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Madam, Chairman!

Sexism in language is essentially a social problem that continues to have serious implications
among all communities around the world, even in the West where women have fought bravely
for equality every step of the way. This is not to say that women in other parts of the world are
any the less courageous. Western women were given an impetus through the spread of
education among the populous, and catapulted front stage after the devastation of the two world
wars that led to the death and lifetime injuries of millions of men. Other factors also shaped their
advances in the battle for gender equality leading to changes in law in many countries. However,
much more needs to be done as changes in legislation alone cannot tackle gender issues without
change in the way people perceive things.
An often overlooked aspect of this anomaly
is that sexist language plus the resultant
stereotyping affects men as well as women
and should not be regarded purely as a
women’s rights matter. Both form human
society everywhere. Therefore, every
element that transitions society, from books
to all other forms of education,
entertainment, information etc. (presently
almost exclusively controlled by men), must
actively play a part in the transformation of
language from sexist to non-sexist, through
every means available.
Although the world has changed a great deal
in the last century, with women taking up
responsibilities outside the home alongside
men, in the Pakistani media and in social
jargon, often times when reference is made to a female politician she is called a ‘lady senator’ or
a ’lady MNA; to a doctor ‘lady doctor’, or ‘lady reporter’. Job titles have also effectively denoted
gender by attaching the word ‘man’ to the task description such as ‘salesman’, ‘cameraman’,
thereby perhaps giving the impression that women are not capable of doing these jobs. In fact,
we find that there are very few female-identified jobs, and these are restricted to the sphere of
family, home etc. The principle of gender-neutral language dictates, therefore, that suffixes
should be shunned as a tool to create words that relate to females in a particular profession.
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Where gender is relevant the words ‘woman’ or ‘female’ should be used rather than ‘lady’, such
as ‘women police’.
Sexism affects our understanding of words and terms insidiously. For example, in Urdu, the word
‘Aadmi’ actually pertains to women as well as men; yet in common parlance it is invariably used
only when referring to men. Any communication citing the word ‘Aadmi’ therefore eliminates
women from the discourse and contributes to stereotyping.
Women’s sexuality and marital status, is another factor that has led to sexism in language. It has
always been, and is still, regarded as a major threat to the social order. Therefore, over time as
women’s association with female sexuality developed taint words, less offensive synonyms were
required as alternatives. For example, the word lady was, and is, usually used to refer graciously
to a woman just as ‘gentleman’ is a polite word for a man. However, ‘lady’ is not always used as
the equivalent of ‘gentleman’ for example ‘cleaning lady’, while a male cleaner is never referred
to as a ‘cleaning gentleman’!
Efforts have been made in some languages, such as English, to use gender-neutral words that
already exist, such as firefighter instead of fireman, or by removing the female suffix from job
titles altogether so we have actor instead of actress for both men and women. Such changes in
language do appear to have changed how people perceive the job title as pertaining to both
women and men. Language developed in response to the needs of the time, and as the world
continued to be largely segregated for thousands of years as men went into the ‘public place’
[forests where they came across men from other groups] to hunt and women nurtured children
and managed the home, this separation seeped into the consciousness of human beings. Being
physically intimidating men were able (by brute force where necessary) to interpret the world as
suited them and enforce their viewpoint on women and succeeding generations. As civilization
became more complex, things changed a great deal on the ground, but were not necessarily
accompanied by changes in language. Women worked, in agriculture, manufacturing, trade, and
in times of war, as fighters but the only words available to describe such work had been coined
for men. Further, there was much resistance to women working in the public place, perhaps
contributing to sexism in language. Researchers find that sexist language often promotes male
superiority, and inversely, diminishes the value of the other gender(s). Similarly, languages have
operated on the imperative of the male as the norm, thus holding up the male as standard and
others as inferior.
Another element affecting sexism arises when, over a period of time, the connotation of a word
changes and what was once considered a term demanding respect, becomes derogatory. As the
term ‘master’ commands respect, ‘mistress’ having become attached to ‘kept women’ and
commercial sex workers invites criticism and offence. Other instances of sexism contain within
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themselves levels of power and shape how we view the world and how we define it. For example,
the word ‘Sir’ denotes seniority, eminence, superiority etc., whereas the female alternate of
‘Miss’ doesn’t come close to meaning that higher status and level of human achievement. Some
schools in the West have worked around this by encouraging students to address female teachers
