www.uksresearch.com

TALKING BACK - II
FROM PASSIVE TO PROACTIVE
Promoting Media Literacy in Pakistan
by Building Linkages between Media and Public

National Endowment
for Democracy
Supporting freedom around the world

Talking Back - II
From Passive to Proactive
Promoting Media Literacy in Pakistan by
Building Linkages between Media and Public

Editor:
Tasneem Ahmar
Compiled by:
Mahvash Ali
Layout/Graphics: Amina Aaqib

Published in: November 2011
Number of copies: 500
Uks Research Centre
House No. 51-A, Street No. 63
F-8/4, Islamabad-Pakistan
Tel: (9251)-285 0906
Fax: (9251)-285 0908

Disclaimer:
All the opinions expressed in this publication are those
of the participants of the project and do not necessarily
reflect the opinion or policies of Uks or NED. The case
studies, quotations, and articles used throughout the
publication have been selected by partner universities
and the Uks Research Team and have been used only
to reflect the process and the results. An effort has
been made to acknowledge sources and authors and
any oversights are deeply regretted.

www.uksresearch.com

TALKING BACK - II
FROM PASSIVE TO PROACTIVE
Promoting Media Literacy in Pakistan
by Building Linkages between Media and Public

National Endowment
for Democracy
Supporting freedom around the world

CONTENTS
Acknowledgements
List of Abbreviations
Foreword
The Media Literacy Project – A Brief
Introduction
From Passive to Proactive – Media
Literacy in Pakistan
Decoding the Media – The Content
Analysis
Audiences Talk Back – Feedback from
Focus Group Discussions
Views from the Other Side - The Media
Responds
Creating Media Literacy – The Way
Forward
Annexes:
- Television Content Analysis Form
- Newspaper Content Analysis Form
- Focus Group Discussion – Report
Format
- Media Monitoring Schedule of All 8
Universities

ABOUT UKS RESEARCH CENTRE
Uks is a research, resource and publication centre dedicated to the cause of
gender equality and women's development. We are an advocacy and rightsbased group seeking to raise awareness and assist implementation of our
goals and ideals. The Centre focuses on the women-media relationship; a
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Uks views the mass media as an exceedingly important part of our day-to-day
living, reflecting and, to a large extent, determining our daily lives and
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To look is one thing,
To see what you look at is another,
To understand what you see is a third,
To learn from what you
understand is still something else:
To act on what you learn is all that matters.
Taoist saying

Media literacy has parallels with traditional literacy, the ability to read and
write text. Media literacy is the ability to 'read' and 'write' audiovisual
information rather than text. At its simplest level media literacy is the ability to
use a range of media and be able to understand the information received.
At a more advanced level it moves from recognising and comprehending
information to the higher order critical thinking skills such as questioning,
analysing and evaluating that information. This aspect of media literacy is
sometimes referred to as 'critical viewing' or 'critical analysis'.
www.ofcom.org.uk/advice/media_literacy

FOREWORD
Uks started working with NED (National Endowment for Democracy) on a
pilot study on media literacy in Pakistan in 2009. 'Talking Back' was published
as a result of the study, which was conducted in many different cities across
Pakistan. It was the first time any non-governmental organisation in the
country had approached and explored the concept of media literacy. This is
surprising considering how fast media has grown in Pakistan over just the last
decade or so, and how very influential it is today. It was only when we started
working on promoting the concept of media literacy with our audiences that
we realised that, by and large, they had absolutely no idea whatsoever of
what it actually meant. While Pakistani audiences face a barrage of media
messages around the clock - particularly on the most popular media channel,
television - they themselves have no concept of the fact that this content is
open to their interpretation, comment or criticism.
With 'Talking Back', we managed to begin the process of educating our
audiences and initiating an open dialogue between the media and the civil
society on existing media trends. It is only through media literacy that our
audiences can develop the skills to analyse media content, to ask questions

and demand answers that will, in turn, lead to a more responsible, ethical and
professional media. The second phase of this study with NED has been a step
forward to begin to gather information and feedback in order to help us
understand how the mass media drives our consumer economy – or vice
versa, the result is this report 'From Passive to Proactive'. We feel that this
can also help us to redesign various media advocacy efforts so that they can
challenge or redress public policies or corporate practices. Above all, and the
most important outcome of this study, is beginning the process of awareness
and consciousness in our viewers so that they are able to not only see what
is there, but also have the ability to grasp what is not there. There are many
factors that influence media content and our audiences can only recognise
that when they themselves are media literate.
Although 'From Passive to Proactive' is the result of this small study, it is
based on media monitoring and content analysis, as well as feedback from
various sections of society in focus group discussions, and as such, it is a
good representation of what audiences across the country think and feel
about our media. Whether it is news reports, or the constantly 'breaking
news', whether its political talk shows or the pervasive morning shows,
audiences across Pakistan have given their input on what they feel about this,
and much more. The best part of the whole process is the involvement of the
media in understanding this concept and giving their own comments on the
results. Thus Uks feels that we have managed to bridge the gap between the
sender and receiver of media messages - that is the public and the media
persons. This report goes out with the hope that this will lead to generating
greater awareness amongst audiences, as well as initiating debates and
discussions about how our media packages and reports its content – and
that, eventually, this will lead to a culture of dialogue and analysis that will
help foster a more active and interactive relationship between the media and
its audiences.

Issues of critical media awareness are important right now, and will
continue to grow in importance. Tomorrow's world, will be increasingly
dominated by mass media and communications technologies.
Generations of the future will need to understand how media influence
society. How we are encouraged to accept certain issues while rejecting
others. How sometimes, we are encouraged to act against our own best
interests.
Media literacy is clearly more than becoming competent in the
technologies of communication. Knowing which end of a hammer to
hold, won't make me a good carpenter, or a competent architect. Some of
us in community media realise that knowing how to operate Information
Technologies without a critical awareness of how the content develops, is
missing the point.
I would suggest that similarly, classroom media literacy, without practical
experience of developing content, is also incomplete. How can we find
the synergies to provide a rounded media literacy education for our
citizens? I suspect that most of you here will be more familiar with
mainstream formal education, rather than that of a community media
approach, so let me briefly explain the ethos of community media in
relation to media literacy. In community media, we take technical
competence as a given, seeing it as a necessary first step. Media literacy,
on the other hand, is an empowering awareness, an ability to decode,
analyse, evaluate, and produce communication in a variety of forms.
From a community media perspective, media literacy seeks to empower
citizens and to transform their passive relationship to media into an
active, critical engagement capable of challenging the traditions and
structures of an increasingly privatised, commercial media culture, while
finding new opportunities for informed citizen speech and discourse.
Media literacy has become an essential skill, for these days, we receive
most of our information from television and radio, the Internet, mobile

phones and a variety of other media, and even as consumers, we create
our own media messages. In response to this evolving media situation,
community media activists have declared their media into existence and
now must follow through on this declaration by making an impact on
how people see things and what they will endorse and reject, through a
critical awareness.
Jack Byrne, Near Media Co-op & CRAOL, Presented at Media
Literacy Education Symposium, Saturday November 03, 2007,
Cultivate Centre, Dublin.

"Media literacy empowers
people to be both critical
thinkers and creative
producers of an
increasingly wide range of
messages using image,
language, and sound. It is
the skillful application of
literacy skills to media and
technology messages. As
communication
technologies transform
society, they impact our
understanding of ourselves,
our communities, and our
diverse cultures, making
media literacy
an essential life skill for the
21st century.”
(The Alliance for A Media
Literate America, 2000)
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"In the absence of any other
saviour, the media and the
masses have to join hands once
again and rise to the occasion. It
was this winning combination
that performed historic feats in
the past, first by forcing the
restoration of the judges twice,
and more recently, compelling
the authorities to terminate the
long inflicted load-shedding.
The media has to clearly define
its objectives, whereby instead of
wasting precious TV time on
useless discussions in talk shows
that only facilitate political
actors settling of personal scores
with each other, it should focus
on programme(s) that increase
the masses' awareness and focus
on events that form the big
picture. At this crucial juncture,
destiny has carved out a key role
for the media and the masses.
Let it not be said that they did
not prove equal to the task.”
Shahid Latif, Media and the
Masses, The News, October 20,
2011

