No
If yes, how often? (Please give an approximate figure)
•
a.
b.
c.
d.
e.

Does the coverage rely on one gender and only a few voices based on the assumption that these speak on behalf of the
majority?
Yes
No
We cover only a few voices since they are the only ones worth coverage
We do give coverage to most voices we can find, irrespective of gender
We try to give equal coverage to both the genders

•
a.
b.
c.
d.
e.

When reporting on news events and issues, do you seek to include?
More than one perspective
More than just the views of men
More than just the views of those in powerful positions, or those considered experts
More than just the traditional gender identities
More than just the views of adults

•
a.
b.
c.
d.

How much coverage have you given to the manifestoes of each political party contesting 2013 general elections?
Special media reports/articles
Talks shows/editorials
Manifestoes are too technical – we highlight a few basic points only
We have not given coverage to manifestoes

•
a.
b.
c.

Have you done a gendered analysis of these manifestoes?
Yes
No
This is the job of gender experts and not the media!
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• Have you also covered the trans-genders who are contesting election 2013?
a. Yes
b. No
•
a.
b.
c.

While covering transgender do you focus on their sexuality or the political stance that they have taken?
Sexuality
Political stance
Both

10. What is the male/female ratio in your newsroom and reporters?
a. We have an all male team
b. We have an all female team
c. More males and less females
d. Others, please specify
12.
a.
b.
c.
d.

What is the male/female ratio in the editorial team and decision-makers on what goes and what does not?
We have an all male team
We have an all female team
More males and less females
Others, please specify

13.
a.
b.
c.
d.
e.
f.
g.
h.

Select the common sources used for news reports and outputs on issues
Ordinary women as sources
More ordinary men as sources than women
Women as experts
More men than women as experts
Marginalized voices
Working-class women
Poor women and men
Others (please specify)

14. Do your media reports rely on one gender for the majority of views, and then use a single, token quote from the other gender
assuming that one woman speaks for all women?
a. Yes
b. No
c. At least we do include women!
d. We try to include an equal number of men and women
13-a . If the answer is yes, is the decision
a) Intentional
b) Unintentional
Portrayal/language in stories on elections
• Do most of the stories on elections focusing on women contain language that promote sexism, gender bias or discrimination,
or gender stereotypes?
a. Yes
b. No
c. Definitely no
d. Just a little bit to add sensationalism!
e. Never really thought about this
•
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Does the language hype or sensationalize the situation, beyond what has actually happened, in order to meet the market
demand to attract audiences?
a. Yes
b. No
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c. Definitely no
d. Just a little bit to add sensationalism!
e. Never gave this a conscious thought
•
a.
b.
c.
d.

Do any of the adjectives used to describe the character or physical appearance of women politicians, transgender or other
candidates convey prejudice?
Yes
No
Definitely no
If it does, it was not added knowingly

•
a.
b.
c.
d.
e.

Which of the following are avoided in media coverage at your organization?
Making generalizations
Concentrating on sensational issues when reporting on women and gender inequalities
Stereotyping women and men
All of the above
None of the above
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8. What are the conditions favoring women’s political effectiveness?
________________________________________________________________________________________________________
________________________________________________________________________________________________________
9. What difference has women’s presence in public life made to the character of local and national political competition?
________________________________________________________________________________________________________
________________________________________________________________________________________________________
10. Please identify three factors that keep women from becoming candidates and/or holding political office?
a. _____________________________________________________________________________________________________
________________________________________________________________________________________________________
b. _____________________________________________________________________________________________________
________________________________________________________________________________________________________
c. _____________________________________________________________________________________________________
________________________________________________________________________________________________________

• Which of the following guidelines are followed for the portrayal of women in coverage at your organization?
a. Portrayals that challenge existing stereotypes, such as women in leadership positions
b. The voices of women who are usually “invisible” in the media, such as rural women, women with disabilities and women from
marginalized ethnic and social groups
c. Descriptions of women as individuals in their own right, not as, for example, “the wife of…”, “the daughter of…”
d. Stories that show women and men co-operating to build a just society, rather than constantly portraying gender relations as
a conflict between men and women
e. Analysis of why women are excluded from certain roles in society
f. All of the above
g. None of the above
•
a.
b.
c.

Which of the following are avoided in coverage at your organization?
Treating successful women as ‘honorary men’ or as astonishing exceptions
Concentrating on women’s physical appearance when it is not relevant to the story
Sensationalized stories featuring women who have stepped outside of traditional roles and committed acts considered to be
deviant
d. All of the above
e. None of the above
Empowerment of women through media
6. When covering elections have you ever checked whether or not Pakistan is signatory to international and regional commitments
that require it to increase the percentage of women running for and holding political office?
a. Yes
b. No
c. Don’t know
d. Does it matter?
7. Has your coverage ever held political parties and government accountable as to whether the percentage of women candidates
fielded for elections is in accordance with these commitments?
a. Yes
b. No – (If not, why not? Please describe briefly)
c. We do not want to close down our media house!
d. Not yet but it’s a good idea
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