by their name and title. However, despite the fact that Ms has been in use for some time, people
still adhere to the older concept of attaching titles to women according to their marital status
such as ‘Miss Stevens’ or ‘Mrs Stevens’.
How can the world eliminate sexist language? The only way is to eliminate chauvinism, bigotry
and intolerance in human thinking and attitude. This is a holistic task, no doubt mammoth in
proportion but certainly achievable as gains already made in substituting gender-neutral words
for sexist terms prove and as Rosalie Maggio puts it ‘It is also necessary to acknowledge that
there can be no solution to the problem of sexism in society on the level of language alone.’
Here in Pakistan, Uks continues its endeavour to substitute gender-neutral terminology and
words in place of sexist language which is invariably offensive and demeaning to women in
particular, in the media. It has now been over twenty years that we have used persuasion and
well defined concepts as tools to change how people in the media think (who often employ
derogatory words for women simply because it is convenient or has been the norm) and we are
beginning to see that a transition- though very slow- is in place. So there is hope that perhaps
one day there will not be hesitance to use the word ‘chairperson’ for both, men and women,
rather than use ‘chairman’ for women and with ‘madam’ and ‘sir’ added for respect. We hope to
move forward constructively in this effort and encourage all stakeholders, especially the media,
to actively participate towards a gender sensitive social environment.
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Consultations for Change - Gender Sensitisation Sessions with Academia
Addressing the lack of social responsibility and
gender responsiveness in the media, Uks undertook
a year-long project Gender Just Media Drive Enhancing Sensitisation and Voluntary adoption of
a Gender Sensitive Code of Ethics in the Media in
Pakistan in May 2015 with the support of the
National Endowment for Democracy (NED). The
initiative kicked off with baseline studies including
extensive
media
content
analyses
and
questionnaire-based public surveys on current
media trends. At the onset Uks held a roundtable
conference with media personnel, owners, editors, from print and electronic media from news,
entertainment and even advertising agencies sharing findings from the studies and shaking them
out of their slumber on their role and accountability as informers, reformers, guides and trendsetters. Another training workshop was held for journalists as master trainers with participants
from Gilgit-Baltistan in the northern regions to Baluchistan (Turbat) in the south of the country.
The journalists returned to all corners of the country to train their peers at day-long sessions at
press clubs and with media students at universities. With extensive dissemination of Uks’s
Gender Sensitive Code of Ethics for the media and re-activation of the Women’s Media Complaint
Cell (WMCC) as an independent and much needed media watchdog, Uks has made appreciable
headway in less than one year.
In the second year, the project kicked off with a media analysis activity and production of a digital
story. Engaging the media consumers, audience clubs were held across the country, sensitizing
the public and encouraging them to share their concerns and complaints on, and through the
WMCC. Consultations with university faculty members were held in engendering mass
communication and media related studies to produce sensitized professionals. The first session
was held in February in Islamabad with participants from ten universities. The second session
was held in April 2017 in Karachi.
The second session was held at the Karachi Press Club
on 28 April 2017. Faculty members and representative
from six leading institutes participated in this
consultation:
1. Aawaz Institute of Media Sciences (AIMS)
2. Bahria University, Karachi
3. Federal Urdu University of Arts, Sciences and
Technology (FUUAST)
4. Greenwich University, Karachi
5. Shaheed Zulfiqar Ali Bhutto Institute of Science and Technology(SZABIST), Karachi
6. University of Karachi
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Suggestions put forward included:
 Teachers themselves need to be gender sensitized and made aware that they are ideally
positioned to enhance the understanding and importance of gender issues among their
students. Gender issues should be part of every curriculum.
 Efforts for gender equality within society should be focused. For example, the general
perception that “females are weak” can be corrected by utilizing the media to propagate
positive ideas among all sections of society, especially children. All means of education,
entertainment, and communication should be utilized to encourage positive attitudes on
gender related matters among children.
 Until the curricula can be modified to include gender related issues throughout the
educational spectrum, short courses/trainings can be organized for the purpose.
 Focus group discussions would assist in designing such courses according to the needs of
targeted students, and on a Pakistan-specific basis rather than adopting such courses
from abroad.
 Matters relating to gender should be presented as a social concern, not as a women’s
issue.
 Teachers should encourage group discussions, seminars workshops, where students may
speak openly. Taboos should be removed and open debate should be generated.
 Interaction between groups of male and female students has been known to have a
positive influence in their viewing each other as personalities and not objects.
 The media and the educational sector needs to play its role in recognizing and raising
awareness of women’s capabilities