THE
MEDIA LITERACY
PROJECT – A BRIEF
INTRODUCTION

October 2010 saw the successful
completion of the Uks-NED pilot
project on media literacy
'Promoting Public Discourse on
Media Content in Pakistan' - the
first project of its kind in the
country. The pilot study which
focused on monitoring and
analysing the contents of print and
electronic media from the actual
viewer's perspective, aimed to
equip students with the skills to
analyse the current media content,
especially news, talk shows,
editorials, columns and features.
This report is an outcome of the
second phase of the project. This
phase had a more focused action
plan specifically targeting university
students of Mass Communication,
Media Sciences or Gender Studies,
and a selected group of media
managers. The aim was to try to
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equip students with the skills of
professional media monitoring,
analysis and public discourse to
pave the way for a more
responsible media in Pakistan.
Partner universities contributed
greatly to the success of this
second phase by giving recognition
to this activity, terming it as a
group exercise and marking the
performance of the students
involved in this, either as a
research paper or a project. The
project also enlisted the support of
the Pakistan Federal Union of
Journalists (PFUJ), Pakistan
Broadcasters Union (PBA),
Pakistan Electronic Media
Regulatory Authority (PEMRA),
Pakistan Advertisers Association
(PAA) and the press clubs.
In the second year of the project,
Uks partnered with the following
eight universities from across
Pakistan.
1. Federal Urdu University of Arts,
Science and Technology
(FUUAST), Karachi
2. Shaheed Zulfikar Ali Bhutto
Institute of Science and
Technology (SZABIST),
Islamabad
3. University of the Punjab (PU),
Lahore
4. International Islamic University
(IIUI), Islamabad

5. Kohat University of Science
and Technology, (KUST), Kohat
6. Islamia University of
Bahawalpur (IUB)
7. Bahauddin Zakariya University
(BZU), Multan
8. Hazara University (HU),
Mansehra
Although the students chosen from
these universities were already
enrolled in their Mass
Communication, Media or Gender
Studies degree courses, and were
all very enthusiastic about the
project, we discovered that even
they were not aware of the concept
of media literacy. Orientation
sessions were therefore conducted
for the students and teachers on
how to analyse media content and
interpret its messages.
After the orientation, the students
got down to media monitoring
exercise, which entailed monitoring
newspapers and TV channels on a
daily basis for one entire month.
The project aimed at highlighting
content not just from the English
and Urdu media, but also from
regional languages like Sindhi,
Saraiki, Pushto and Punjabi. The
media monitored for this period
included:
TV Channels:
?
GEO News
?
DAWN News
TALKING BACK - II
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Analysis on whether the media practices high levels of professional
standards
At the moment there are three codes. One is PEMRA's, one of the
Pakistan Federal Union of Journalists (PFUJ), and one of Pakistan
Broadcasters Association (there is a final draft version). Last year, the
PFUJ formed a committee to draft their own code of ethics, on the basis
of which there would be a complaints commission, for both print and
electronic media, which would work to evolve a consensus between
APNS and PBA. Since then, a code has been formed, as well as a
Complaints Commission formula (selection of committee members and
finance formula). But CPNE and APNS are sitting on it.
A provision in the amended PEMRA ordinance refers to an in-house
monitoring committee to ensure compliance of the Code of Conduct.
The All Pakistan Newspaper Society (APNS), as early as 1972, came up
with a code of conduct, which is quite universal in its applicability. Since
very early on there was a conscious effort to self-police. But that's as far
as intent goes. The practice has been altogether different. After 2002,
when the electronic media scene really took off, the environment changed
dramatically and there is little of that earlier effort on the part of the
media to organise itself. There has been no effort to come up with a code,
or for self-regulation. The only movement is when the government wields
the baton - when Musharraf clamped down in 2007. Other than that,
there's no formal mechanism even for dealing with complaints; it's all left
to the regulatory body.
There are many codes of conduct, some signed by broadcasters
themselves when they wanted to get their channels back on air. Those
(codes) were later disowned. The Pakistan Broadcasters Association
voluntarily said it would come up with a code of conduct for electronic
media, but this has not happened so far.
There have been five attempts by various governments in the past to
develop a code. But in four attempts working journalists were not
consulted. It was between the APNS/CPNE and the government, mostly
APNS. Without the perspective of working journalists, there was the
apprehension that unless restrictive laws are not repealed the codes would
be further binding.

There is a Press Council of Pakistan Ordinance 2002 with a redundant
and defunct constitution. It has a code of conduct, and its composition
was agreed by representative organisations of media; they even sent their
nominees. While working journalists were part of the Council, they were
not given a place on the inquiry commission. The Council is not
operational.
In Geo, the need for a code of conduct has been the subject of long
discussion. There has been an analysis of both PBA and PEMRA codes.
Since not everybody agrees to them and both institutions have been
sitting on these documents, Geo has devised Geo Usool (principles)
which are available on its website.
With the institution of the editor diminishing, owners have taken over the
job of editorial decision-making as well deciding code of conduct. If the
proprietor becomes policy-maker and the editor, the top priority is profitmaking. This will have a negative effect on standards on journalism.
Another reason is that they cannot sit together. Owners and publishers are
reluctant to accept a journalists' body as a major player, but most of all, it
is the culture of not accepting your own mistakes.
The operative word, which is perhaps the key issue, is “voluntary”,
because unless it is a voluntary code or exercise, it will not be effective or
sustainable. Unless it comes from the heart, it won't count.
Ultimately, all codes have a moral binding, not a legal binding.
There is a universal code of conduct which is violated by all channels.
Rape victims' photographs are being published, for example.
If the media on its own will not have a code and commission of
complaints, the government can impose a complaint commission and
people would say, why not?
Complaints
All institutions receive complaints, but there is no formal method of
dealing with complaints.
There was once, during the Ayub Khan period (1958-69), a Press Court of

Honour, which received complaints and gave awards. But it lasted for a
short period -- 1968-9 -- when editors and journalists had persuaded
government to apply punitive measures. During the same period,
however, a lot of violations were reported by the print media. There was
defamatory material, abuses, distortion of news in 1970. It was the
world's longest election campaign.
PEMRA has a council of complaints, but practice has shown that only
complaints about morality are the ones on which action is taken.
Moreover, there are no consumer groups. No one, for example,
complained against Amir Liaquat Hussain's programme against Ahmedis.
PEMRA's council of complaints is supposed to consist of citizens, which
are notified in the Gazette.
In the absence of a formal mechanism, what prevents the media from
operating a complaints system? The media must be held accountable for
not appointing an internal Ombudsman. The Jang Group ran a reader
oriented campaign to complain and comment, which no other media
organisation did. No electronic media conducts a regular programme
where it listens to comments and complaints from viewers. But,
ironically, state broadcaster PTV used to do that. Nothing prevents the
media from establishing a mechanism of complaint, but no-one does it.
All media should advise readers of their rights, and that they have the
right to complain against media.
Asian Media Barometer, Pakistan 2009
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?
Express 24/7
?
Duniya TV
?
Khyber TV
?
City 42 News (Lahore)
?
KTN News
?
Apna TV
?
PTV News
?
Aaj News
?
Samaa News
?
Rohi

Newspapers:
?
Jang
?
The Nation
?
Kawish
?
Daily Mashriq
?
DAWN
?
Daily Taseer
?
Daily Express
?
The News
?
Aaj Kal
?
Express (Urdu)
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?
Nawa-i-Waqt
?
Daily Times
?
Daily Aaj
?
Naya Daur
?
Daily Sutlej

Based on the findings of the media
monitoring, the students then held
focus group discussions (FGDs)
where the questions raised in the
media monitoring analysis or
themes highlighted were
discussed. Men and women from
different income and age groups,
along with the youth and minorities,
were selected as respondents in
the study. The opinion was gauged
from different regions also,
covering rural, metropolitan, rigid
segments and, in several cases,
rigid social settings.
Apart from discussions on topics

like media literacy and awareness,
as well as effects of media,
different issues like ethical and
legal violations, breaking news
syndrome, anchor power and talk
shows were also discussed in the
FGDs. The coverage of some
recent incidents like the Mehran Air
Base attack, the Sarfaraz Shah
Murder and the Osama Bin Laden
incident were also discussed.
As a next step in the process, a
consultative meeting was held with
representatives of the media. The
content developers and
coordinators of participating
universities also attended this
meeting and presented their
preliminary findings from the
content analysis and the focus
group discussions. Once all the
findings were crosschecked and
collated, the next step of the
research was to initiate a dialogue
with media managers and content
developers. The media
representatives, who included
many senior journalists, editors
and news reporters, gave their
feedback and views on this
initiative. They greatly commended
the effort and work that has been
done at these universities as part of
this project, and urged that projects
and initiatives such as this should
not only be continued but
encouraged and promoted in

Pakistan. They also greatly
emphasised the need for public
discussion and a more responsible
media in our country and said that
such initiatives are precisely what
is needed to achieve that.
This report attempts to encapsulate
the findings from the research, as
well as the feedback from the
public in the focus group
discussions and the media's
response, with the hope that this
will prove to be an enlightening
source of information regarding the
role of the media and the public. At
Uks, our endeavour is to continue
creating channels of
communication and bridging the
gaps so that the media and the
audiences can have a two-way
flow of information and feedback.
This project has been an attempt to
start that process and as we
continue along the same path, we
hope that more and more of you,
the readers and the viewers, will
come forward and join us in
making our society media literate.