Gender-Responsive Media: Uks’s Advocacy Campaign
As a part of the advocacy mechanism, Uks team visited different newspaper offices. These
included daily Khabrain and Jinnah, both Urdu language newspapers from Islamabad.
Urdu Daily Khabrain, Islamabad – 4th July, 2017
At this very first interaction with daily Khabrain, Shaista Yasmeen and Shujaat Ali represented
team Uks. After a brief
introduction, the Uks team
provided a brief presentation on
the activities of the Uks
Research Centre culminating
with the purpose of this
meeting.
The team initially shared the
gender sensitive voluntary Code
of Ethics for the Media
(prepared by Uks) with the staff of daily Khabrain, explaining that the code has been devised after
thorough consultations with journalists, civil society organizations and editors. Details and
posters of the Women’s Media Complaint Cell (WMCC) were also shared.
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Some details of Uks’ activities regarding their efforts to monitor media content over the years
were provided, as well as the positive feedback received from the public in the form of
comments/complaints via WMCC on the content of many dailies as well as electronic media
houses.
While discussing the sensitization of journalists/reporters, General Manager Operations Abid
Mehmood Mughal explained that it was the responsibility of the editors to finalize and refine all
reports/contents including language, headlines, layout etc. received from reporters.
Resident Editor Imtiaz Ahmad Butt said that daily Khabrain has a centralized system and all
content in the newspaper is finalized at their main station situated in Lahore. Reporters send
their content to that centralized desk of editors. Zia Shahid is the head of the desk and decides
most of the final content.
Abid Mehmood Mughal suggested that Uks should also focus on training/sensitizing the editors
and desk teams who finalize the content to be published. Shaista Yasmeen clarified that Uks has
been conducting trainings of journalists, and consultations with editors and policy makers over
the years.
When asked if there was any code of conduct/ethics or any set of rules followed by daily
Khabrain, the General Manager Operations stated that his newspaper follows all rules/codes
prescribed by CPNE, APNS and other similar organizations but Khabrain doesn’t have its own
specific code.
Shujaat Ali of Uks provided details of complaints at the Women’s Media Complaint Cell and
enquired as to how Khabrain responded to any complaints from its readers. Abid agreed that a
difference of opinion was always possible and that Khabrain respected the opinions and
suggestions received from readers. Any complaint received by the newspaper is forwarded to the
resident editor, who passes it on to the chief editor. If the complaint is valid, the reporter/writer
is then sent a notice.
“We, like some other print mediums, notify and print a note of apology the very next day if we
mistakenly print something wrong, incorrect, indecent or something against the journalistic
ethics”, said Abid. While discussing the use of insensitive terms in reports, Imtiaz Ahmad
suggested that Uks must also engage with regional correspondents and sensitize them for a
multiplier effect.
Shujaat said that a detailed e-mail was sent to Khabrain regarding the complaints received
through the WMCC but no response has been received so far. Imtiaz Ahmad replied that e-mails
are only used for receiving news/reports/stories. “We receive hundreds of e-mails every day from
all over Pakistan sent by our reporters. And sometimes, e-mails received from unknown IDs gets
spam. I would suggest that kindly share your material via post addressing the editor and there is
no chance for it to go un-answered”, Imtiaz explained.
Abid Mehmood suggested consultations/trainings with CPNE should be arranged so that editors
of all print mediums can be brought together easily. “Since Zia Shahid is currently the head of
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CPNE, I would suggest Uks to have consultations and use that platform. Zia Shahid is respected
by all the members of CPNE and he can easily arrange such meetings”, added Imtiaz.
While concluding the meeting, team Uks presented posters of the gender sensitive Code of
Ethics, a copy of Uks’s Desk Diary 2017, and other relevant brochures. The meeting ended with a
note of thanks to daily Khabrain for their time and cooperation.
Urdu Daily Jinnah, Islamabad – 7th July, 2017
The second visit was to daily Jinnah. Shaista Yasmeen and Nida Naeem from Uks team met with
Editor of Daily Jinnah Shamshad Manghut. As at Khabrain, the meeting took off with Shaista
Yasmeen giving a backgrounder of Uks and its work. She explained that Uks has been working on
Gender and Women for almost two decades now. She also shared Uks milestones, Uks code of
Ethics and Women Media Complaint Cell.
Introducing Uks’s gender sensitive, voluntary Code of Ethics for media, Ms. Yasmeen explained
the process of how the code was formulated, i-e through consultations with journalists, civil
society organizations and editors as
well. Details and posters of the
Women Media Complaint Cell
(WMCC) were also shared.
It was shared that Uks has been
monitoring media content and has
received complaints via WMCC on
the content of many dailies as well
as electronic media houses.
Mr Manghut explained that he
received some complaints from Pakistan Council for Press regarding violation of their code.
Which is normally regarding women especially crime and related cases like abduction or violence
against women. He shared that regarding elopement cases, child sexual abuse; these cases
should be highlighted sensitively. The names and identity of victims and survivours should not be
given in the news. He said that according to the policy of Daily Jinnah, they always lookout for
the impact of the news. For example, story of a girl and a boy escaping, is always treated
sensitively. Mr. Manghut was of the opinion that “honour” killing happened because of the
media’s highlighting the issue or cases as many a times after a news was published or aired, then
family’s “honor” is hurt as everyone knows about it and it remains in the memory of people’. He
said that he himself has witnessed family killing their own daughters in the police stations.
Mr. Manghut said that editors are also responsible for these practices as they ask their teams to
follow things, which can sensationalize news to sell newspapers. He added that now public
prefers TV for reporting, not newspapers. This has hugely affected circulation of the newspapers.
He said that daily Jinnah also focuses on the stories related to the violations of Human Rights.
Mr. Manghut assured his support in addressing complaints received by Uks Women Media
Complaint Cell.
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Journalists’ Exchange Programme
Currently Uks is carrying out two journalist exchange programmes. One sponsored by
International Centre for Journalists (ICFJ) and second in collaboration with University of
Oklahoma sponsored by US State Department.
The second batch of journalists visited
Pakistan from May 14-24 2017. As in the last
group, this group too, had a hectic itinerary
planned out. There were visits to media
houses, academic institutions, think tanks,
government institutions, and civil society
organisations. Not wanting to make it all work,
there were excursion trips and visits to
shopping malls and bazaars. The group spent
five days in Islamabad and five in Karachi.
US Journalists in Pakistan
Though quite a short trip, the carefully chalked-out itinerary gave the participants a feel of
Pakistan, enabling them to take back with them positive experiences and memories of the
country.
This visit was the result of a partnership between the International Centre for Journalists and Uks
for a journalists’ exchange programme in which four batches of around 10 US journalists would
visit Pakistan for an up-close look and insight into the world of politics and media in Pakistan.
The Gaylord College of Journalism and Mass
Communication at the University of
Oklahoma is partnered with the U.S.
Department of State and Uks Research
Center in Pakistan to host a three-week
journalist news media exposure, training and
exchange program. The program consists of
seven exchanges with Pakistani Urduspeaking journalists to the U.S. and one
exchange with U.S.-based journalists to
Pakistani Journalists in US
Pakistan. In this summer, the sixth Pakistan-U.S exchange happened in July/August 2017 and the
seventh exchange is scheduled for September/October 2017 summer 2017.
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Participants split their time between Norman, Oklahoma, St. Louis, Missouri and Washington,
D.C., undergoing training, media exposure and interaction with professional journalists and other
U.S. communities. This program involves journalists from both countries in opportunities to work
together and build long-term professional relationships. It has provided the opportunity to meet
and visit a variety of media organizations and learn about media reporting. In addition,
participants got various opportunities to experience the diversity of life in the U.S.