"The more I grasp the pervasive influence of
media on our children, the more I worry
about the media literacy gap in our nation’s
educational curriculum. We need a sustained
K-12 media literacy program—something to
teach kids not only how to use the media but
how the media uses them. Kids need to know
how particular messages get crafted and why,
what devices are used to hold their attention
and what ideas are left out. In a culture where
media is pervasive and invasive, kids need to
think critically about what they see, hear and
read. No child’s education can be complete
without this.”
FCC Commissioner Michael Copps
(prepared remarks at June 2006 event)

Participants at a focus group discussion conducted by the students of Hazara University, Mansehra.

According to the National
Association for Media Literacy
Education (NAMLE) “being literate
in a media age requires critical
thinking skills that empower us as
we make decisions, whether in the
classroom, the living room, the
workplace, the boardroom, or the
voting booth.”

FROM PASSIVE
TO PROACTIVE –
MEDIA LITERACY
IN PAKISTAN

In a society like ours, with little
literacy, the media becomes an
even more powerful force than it is
elsewhere. It is our single largest
source of information about what is
happening in our country and in the
world around us. More than just a
tool which informs, educates and
entertains us, it has the power to
mould opinions, change
perceptions, incite passion, and
shape the structure of our society.
It tells us what issues to think
about, and even what to think about
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these issues.
This power becomes a formidable
force when you consider the
growing presence of the media in a
society too unaware to think for
itself and question what it is being
told. The fact of cross media
ownership means this power is
further strengthened since big
media houses now own multiple
media channels. It is not farfetched to assume that media is
fast turning into a flourishing
business in Pakistan and where
business rules apply, journalistic
ones suffer. In a bid to churn out
the biggest profit, media houses
are battling amongst themselves
and we, as audiences, can see that
in the plethora of similar and
simultaneous morning shows,
breaking news reports, political talk
shows – to the extent that many
times, you end up seeing the same
people as guests on different talk
shows, airing on different channels
within an hour of each other.
This growing power of the media
can be both an enormously positive
and an alarmingly negative force.
The media has a reach and
influence unrivalled by any other
factor in the country and, if used
correctly, can help to bring about a
change in the society on a number
of issues. For instance, the media

has been an invaluable aid in
raising awareness about various
issues which were previously
considered taboo, like violence
against women, child abuse, HIVAIDS, and political corruption.
However, all media messages are
carefully constructed, to tilt opinion
a certain way, to communicate a
particular viewpoint, or generate
the most ratings, sell a certain
product or idea or person, attract
the largest audience and to make
the most profit. The media
therefore ceases to be a neutral
source of information and
Today's definition of literacy is
more than reading and writing.
In order to be functionally
literate in our media saturated
world, children and young
people – in fact, all of us – have
to be able to read the messages
that daily inform us, entertain us
and sell to us. Media literacy is
the ability to access, analyse,
evaluate and communicate
information in both print and
non-print sources. It's not about
right or wrong, but about
learning to question the
motivations of the producers author, director, photographer,
journalist, etc.
Courtesy Media Literacy Week
and the Media Awareness
Network
TALKING BACK - II
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Analysis on whether the standard of reporting follows the basic
principles of accuracy and fairness
According to PFUJ figures, the number of journalists has swelled to
10,000 from only 2,000 in 2002. Thus, the imposition of standards is
even weaker now than before. There are no training institutes, little
investment on HR in media organisations. The institution of mentoring
has almost disappeared.
The key issue is access to information. How can a journalist be accurate
and fair when there is a culture of disinformation? There is a huge
counter media establishment in Pakistan trying to withhold information
or plant information, and hijack normal decision-making process. But
that may also be an excuse for lack of accuracy and fairness and not the
entire reason.
The concept of accuracy is important here. Most district journalists are
volunteers, not professional journalists. So how can there be
professionalism? During the last days of Gen Musharraf in the President's
House, one TV channel gave breaking news that Musharraf is under
military custody and a plane is waiting to take him to Turkey. This news
was not provided by a reporter, but by Mirza Aslam Baig (former Chief
of Army Staff ). The news could have been confirmed from multiple
sources, but there was no effort on the part of the channel to do so.
Moreover, there was no apology offered later for this mis-reporting.
Sometimes, even our mainstream media anchors and reporters become
party to a story as in the lawyers movement when the slogan “Pak awaam
jeet gai, lawyers jeet gaey, Geo jeet gaya!” (The people of Pakistan have
won, lawyers have won, Geo has won) was aired. (Aftab Alam)
Is there a desire on the part of the editor or publishers to ensure accuracy
or fairness? That is the issue. This has led to mistrust of the media;
credibility is very low. If it is a big story, there is a tendency to switch to
the BBC.
But the media still commands more trust than government and political
parties.
Asian Media Barometer, Pakistan 2009
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depending on the channel, media
house, journalist or talk show
host's inclinations, opinion or
angle, the messages get skewed
that way.
That is why media literacy is so
essential in today's world. So that
audiences are aware of these
issues and are able to assimilate
content more critically and less
passively. While this concept was
completely alien to our society just
a few years ago, and, to a large
extent, is still missing from the
consciousness of our masses even
today, a certain select group of
people have started taking a
proactive approach. A lot of it is
through bloggers, who pick up
issues and write about them,
building public pressure till
someone takes notice or suo motu

action. Many people have also
started expressing their opinion on
how the media has responded to a
particular incident in the 'Letters to
the Editor' sections of newspapers.
The rising popularity of social
networking sites, like FaceBook,
YouTube and Twitter, have also
helped spread this form of
feedback from the audiences.
Lately, there have also been many
instances where people have
submitted eye-witness footage,
shot on mobile phone cameras, to
different channels, or uploaded it
on a video sharing site, which has
then gone viral and generated
tremendous pressure from viewers,
leading to it being officially
acknowledged and the case
brought to trial. The most shocking
of these has been the video footage
of the public lynching of the two

Students from Islamia University of Bahawalpur at the orientation workshop at their university.
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brothers, Mughees, 19, and
Muneeb, 16, in Sialkot. The
Sarfaraz Shah murder case in
Karachi where he was brutally shot
by Rangers is yet another example
of citizen journalism. In both cases,
the media pressure played a huge
part in leading to the cases being
tried in court – and to getting some

form of justice.
All this is a vast improvement on
what the situation was like even
just a couple of years ago.
However, this is still just a drop in
the ocean and a lot of ground
needs to be covered for us to reach
a stage where our audiences are

Violence and Media Ethics
This refers to an incident that has left me and my family badly shaken. On
Sept 7 some major and small TV channels in Karachi aired 'breaking news'
about a body that was discovered in a gunny bag on the premises of the
Jinnah Postgraduate Medical Centre. Without any authentication, these
channels identified the body as that of Dr. Nadeem Rizvi, the head of the
chest department at the JPMC.
Can you imagine the horror of a sister who reads this news scrolling on
the TV screen? It is unbelievable that any news channel, big or small, had
the audacity to air such horrible news without making sure of its accuracy.
These channels should not only be penalised but their licences revoked.
If it was here in the US, I would have personally sued every channel which
aired this untrue news.
It scares me to think what kind of media we are running! Is that what the
free media is all about, to report incorrectly for the purpose of getting
higher ratings. For heaven's sake, think about the families of the people
watching the news.
I request the authorities concerned to look into this and revoke the licences
of the channels which are responsible for this. They give a bad name to
honest journalism.
Iram Rizvi - US
(Letters to the Editor)
Daily Dawn - September 17, 2011

actively participating in public debate in the mass media. Pat Kipping in her
book, Media Literacy – An Important Strategy for Building Peace, says, quite
simply that, 'media literate people understand that media [is] constructed to
convey ideas, information and news from someone else's perspective….
(They) know how to act, rather than being acted upon. In this way, they are
better citizens'.
Why Study the Media?
Media saturation
Television is not the only mass medium that accounts for media saturation.
When one considers pop music, radio, newspapers, magazines, computers
and video games—in addition to TV—we are exposed to more mass media
messages in one day than our grandparents were in a month.
Media influence
The media sell "audience consciousness." They try to predispose people
not just to buy certain detergents, cars or aspirin, but to simply buy.
The manufacture and management of information
Most governments and businesses have public relations (PR) departments,
whose purpose is to get the "good news" about them out into the public
consciousness. Many succeed so well that much of what is reported as
"news" in fact comes directly from PR departments and press releases.
Media education and democracy
Political leaders have discovered the influence of the media. Those who use
the media will get their way regardless of public policy or personal integrity.
The increasing importance of visual communication and information
For hundreds of years, society has valued literacy—the reading and
understanding of texts. In today's society, the visual image is arguably more
important than the printed word—yet there has been no corresponding
focus on reading the meaning of visual images.
The growing privatization of information
The world economy is fast becoming an information economy, with
information a commodity to be bought and sold. A danger exists that new

classes of "information-rich" and "information-poor" people may result, with
the information-poor unable to afford the information they need to better
their lives.
Educating for the future
The above issues will not decline in importance. Tomorrow's world, in fact,
will be increasingly dominated by mass media and communications
technologies. Generations of the future will need to understand how the
mass media influence society.
Source: Len Masterman. Excerpted from Teaching the Media. London: Routledge,
1985.

Students from Hazara University, Mansehra at the orientation workshop at their university.

“Media literacy refers to composing,
comprehending, interpreting, analysing, and
appreciating the language and texts of...both
print and nonprint. The use of media
presupposes an expanded definition of
'text'...print media texts include books,
magazines, and newspapers. Nonprint media
include photography, recordings,
radio, film, television, videotape, video games,
computers, the performing arts, and virtual
reality...constantly interact...(and) all (are) to
be experienced, appreciated, and analysed and
created by students.”
(SOURCE: NCTE, Commission on Media,
Carole Cox, 1994, p.13)

It is interesting to note that
during the FGDs and case of
Mukhtaran Mai, participants
expressed their support
towards the judiciary yet
believed that justice has not
been done and yet, still had
sympathies with Mukhtaran
Mai believing the incident to
be true. Overall, most
participants felt that the root
cause was the weak and
corrupt system in the country
and called for stronger legal
framework and proper
accountability of the armed
forces to stop incidents like
the rangers shooting a
civilian, terrorist attack on
Naval Base and even the
Abbottabad raid.
Dr. Zafar Iqbal, IIUI

DECODING
THE MEDIA –
THE CONTENT
ANALYSIS

As part of the first study on media
literacy in Pakistan, students from
eight selected universities scanned
selected content from English,
Urdu and regional newspapers and
TV channels for a period of one
month and analysed it. This
chapter presents a summary of
those findings.
However, this exercise has only
strengthened the imperative need
for media literacy education in
Pakistan. These were students of
media studies and mass
communication, and one would
think that some concepts of media
literacy would already be a part of
their curriculum. Instead, not only
did they and their coordinators
have to be oriented in the basics of
media literacy and content
analysis, the majority of the
feedback has hammered in the fact
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that much more than simple
orientation needs to be given. A
large part of the analysis shows a
lack of understanding and
comprehension of the task at hand.
The extensive amount of data
gathered, along with the wide
spread of the audiences and media
vehicles included in the content
analysis, as well as the in-depth
and insightful feedback from some
partner universities saves this from
being an exercise in futility.
The Monitoring sheets for print and
electronic media are attached as an
Annexure.
Whenever the media is criticised,
the most common mantra is that
this is what the audience wants.
This entire exercise was conducted
to get a dipstick representation of
what exactly is it that the audiences
are actually feeling and thinking
about – for very often, the reality is
somewhat different from what we
perceive it to be. Although this is a
small study, but since it
encompasses the entire country in
its geographical spread, considers
a diverse selection of media
content in different languages, and
consists of feedback from a cross
section of society, it is fairly
representative of the country's
audiences. However, before we get

the audiences to comment on the
media, we need to first take a look
at what the media has been saying.
The content analysis was divided
into two parts, a quantitative and a
qualitative analysis. The
quantitative aspect looks at how
the media has portrayed different
issues, for instance, has the print
media shown objectivity and
fairness in its news reporting; if it
has crossed any ethical or legal
lines; and, the role it has played in
promoting terrorism.
The electronic media channels
were evaluated on a more gendercentric basis, for instance, do the
stories challenge stereotypes; do
they highlight issues of inequality
between men and women; and, are
women central to the news stories

"First of all, I don't think anyone
could claim to be media literate
if he or she didn't understand
that one of the principle
functions of commercial media is
not so much the provision of
information or entertainment,
but the segmentation and
packaging of audiences for
delivery and sale to advertisers...
It's the audience which is the
real product of the media, and
not the programs.”
Len Masterman
TALKING BACK - II
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presented. A quick look at the pie chart representations shows that the
electronic media has fared very badly on all counts of gender sensitivity or
gender balance, as the responses are overwhelmingly in the negative. The
print media has, however, fared a little better, but even there one can see
that a marked room for improvement exists.
CUMULATIVE CONTENT ANALYSIS OF TV NEWS CHANNELS
Are women central to the story

11%
5%

No
Yes

84%

Don’t Know

Stories highlight issues of inequality
between men and women
20%
3%

No
Yes

77%
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Don’t Know

Stories clearly challenge stereotypes
11%
10%
No
Yes

79%

Don’t Know

CUMULATIVE CONTENT ANALYSIS OF ALL PRINT MEDIA
Ethical/Legal Violation

31%

37%

No
Yes
Don’t Know

32%

Objectivity & Fairness
26%
40%
No
Yes

34%

Don’t Know

Role of Media (News Item) in Terrorism
14%

No

50%
36%

Yes
Don’t Know

The qualitative analysis also
favours the print media over the
electronic. Most of the print content
analysed was felt to be wellwritten, factual, informational and
objective. Facts have been
presented well, issues have been
analysed objectively and fairly and
the write-up shows no apparent
bias. However, some comments
note that the stories presented no
strong arguments, or took up more
space than the news warranted, or,
in some cases, important news
was given in a 'medley of brief
comments'. In terms of language
also, there is some negative
feedback. In the content analysis of
the Daily Dawn, for instance,
Islamia University of Bahawalpur
students make a constant reference
to the language being too difficult
for the common reader. Hazara
University students point out a
number of sentences in their review
of the newspaper 'Aaj' where they
feel the language borders on

derogatory or irreverent. Examples
include literary gems like 'dandi
mar gaye,' (Gave the slip), 'bakk
bakk na ker' (Don't talk rubbish)
and 'public demand per apne
chehray ek dosray se jor liye'
(Joined their faces to each other on
public demand).
International Islamic University
points out in its analysis of the
daily 'Aaj Kal,' that many times, the
paper used language which is
crude, and ridicules the
government and politicians, for
instance, calling them 'jhootay'
(liars). They also felt that many
stories, particularly those related to
a political party or personality,
show bias and a clear inclination
towards favouring one party over
the other. They also point out that
the use of photographs is not so
much to illustrate the story being
presented as it is to gain the
reader's attention, for instance, a
story on Pakistani female athletes
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Corruption at the root of the problem
Beat reporters and desk editors at the leading English and Urdu
newspapers in Pakistan are reluctant to publish news stories
without receiving some sort of gift or reward. Bribes in the shape
of currency appear to be the quickest way to get an article
published.
Hassan Sardar, a public relations officer of a multinational
company operating in Pakistan, said: “It is impossible to get
coverage of a news event in any leading English-language
newspaper without giving a bribe or a gift of some sort to the news
editors and beat reporters.” Sardar explained that if he depended
solely on the newsworthiness of a specific event, it would be
virtually impossible to see the item in the press the next day.
Multinational corporations and NGOs appeal to senior reporters
and editors by inviting them to various events. In order to receive
attention on press clippings, NGOs and multinationals resort to
bribing journalists. For the sake of news coverage, every
organisation has a special budget specifically dedicated to this
purpose.
Senior journalist, Matiullah Jan, has for the first time voiced a
concern from within the Pakistani media about the accountability
of journalists and famous television anchors, whose conduct in
everyday life contradicts their public statements against yellow
journalism.
Matiullah Jan, who exposed the journalists' corrupt practices and
scandals in the Dawn News series “Apna Gareban”, which started
in January 2011, now faces a wave of criticisms from journalists'
associations and unions.
Jan unveiled the questionable relationship that yellow journalists
entertain with politicians and the privileges they have obtained
from the present political regime.
He revealed that journalists and television anchors were illegally
renting out the cheapest residential apartments in the expensive
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federal capital of Islamabad. He also exposed journalists who are
receiving extraordinary favours and privileges from the
government, thus abusing their position and undermining the
profession.
Pakistani politicians keep loyal yellow journalists on their payroll
and use them to misinform public opinion and promote their image
in the public arena.
These practices are possible because journalists receive negligible
salaries and several organisations fail to pay their reporters
altogether, due to the financial crunch or simply as a result of poor
management in the newspaper or media house.
Following Matiullah Jan's statements on television, the yellow
journalism lobby became annoyed and took action by posting
banners in Islamabad condemning the programme.
Jan said in reaction: “The majority of district correspondents and
stringers of a number of dailies and news channels in Pakistan are
associated with smugglings, burglaries and other criminal
activities. The 'yellow' press provides them with a cover. They use
their press cards to save their skins”.
Jan went on to say that these so-called journalists “are using fake
press cards to put pressure on law enforcement agencies and other
governmental bodies”. There are scores of 'dummy' newspapers in
the country, without any real identity or even circulation, engaging
in yellow journalism and blackmailing.
“If yellow journalism in Pakistan is not controlled, the whole
profession will be ruined and lose its credibility”, Jan argued.
Excerpt from 'The Curse of Yellow Journalism' by Malik Ayub Sumbal
European Journalism Centre (EJC) website at
http://www.ejc.net/magazine/article/the_curse_of_yellow_journalism_in_pakist
an/
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Khari bat Lucman kay Sath, Weekdays, Duniya TV
Speaking about the talk show's anchor, Mubashar Lucman, the reviewers
say that, 'his tone, his words and everything in the talk show is against the
code of ethics and he often uses derogatory language. He is always
criticizing the government (hakumat ne apni ankhoun pe pati charha rakhi
hai – The government is wearing a blindfold or hakumat is mulk ko kha
gai aur yahan gaplay kiyay aur apnay itnay baray banglay aur bank
balance banayay – The government swallowed up this country and used
corruption to build huge houses and bank balances for themselves). He is
very rude at times and abuses people very badly. He abuses all the
political parties and he is always using derogatory language. He should
have some patience and he should talk to his guests with respect. While
interrogating them he gets so rude that they lose confidence and even if
they are not guilty, it seems like they are. This show is very biased'.
SZABIST Review
in a tournament is accompanied by
a picture of foreign sportswomen
in short skirts, while elsewhere a
write-up for the convocation in a
women's college is accompanied
by a picture of a group of students
in fancy dress, instead of degree
holders. The paper has also been
criticised for printing crude and
graphic details of torture and
murder, being insensitive to the
victims and their families in terms
of printing details, names,
addresses and other identifying
information.
The TV channels generated a lot
more response than the print. One
positive aspect which was revealed
through the monitoring and which
was different from the last