Uks Participates in Meet and Greet Events
Islamabad – 26th April,
2017: The AAWAZ
programme, a five-year Voice and Accountability
programme in Pakistan to strengthen civil society,
funded by DFID and managed by DAI organized a
‘Meet and Greet Event’ to launch its new
publication and to meet Response Fund Partners.
Uks, being one of its eminent partners, attended
the event as one of the implementation partners.
Uks set up its stall projecting its involvement in the
May-Dec 2016 initiative – Giving Voice to the Voiceless: Creating a workable nexus between
media, academia and selected communities on spreading awareness and proactive advocacy
on violence against women.
Uks Displayed the Urdu publication (Guidebook for Media – Make media coverage on VAW
gender sensitive and ethical) and IEC material published as part of this project. The Radio series
produced by Uks Radio Project was also played for visitors to the stall.
Islamabad – 21st March, 2017: The Ministry of
Foreign Affairs, Denmark celebrated seven years
of sustainable partnerships between Denmark and
Pakistan on 21 March 2017. During the event, key
experts and development partners were invited to
discuss developments and challenges within the
areas of Media and Democracy, Human Rights,
Gender Equality and Enhancing Economic Growth.
They discussed achievements and the continuous
challenges in the country within these issues, highlighting the benefits of strong partnerships
between the Government of Pakistan, civil society and the international donor community.
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Uks has been an implementing partner of DANIDA for a three-year (2010-2014) initiative “More
Women in Media”. At the event Uks displayed its publications compiled during this initiative, and
other relevant projects.
Publication: Who’s Telling our Story (June 2013)
Publication: Fair, Balanced and Unbiased (June 2014)
Publication: Gender Sensitive Voluntary Code of Ethics for Media in Pakistan
Publication: On the Road to Gender Equality – Changing Media Narratives (2014)
Digital Story – ‘Pakistan Electronic Media – Kal Aur Aaj’
Digital Story – ‘Become Part of Uks’s WMCC’