monitoring exercise's results, was
that the TV channels followed the
code of conduct by not showing
dead bodies, gory scenes or faces
of victims (e.g. Express 24/7
blurred the faces of acid victims).
However, the language used, on
almost every channel monitored
except for the sole English channel
– Express 24/7 - and Aaj TV, came
under heavy criticism. These two
were thought to be professional,
responsible and ethical, with
straight, to-the-point news, good
coverage, fair language used, with
good pronunciation. The popular
mainstream channels were felt to
be using crude euphemisms,
clichés and tag lines in their news
reports, for instance, 'har chamakti
cheeze sona nahi hoti' (all that
glitters is not gold), and 'jungle ka

shair' (king of the jungle), which
were just used to attract the
audience's attention to a particular
news.
It was also felt that the news
anchors used particular intonations
and pitches to create sensational
news headlines, even when they
were reporting ordinary events.
Politicians, especially, were
mocked and made fun off
repeatedly, for instance, on Dunya
News, an analyst referred to a
senior politician and a serving
minister as 'childish and immature'.
It was also felt that the news
coverage was biased, unethical and
unprofessional in that, depending
on the channel or anchor, the news
took a decided one-sided stance in
favour of or against one political

group or the other. Express 24/7,
on the other hand, showed more
professionalism in its talk show,
where experts actually got a
chance to finish their conversations
and were listened to rather than
being rudely cut off in the middle of
their sentences. Islamia University
of Bahawalpur says of Express
24/7, 'programmes conform to
format/layout of any good
international channel.' News
bulletins and shows 'reflect
neutrality, positivity and unbiased
attitude…provide intrinsic
information, awareness and apt
solutions to complex issues'.
It was also noticed that different
channels use music to create
drama or pathos in their news
reports. There is also a new trend

Hasb-e-Hal, Duniya TV
The programme clearly reinforces stereotypes but does it in comedy. Their
wording sometimes goes wrong but they do it in comedy and they take
care of all other aspects very well. They are highlighting social problems
very well and in a great way. They should use a little bit better wording.
Other than this, their show is good and it's helping a lot in making society
a better place to live. The whole show goes on with a taste of comedy in it.
They highlight different issues. They need to have some limitations in
their comedy. In the current situation, Hasb-e-Hal is a big support for the
people. It's a very relaxing show. A very big flaw of Hasb-e-Hal is that
their show is recorded and they obviously don't take calls and only onesided perception is put in front of the audience.
SZABIST Review

of using popular songs as
background music to a collage of
visuals, usually of politicians,
which serve to mock their
promises and statements. Sad
songs are played as background
music for showing victims of
tragedies to evoke sadness and
build the audiences' emotions. Or
background music is used to
simply 'add spice to the segment'.
The morning shows were
appreciated for being gender
sensitive and highlighting diverse
issues like prostitution, extra
marital affairs, pregnancy, as well
as topics like lifestyle, dress
designing, fashion, health and
beauty. They were felt to present
different positive activities, images
and ideas for women, as well as
prove a source of information and
awareness. However, it was felt
that most of the issue-based
shows only initiate the discussion
and are unable to present any
solutions.
Most of the anchors of talk shows
were felt to be opinionated,
aggressive and biased. Political
personalities were mostly
presented in a negative light and
made fun of, ridiculed, or attacked.
They were goaded on to lose their
tempers and say things just to add
spice to the show. Events were

hyped up for the same reason and
the conduct of the anchors was
unprofessional and unethical. Most
were thought to be tilting the news
and discussions to the side they
favoured.
Another factor which was noted in
the monitoring and analysis was
that each channel seemed to be
singing its own praises. There were
constant references to that channel
being the first to break the news, or
report live from the scene, or bring
certain information to the attention
of the viewers. Whether it was
Dunya News, or Geo, each channel
was bent upon proving that it is the
best in the race to be the first.

Students from SZABIST University, Islamabad
at the orientation workshop at their university.

"While media campaigns and other
prevention strategies are essential
ingredients for reducing substance abuse
among adolescents, it is simply not
possible for any federal agency, state
organisation, or private sector group to
reach all young Americans with
compelling and frequent messages about
the dangers of drugs. So, instead, we must
help give our young people the essential
critical viewing skills to assess those
messages--both direct and indirect-- that
glamorise drug-taking behaviour, so that
youth can see through the glitz and
glamour to the underlying social ills of
substance abuse, and to prepare their own
prevention messages for peers, parents,
and opinion leaders. We are learning that
media literacy can provide this vision and
skill in a powerful way...”
Robert W. Denniston, of the Center for
Substance Abuse Prevention of
SAMHSA/HHA, on the links between
media literacy and problems associated
with drug use by young people

Students from Hazara University, Mansehra at the orientation workshop at their university.

After the monitoring and analysis
were done, each university held
focus group discussions (FGDs)
based on the themes arising from
the analysis. Unlike last year when
the universities had been given
topics, this time the themes for the
focus group discussions were left
to their discretion. There were
considerable delays and issues
with the focus groups since most
of the universities found it difficult
to organise and conduct 13 FGDs.
The students were busy with their
exams, or off for the holidays, or
otherwise occupied.

AUDIENCES
TALK BACK –
FEEDBACK FROM
FOCUS GROUP
DISCUSSIONS

However, the FGDs were finally
held and they give a fair
representation of the media
audience in Pakistan, since they
come from different geographic
locations, social segments and age
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Students from University of the Punjab, Lahore at the orientation workshop at their university.

brackets. A format for the FGD
report was given by Uks to all the
partner universities, which is
attached as an annexure.
It is pertinent to mention that the
opinions given in this chapter
represent the opinions of the
participants of the FGDs and are, in
no way, a reflection of the policies
or point of view of Uks or its team.
One glaring finding from the FGDs
is that there is hardly any
awareness or knowledge of the
concept of media literacy. While
everyone has an opinion on the
media, almost no one knows that
audiences can also talk back and
demand the kind of media they
want. Like the two sides of a coin,
our media plays both a positive and
a negative role. The positive is, of
course, its power and reach to
spread information among the
masses. People today are much
more aware of the world around

them and that is largely due to the
media. The private media has also
contributed to making public the
wrong doings, inadequacies, and
inefficiencies of the government
and its office bearers – something
which the state owned media still
“The media has done nothing to
take over & encounter the
propaganda of foreign media
against Pakistan.”
does not touch.
The negatives related to the media
in Pakistan were much more
numerous. There was a general
consensus that the media creates
hype, disseminates information
without confirming its authenticity,
interferes in the personal lives of
people and is very intrusive.
Neither print nor electronic media
follows a code of ethics, although
the print is better, particularly the
English dailies. In a race for ratings,
GRPs and TRPs1, journalism has

1. Gross rating point (GRP) is a term used in advertising to measure the size of an audience reached by a specific media vehicle or
schedule. It is the product of the percentage of the target audience reached by an advertisement, times the frequency they see it in a
given campaign. A related metric is TRP, or target rating point, a measure of the purchased targeted rating points representing an
estimate of the component of the targeted audience being reached by an advertisement. (Wikipedia)
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Students from IIUI, Islamabad at the orientation workshop at their university.

been left behind and the entire
industry has become a business
seeking venture, where the profits
and bottom lines mean more than
ethics and conduct.
Editorials, news reports and talk
shows all show a certain bias and
are not objective or neutral. One
can see a certain slant in the report
depending on the affiliation of the
reporter or the media house. Also,
anchors and reporters tend to add
their personal views and opinions
in the report and some channels,
like Express News, Geo News and
Samaa TV were specifically
mentioned.
“Earlier, the media was
controlled by the government, but
now the government is controlled
by the media and politicians
remain afraid of the media
persons in case they reveal some
of their secrets.”
There seems to be a lack of
direction and individuality in
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creating and producing
programmes and reports and
everyone seems to be following the
same format on the premise that if
it works for one, it will work for
everyone. Many media houses are
operating multiple channels and
media and there seems to be
overlapping in all of them, rather
than each maintaining its own
identity. Here the Jang Group was
specially mentioned which owns
the newspapers, Jang and the
News, as well as Geo News, Geo
Entertainment, Geo Sports and Aag
Music.
One problem, mentioned again and
again in different FGDs, was the
fact that the media highlights the
issues of a particular group of
people only, i.e., the elite class and
the politicians. Other classes of the
society, especially minority groups,
are mostly ignored in both the print
and the electronic media. In FGDs
with people representing the lower
class, with income below Rs.
4,000, most respondents either did
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not have a television set or
subscribed to a newspaper, or did
not watch TV simply because they
said that they did not have the time
to spare from trying to earn enough
to make ends meet. They also said
that their problems and issues are
not highlighted in the same manner
as those of the upper class. They
want more coverage so that their
issues and problems can also
reach the government and
something is done to make their
lives better.
“The channels & newspapers try
to compete with each other so
the whole media-industry has
turned to commercialism & it
has made the dissemination of
information a profit-earning
business.”
Some respondents also said that
the media is damaging the
reputation of our country on an
international level by constantly
showing a negative image and
pointing out political, economic and
social weaknesses. Whether it is
terrorist activities, conflicts and
clashes of the politicians, crimes
and lawlessness in the society,
inflation, corruption or crimes
against women, there is always
something in the media which
reflects badly on the country. They
were also of the opinion that our
media is allowing a cultural
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invasion to take place by copying
the styles and formats of media in
other countries and adopting the
vulgarity and immorality from the
foreign media instead of the
professionalism and ethics. The
conduct of our media has led to
devaluing the importance of mass
media in the development and
welfare of the society and the
country as a whole.
“Often media supports a specific
group of people (elite class &
politicians) and doesn't represent
the other classes of society
(middle, lower-middle & lower
class and minorities.”
Almost all the participants were of
the opinion that the media should
confirm the authenticity of the
news before reporting it. The
purpose of a news report should
be only to provide information, not
create hype, suspense, and
tension. Also every little news item
can not be 'breaking news' which it
is at the moment. A participant
gave an example that if the
President has reached New York
airport, while that certainly can be
news, but it can, in no way, qualify
as 'breaking news'. Another
participant was even more scathing
when he said that many times, the
'breaking news' consists of
information which is not even
worthy of being news. Then music,
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graphics, videos, songs, animation
and special effects are regularly
employed to attract the audiences'
attention and arouse their curiosity,
when in the end, the news turns
out to be about nothing. Many
people felt that inaccuracy in news
reports comes about because
every channel is in a rush to break
the news and therefore, can not
take the time to establish its
validity, leading to a flow of
information without any checks or
balance, and a bombardment of
'breaking news' on every channel.
“Every channel wants to
broadcast the news before the
other channels do. In this hurry
the elements & values of a newsstory are being compromised.”
Talk shows and their anchors came
under heavy criticism. They felt that
the talk shows are becoming
boring and uninspired and
degenerating into screaming
matches. Ethical violations are
common in talk shows nowadays,
where the language, conduct, style
and format are all becoming less
professional and more fish-market
like. The focus is no longer on
raising issues and creating
awareness, rather it has shifted to
attaining ranking, generating profits
and creating hype. Every channel
has a talk show, but they all follow
a similar format and none offers
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any concrete solutions to the
issues raised. 80 percent of the
respondents felt that talk shows
violate ethics and there should be a
proper code of conduct developed
and implemented for them, where
violators should be penalized and
ultimately taken off air.
“Anchors should avoid giving
opinions because the perception
of a single individual becomes
the perception of millions.”
The respondents said that the
anchors of the talk shows try to
influence the minds and opinions of
their audience and their guests.
They cut in on the guests in the
middle of the discussion if they
think that the point of view or
conversation is going in a direction
which is different from where they
want to take it. They start their
shows with leading questions to
get answers according to their set
direction. Some people said that
the public considers the anchors
their source of information and
blindly follows whatever they say.
For instance, most respondents
watched Capital Talk on Geo News
and considered Hamid Mir to be a
trustworthy and reliable journalist.
When asked if the audiences
should believe the story about
Osama Bin Laden because it came
from Hamid Mir, most of them said
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Disturbing Pattern Emerging at Dunya TV
Wednesday, July 6th, 2011
Two items must be noted about the episode of Khari Baat of 4
July. First is that Mubashir Lucman repeats the old debunked visa
conspiracy theory. Actually this claim that there are 7,000
Raymond Davis's running around Pakistan is not only disproven
but quite ridiculous also.
In February, Ambassador Husain Haqqani held a press conference
where he opened the books for journalists to inspect and revealed
that actually there were no increases in the number of visas granted
to American officials, even providing clear data to prove the case
once and for all.
This conspiracy theory has been trotted out since being disproven
whenever convenient, but no evidence has ever been provided that
counters the data provided by the Embassy in Washington. On
Aapas Ki Baat, Najam Sethi explained why this claim is nothing
but misinformation.
So why does Mubashir Lucman try to bring up this nonsense?
Unfortunately, it appears that it may have been more than an
innocent mistake. At the close of the program, Lucman accuses
Ambassador Haqqani of being an “agent” without any supporting
evidence. Such allegations are not “news” or “analysis”, they are
simply personal attacks that could be considered libelous. Such
behaviour is both inflammatory and unprofessional in a journalistic
context.
Neither is this the first time that Mubashir has stooped to
inflammatory statements on his show. His coverage of the Mukhtar
Mai case even drove one fellow journalist to write an open letter to
Mubashir Lucman that termed his show “appalling” and “a vicious
attack” on women's rights that “feed the vicious cycle of prejudice
against rape victims, making the fight for justice harder”.
Unfortunately, this type of behaviour is not isolated to one anchor
on Dunya TV, but could be seen as part of a larger pattern.
It should be noted here that following the murder of Governor
Punjab Salmaan Taseer, Meher Bokhari came under severe
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criticism from fellow journalists for her sensational and
inflammatory treatment of Gov Taseer leading up to his death.
Some wrote openly saying that Meher Bokhari has blood on her
hands and Bokhari was summarily sacked by Samaa TV owner
Zafar Siddiqui who was upset that his channel had broadcast such a
show.
They say that one man's trash is another man's treasure, and it was
not long after being sacked by Samaa TV that Dunya TV came
calling and offered even larger jahez for the tainted bride's hand.
This blog wrote at the time that such an event would send a
negative signal to media.
If Meher Bokhari gets a raise following a large PEMRA fine, TV
anchors will see her as an example of how to advance their careers:
pander to the extremist gallery and exploit religious sentiments
while shouting your way to the top. Media chiefs likewise will see
that the government's regulatory body is toothless and will ignore
warnings and fines as they attempt to boost ratings by outdoing
each other with more and more outrageous programming.
Sadly, this appears to be coming true as a disturbing pattern is
emerging at Dunya TV. The channel appears to be rewarding
anchors who make inflammatory and sensational statements,
whipping up public sentiments based on emotion and not facts.
Dawn Blog

Participants at a focus group discussion conducted by the students of Hazara University, Mansehra.
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yes. However, everyone agreed that
the content is biased and
opinionated and anchors use
various tactics to spice up their
shows and increase ratings. Some
people were of the opinion that
most of these shows are based on
gossip and speculation and many
times, the anchors themselves
have limited or no knowledge of the
topic being discussed.
In all the current affairs
“People blindly follow whatever
the anchors are saying because
of lack of media literacy and
understanding.”
programmes, the anchors promote
confrontation, incite conflicts
between the guest speakers and
unnecessarily repeat sentences
and statements to give them a twist
or double meaning. Hamid Mir,
anchor of 'Capital Talk' on Geo
News was quoted as an example
here. The anchors also cut into
conversations, interrupt their guest
speakers frequently and insert
comments that make the point of
view of the speakers appear
disjointed and incoherent. Javed
Chaudhry, anchor of 'Kal Tak' on
Express News was given as an
example. Sometimes, the anchors
themselves lose their temper and
start shouting at the guests, for
example, Jasmine Manzoor on
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'Tonight with Jasmine' on Samaa
TV. The respondents of the FGD
said that the anchors play four
roles simultaneously, that is, of
prosecutor, witness, lawyer and
judge. In one FGD, when asked
what the role of the anchor was,
everyone replied that it was 'to
make the guests furious so that
they blurt out things they would not
mention otherwise'.
The editorials of newspapers are
also often judgmental, biased and
opinionated. They are supportive of
those people who the newspapers
think can be of some benefit to
them and criticises those who they
consider to be dangerous or
harmful for their own existence. In
the newspapers nowadays big
stories and revelations are given
but their 'authentic' sources are not
given and the readers are left
doubting the validity and truth of
the story.
Journalistic traditions seem to be
dying out for both the print and
electronic media. Many channels,
and newspapers, particularly Urdu
and regional language dailies, show
and print sensitive photos, gory
images of dead bodies, details of
victims in rape cases, footage of
funerals and grave sites, which all
violate a code of ethics and show
an unprofessional approach meant
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to attract audiences. There is an
overall lack of censorship, the
language used, particularly in talk
shows, is vulgar, derogatory and
crude. A woman from the
participants pointed out that there
are many crime programmes these
days which show reenactments
and detailed images of brutal
attacks, women being beaten and
battered, throats being cut, people
being shot, and bodies lying in
pools of blood, all of which, though
reenacted, appear real and leave a
lasting impression on the viewers'
minds. She also said that such
visuals and images are harmful for
children and can prove to be very
damaging for their developing
psyches.
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"Film and television, newspapers, books
and radio together have an influence over
individuals that was unimagined a
hundred years ago. This power confers
great responsibility on all who work in the
media...[as well as] each of us who, as
individuals, listen and read and watch....it
is not the case that we have no power over
what we take from the media.. When the
media focuses too closely on the negative
aspects of human nature, there is a danger
that we become persuaded that violence
and agression are its principle
characteristics...good news is not
remarked on precisely because there is so
much of it.”
Dalai Lama (Tenzin Gyatso's) 1999
book “Ancient Wisdom, Modern World:
Ethics for the New Millennium” p.210212