MEDIA MATTERS FOR WOMEN: THE GOOD, THE BAD, AND THE UGLY
Uks brings to its readers a brief critique, based on daily monitoring over this past quarter, of media
representation of women and women’s issues in its stories and programmes.

THE GOOD
It is heartening to know that some sections of the media, both print and electronic, and including news,
current affairs and entertainment, have exhibited a certain level of gender sensitivity in presenting their
material. It is evident that ethical guidelines have been adhered to for reporting and analysis in news, and
in the selection of scripts and dialogues in the field of mass entertainment.
Although the number of such media outlets is small, we celebrate this breakthrough in our struggle for a
gender sensitive media in this country. This also reaffirms our belief that we are moving in the right
direction. Media houses have begun to own their responsibility to the public and to themselves and we
congratulate them on this demonstration of maturity and sensitivity.
One example of creditable content on the TV
screen was the TV news show anchored by
journalist Shahzeb Khanzada when he took up
the case of Khadija Siddiqui, a college student,
who was attacked with a knife by a classmate
in May 2016, on a daily basis from the time
hearing of the case started till the verdict came
out. The show is a case study on sensitive and
powerful advocacy for the right cause, in the
right manner. (Watch here)
Likewise, some editorial and talk shows took up a few of the issues facing women in general in Pakistan.
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Press Coverage of Positive Stories on Women
Uks has always advocated that positive
coverage of women achievers in all walks of life
in both the news and entertainment media
would have a significant impact on breaking
gender-based stereotypes and empowering
women. During this quarter, the following
achievers found somewhat adequate media
space:
Daily Times – 7th April, 2017: Sharmin's "A Girl in the River" nominated for the prestigious 76th Peabody
Awards
Tribune – 7th April, 2017: Malala to become youngest United Nations Messenger of Peace
Dawn – 13th April, 2017: Malala becomes honorary Canadian citizen
Dawn – 28th March, 2017: First woman (SIMA KAMIL) named to head major
Pakistani bank
Tribune – 20th March, 2017: Pakistan's first woman foreign secretary takes charge
Tribune – 17th March, 2017: One widow's resolve to break tradition changed the
lives of hundreds of women
Daily Times – 7th March, 2017: Seven women receive awards (Amtul Raqeeb
Award) for role in socio-economic uplift of community
The News – 6th March, 2017: GB teacher among top 10 finalists for Global Teacher
Prize
Daily Times – 5th March, 2017: How women from a small village became the
instigators of change