representatives and university coordinators at the Islamabad Media Consultation (August 11, 2011).

VIEWS
FROM THE
OTHER SIDE –
THE MEDIA
RESPONDS

On 11th of August 2011, Uks
Research Centre Islamabad, in
collaboration with the National
Endowment for Democracy (NED)
organised a one-day consultative
meeting with media personnel and
partner universities. The meeting
included senior media personalities
from electronic and print media, as
well as the coordinators from 3 of
Uks's partner universities this year.
The purpose of this consultation
was to bring together media
representatives from a wide range
of backgrounds, as well as the
coordinators from some of Uks's
partner universities, to share and
discuss the progress and initial
findings of the media monitoring
and focus group discussions that
had been conducted at these
partner universities, and to seek the
feedback and opinion of the media.
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There is, as yet, no proper
mechanism in place for feedback
and feed forward between the
media and its audience in Pakistan.
Like every other form of
communication, this is only
complete when both sides respond
and give feedback. That is why, in
order to promote media literacy, it
is imperative to bridge this gap. On
behalf of the Uks-NED project, this
is a small initiative but it is hoped
that with growing media awareness
and literacy, some form of a formal
two-way communication channel
will one day be established, so that
both the media and the audiences
can share views, give feedback,
demand responses and be more
responsible.
The findings of the painstakingly
done 4 month long monitoring,
analysis and discussions could
not, therefore, be complete unless
the media was also involved and
given a chance to hear the findings
and give feedback. Only then could
the two sides come together to
make a meaningful dialogue. The
purpose of the entire project has
been not to criticize or condemn,
but rather to get all the media
stakeholders and audiences
together so that, through shared
experiences, discussions and
constructive critique a common
ground can be found to promote

media literacy in Pakistan.
The discussion began with a
detailed overview of the project –
including an introduction, what the
project had achieved in its second
year, what activities had been
conducted by the partner
universities, and finally some of the
findings of the content analysis and
focus group discussions that had
been conducted at these
universities.
Then the project coordinators from
the 3 partner universities delivered
presentations detailing the progress
of the activities at their respective
universities and presenting their
findings and analysis on the media
monitoring and focus group
discussions that had been done at
their universities. These
presentations started off with a
brief background of the university
and its gender studies/media
sciences department. This was
followed by a list of activities which
had taken place over the course of
the last 4 months at these
universities, including the media
monitoring, content analysis and
focus group discussions with the
general public. The coordinators
shared the findings with the media,
and shared their own views,
thoughts and perspective on this
exercise as a whole.
TALKING BACK - II
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Attendees at the Islamabad Media Consultation (January 14, 2011).

Ms. Ismat Waseem from SZABIST
began the presentations on behalf
of the partner universities by giving
a brief introduction to the media
sciences department at the
university and explaining how
much the faculty and students
appreciated the idea of being
involved in this media study since it
gives the students a chance to gain
practical experience along with
theoretical information. She gave
details of the channels and
newspapers selected for the study,
as well as the selection of themes
and participants for the FGDs. The
importance of media literacy is
evident from her experience of the
FGDs, where many participants
started off being indifferent and
later changed their views after the
discussion. She gave an example
of a group of housewives who said,
“humay kya zaroorat hai analyse
krnay ki, humaray tau anchor
persons aatay hain, wo jo kehtay
hain maan letay hain, jub wo
humaray liay analyse kr letay hain
tau hum kiyun analyse
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karain.”(Why do we need to
analyse anything, when we have
anchors who analyse everything for
us. We believe whatever they tell
us.”) She said they did a
comparative study of 3 different TV
channels, Dawn News, Geo News
and Express 24/7 and saw how the
same news was presented in 3
different ways. It was only though a
comparative analysis that the
irresponsibility of the media
reporting became evident, when
one channel was claiming that 32
got injured, another was saying 46
and the third was saying something
else altogether. She ended with
stressing the need for media
literacy in Pakistan by saying that
we believe whatever the media tells
us to believe – but if the media is
not responsible and we are not
media literate, we can not move
towards prosperity or success as a
nation, unless and until we can all
think for ourselves.
Dr. Zafar Iqbal from IIUI gave the
next presentation, beginning with
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An open letter to Mubashir Lucman
By Sana Saleem on April 26th, 2011
On April 21, 2011 the Supreme Court of Pakistan announced the
verdict on Mukhtar Mai's case. According to the verdict, the initial
judgment of the Lahore High Court was upheld and five out of six
accused in Mai's gang rape were acquitted. Various news channels
covered the acquittal including several talkshows, which invited
Mukhtar Mai for her reaction on the verdict. One of them was
Mubashir Lucman, host of a popular talk show on an Urdu news
channel.
Dear Mr. Mubashir Lucman,
This is in reference to your talkshow covering the Supreme Court's
verdict of Mukhtar Mai's case. I must begin with confessing that I
have never been an avid viewer of your show. In fact, I usually
avoid it owing to your unnecessarily harsh tone, which often tends
to cross over basic journalism ethics. Despite that, I was not
expecting the kind of tone, body language and overall journalistic
misconduct demonstrated by you on the show.
You began the show by introducing Mai in the most insulting and
derogatory way possible. Allow me to quote you: “Unhon nay
poori dunya ka daura bhi karliya, poori dunya main chakar bhi
laga liyay, or koi rafai kaam karnay ki bhi koshish ki”
“She has travelled extensively and has also 'tried' to do some
welfare work.”
As evident by your baseless statement made on the show, you have
little or no background information on Mai's case. Mukhtar Mai
Women's Welfare Organisation have been working since 2003. The
organisation has set up schools, one of which currently provides
education to over 500 girls from nursery to Matric. Apart from, that
the organisation also has built a shelter home and operates an
ambulance service. If these records are anything to go by, Mukhtar
Mai has done far more than just 'trying' to do welfare.
Even if we ignore the initial question asking Mukhtar Mai why she
feels that the court decided against her appeal, your questions to
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Mukhtara Mai were not only harsh but illogical, poorly-framed and
reflected the lack of insight from your end. Instead of letting Mai
complete her answers, you cross-questioned her on her brother's
case. The cross-questioning was futile owing to the fact that it
showed you had no knowledge of the brother's case. Allow me to
enlighten you: Mai's brother Shakoor was sodomised by three men
of the Mastoi clan. This was proved in court; the court sentenced
those three men.
Moreover, when Mukhtar Mai asked why the court dragged her
case if they had to uphold the same decision, you replied with 'Writ
to apnay ki thi'.' (You are the one that registered an appeal).
Mai dared to stand up for herself and her family despite hailing
from a rural background where influential tribesmen literally own
the life and wealth of those they consider inferior to them. She
spoke up in a society where reporting a rape case is an ordeal in
itself and blaming the victim reinforces the culture of silence and
shame.
By this time Mai, who had earlier stated her disappointment and
hopelessness in the judicial system, had left the room. This is no
ordinary woman, Mr. Lucman. She was gang raped on the orders of
a jirga (illegal and banned), paraded naked around the entire
village and then made to wait for nine long years – only to be
turned down. From battling with influential tribesmen, rowdy
politicians and jurisdiction dilemmas to constant death threats, this
woman has suffered a lot, to say the least. Ignoring the entire
ordeal, you not only chose to make ill-informed remarks but also
did nothing to cross-question your guests, namely Hafeezullah
Niazi and Mian Ghaffar. Your guest on the show accused the courts
of being biased, taking dictations from unknown sources and also
declared the case fictitious. If you have forgotten, let me remind
you that the Supreme Court of Pakistan has declared one of the six
men guilty of raping Mai. For someone to declare the rape
fictitious, it falls under contempt of court. Instead of crossquestioning the guest in question, you concluded with remarks
such as “tou Musharraf theek kehta tha” “so was Musharraf right?”
Were you actually referring to General Musharraf's obnoxious
remark which was something to the effect of: women should not
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wash their dirty linen in public and that country's image should not
be tarnished by giving a gang rape victim too much attention?
Moreover you had the audacity to ask Mai if she felt any
compassion for the men who were charged with rape? I find that
deplorable and shoddy journalism. Do you expect her to
sympathise with the men she accused of raping her?
The entire discussion on the show was a vicious attack not only at
Mai, a rape survivor, but women's rights activists as well. Accusing
activists of pocketing money (without substantial evidence, might I
add) and cashing in on rape, reflects your views on rape victims.
It is people like you and attitudes such as yours that feed the
vicious cycle of prejudice against rape victims, making the fight
for justice harder. It is appalling that you would allow your guests
to hurl allegations on Mai, call her rape fictitious without any
substantial evidence and in the presence of a Supreme Court
judgment.
It was appalling to witness you cross-question Mai, while ignoring
the plight of hundreds of women who have suffered at the hands of
these illegal jirgas. Not once in your programme did you mention
the innumerous decisions made by these notorious jirgas, from
burying women alive to feeding them to the dogs. Your attitude in
the program and your approach to the case is an insult to the plight
of the 2,903 women who were raped in 2010 alone and may never
get justice.
For all of this you must apologise. I demand you read up on Mai's
case and issue a public apology not only to Mai but to the Pakistani
men and women who have been left dejected but will continue the
fight against rape and abuse.
Signed,
Sana Saleem
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an introduction of the university's
programmes and the media and
themes selected for monitoring and
FGDs respectively. He said that the
project had been a good learning
experience, teaching them not just
about analysing the media content,
but also giving an insight into what
people think and feel about what
the media is showing them. In
terms of coverage of terrorism on
TV, he said they were pleasantly
surprised to notice that it was
vastly different from before and no
images of mutilated or dead bodies
were shown. “Warnings were given
before showing any disturbing
images and images were otherwise
censored.” He appreciated the fact
that the media seems to be
maturing over time and learning
from its own experiences. Praising
Express 24/7 in particular, he said
that the students monitoring it
specifically noticed objectivity in
the news coverage. “There were no
gimmicks such as satirical use of
songs to ridicule the government or
politicians. Also noteworthy was
the morning show hostess of
Express 24/7 encouraging the
audience to form their own
opinions.” During the FGDs, he said
that when discussing the
Mukhtaran Mai verdict, all the
participants felt that the media had
not given it the proper coverage.
“For example, in Daily Aaj Kal, one
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column news on the back page
simply stated that 13 perpetrators
have been freed by the Supreme
Court.” He also pointed out that
pictures of women in newspapers
were often biased and even
ridiculous at times and gave the
example of a picture depicting
grown women in a sack race. He
said that “very few pictures
depicted professional female
athletes in a positive manner”. He
felt that think tanks, comprising of
public intellectuals, professors, and
other responsible media citizens
who can guide media discourses,
should be formed. In conclusion,
he said that the participants
appreciated the media awareness
initiative and felt that it has
empowered them to educate and
inform their circle of influence.
Finally, Mr. Shujaat Ali Khan from
Hazara University made his
presentation and brought the
partner universities' angle to a
close. He said that this project has
made him and his students realise
that the media is not just
something for giving information, it
is also something that you can
have an opinion on, provided you
have the skill to analyse it. During
the FGDs, the most important
learning was that even though the
respondents were from a far flung
area, compared to the mainstream,
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of Pakistan, even they felt that the
media is misusing its power and
playing a very irresponsible role in
nation building.
Ms. Tasneem Ahmar, Director, Uks,
then talked about the project, and
how when it was designed, the
only thought was to gauge what
people thought of the media and
then take that information to the
media itself and get feedback from
there. Comparing the findings from
last year with the initial ones from
this, she said she was happy to
see that awareness about the
media was growing and the public
was realising that it has the right to
have an opinion and be able to
share it. She then opened the floor
for discussion and invited the
representatives of the media to
respond and give their point of
view.