THE BAD & the UGLY
Despite the advances in presenting gender sensitive content in a few sections of
the media, it is clear that the majority of media outlets remain oblivious of gender
sensitivity issues, ethics, and even common decency in reporting women-related stories. This becomes
apparent, for example, in the way most of the media have reported the Ayesha Gulalai/Imran Khan
debacle, plainly illustrating how women are still treated as objects despite our two decade struggle to
educate the media on ethics and gender sensitivity in reporting.
Express Tribune – 10th August, 2017: Cartoon in Op-Ed Page
Daily Khabrain – 4th August, 2017: ‘Pakhtun Culture ki dawedar apni behan kay kartoot dekhay’ and
some pictures with story as well.
Daily Khabrain – 3rd August, 2017: ‘Maria Toor ko bachpan se larka ban kar rehna pasand, larrkiyon
walay kaprray jala diye’
Daily Ausaf – 7th August, 2017: Article - ‘Ayesha Gulali jhoot jhoot hota hai’
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Daily Ausaf – 7th Agust, 2017: Special Feature – ‘Chaar saal pehlay anay walay messages ka aaj manzare-aam par lana samajh se balatar hai’
Daily Khabrain – 8th August, 2017:
Special Feature – ‘Teen Aurten, Aik
Kahani’
ARY News - Off the Record with Kashif
Abbasi
Dunya News - On The Front with Kamran
Shahid
BOL News - Breaking with Veena Malik
Entertainment Media: TV Awards Show
‘Ahsan Khan had won the award for best actor in a negative role for his performance as Paa Imtiaz in
Udaari, Yasir Hussain made a gravely problematic remark about child molestation. He said something
along the lines of “inhon ne itna uccha portray kiya hai child molester ko ke mera dil kerta hai mein bhi
child ban jaoun” in “good humour”’. It was not something that’s even cringe worthy – it’s downright
deplorable. Award shows have never been free from the hosts
uttering offensive or inappropriate comments, but to play light on
a pressing problem globally to this extent has got to be an all-time
low.”
The Nation – 1st May, 2017: Yasir Hussain’s deplorable ‘joke’ on
child abuse at Hum Awards should make Pakistan revisit its sense
of humour
Dawn – 1st May 2017: Yasir Hussain's terrible Hum Awards joke is
proof desi comedians need a reality check
The Nation – 13th May, 2017: Child molestation is no joke
India Times – 2nd May, 2017: Pakistani Actor Gets Slammed For Making An Insensitive Joke About Child
Sexual Abuse
Huffington Post – 2nd May, 2017: An Appalling 'Joke' About Child Abuse Has Landed A Popular Pakistani
Actor In Hot Water

WOMEN’S MEDIA COMPLAINT CELL (WMCC)
The cell, one of its kind worldwide, was initially launched as Pakistani Women Media Complaint Cell
(PWMCC) and operated for three months from Mar-Jul 2014 by Uks Research Centre in collaboration
with the National Commission on the Status of Women.
Since 2015, the Cell has been revived as Women’s Media Complaint Cell (WMCC) with the collaboration
of the National Endowment for Democracy as the Women’s Media Complaint Cell). It was re-launched in
October 2015 in Islamabad with participation of representatives from CSOs and mainstream media.
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Through the platform, Uks invites
media consumers to register their
complaints with Uks against media
content. The complaints are then
shared with the media regulatory
authorities e.g. PEMRA, PBA, PAA,
PCP, APNS and CPNE and relevant
media organizations and the
respective producers of the media
output.

Complaints Received
The total number of complaints
received at WMCC is:
Total Complaints
476
Valid Complaints
388
Invalid Complaints
88
(Not concerned with gender
sensitivity or ethics as
described in Uks’s CoE)

--------------------------------------------------------------Uks Research Centre
Tel:
+92 51 8430457, 2305152, 2305110

Email:
info@uksresearch.com

Website:
www.uksresearch.com

Facebook:
https://www.facebook.com/uksresearch/

Twitter:
@Pkmediawatch
https://twitter.com/Pkmediawatch?lang=en

Address
202-203, 2nd Floor, Executive Centre, E-11/2-3, Islamabad, Pakistan
P.O.Box Number 220, Islamabad, Pakistan
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