Rana Jawad from Geo TV
appreciated the project and the
willingness and eagerness of the
students involved. He said that
something like this has been
missing because audience
feedback is critical since the media
can never be one way traffic. He
said, however, the belief that the
media is showing things which the
public does not want to see is
wrong. If people did not want to
see this, the channel would not get
such a massive response and
would therefore not show that. The
very fact that the viewership is
huge means that the public is
getting to watch what they want to
see. He said his only issue with
such projects was when they took
up a critical aspect and presented it
as an opinion of the majority, then
it was not consistent with the
reality of the situation. A better idea
was to give constructive ideas on

Rana Naeem Jawad, Bureau Chief, GEO TV, at the Islamabad Media Consultation (August 11, 2011).
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Screening blood and gore
Monday, June 13th, 2011
By now the images have become burned into the public mind. A
young un-armed man is gunned down in the street. This is not the
first incident of its kind, but it is perhaps history making because
for once there is evidence enough to demand accountability. But as
the gruesome scene is re-played over and over by TV channels, the
question remains whether repeated showing of the video is
necessary to inform the public, or simply exploiting a tragedy in
order to increase ratings and profits.
Earlier this year, PEMRA fined two TV channels for violating
PEMRA regulations including, “screening blood and gore which
by all means is in contravention to PEMRA Rules, Regulations and
Code of Conduct besides the self-regulatory Code of Conduct
agreed to by the many members of PBA”. Today, the gory video of
another murder is screened repeatedly and yet there has been no
word of caution.
Zafar Hilaly notes that this repeated screening has other meaning
which must be considered.
First, blanketing TV screens with endless replays of the gruesome
killing was perverse. What is there to relish in showing man's
inhumanity to man over and over again? All it does is prove that
brute force — the law of the jungle — rules in Pakistan. But we
know that already and frankly one more killing is but drudge. Or is
it because many TV viewers are illiterate and violence in Pakistan
is now the repartee of the common man, in other words, the only
way he can communicate his angst? So heaping it on, besides being
good for the ratings, gives the public the gore that it seems to want.
One often wonders whether our channels realise that as
sensibilities to pain decline, they will have to raise the dose of
cruelty on view to gain attention.
Even on TV talk shows, nothing gets better ratings than two
panelists fighting it out and if a flying saucer, glass or water
accompanies their rage, so much the better. Just stirring things up,
anchors seem to feel, is a reward in itself. They want the audience
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to get a kick out of their show even if it risks a kick in the teeth of a
panelist.
Ironically, even the TV channel associated with the paper that
published Mr. Hilaly's column has shown the gruesome murder on
repeat.
It was not too long ago that there were court hearings about
cartoons on a web site that hurt the religious sensibilities of the
people. But what does it mean when our sensibilities have become
so numbed to the pain and suffering of our fellow man that a video
of a murder is treated so coldly? Obviously, there is the unfortunate
need to make available the proofs in order to stop cover ups and
conspiracy theories from taking hold. But evidence can be made
available without being exploited. This is not to say that PEMRA
should make any fines against any TV channels or media groups in
this case, but it is to say that we need to have an honest discussion
about our own judgment as journalists and how we can inform the
public while also respecting the individuals who are affected and
their families also.
Pakistan Media Watch website at
http://pakistanmediawatch.com/2011/06/13/screening-blood-and-gore/
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what could be done to remedy the
situation or to make it better.
Moving on, he said that the media
covers politics because it is a
social order which affects
everyone's life. It is not an isolated
subject, but something which is a
part of all of us and which impacts
how we live our lives. He
appreciated the project and said
that it was an excellent way to
focus on the lapses and, by doing
so, correct them. However, the
media is like a mirror and merely
reflects whatever it is shown. He
quoted the example of when
Osama Bin Laden was killed in
Abbottabad and the government did
not release any statement for more
than 8 hours afterwards. Then all
the information was coming out of
America and he asked what the
media was supposed to do in such
a situation? He said in such a case
speculation runs rife and the media
tries to rely on an accountable
person, who at that time was the
President of the United States. In
such a case, the objection
becomes subjective. Many times,
what is perceived as irresponsibility
is actually just a source of
information which is incorrect,
inaccurate or weak. For example, if
there is a blast and you speak to
the Chief of Police and he says that
there are 5 dead and 20 injured;
then you talk to the ASI and he
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claims 10 dead and 30 injured – in
such a situation, you just have to
run the information as it comes
since both are accountable and
responsible sources. He said that it
is very rare that the media gives
such information without talking to
someone, since there are standard
checks and balances. It is not
possible to give news in a bulletin
that does not exist and if something
like this happens, immediate action
is taken. He said that one very
important fact to learn from such
projects is that the media too
works under a strict discipline.
Asmaa Shirazi, Senior Anchor,
Samaa TV said that news and
programming are two completely
different things. News is original,
but programming works on
agendas, analysis, propaganda and
ratings. The problem is that while
the opinion of the public should be
followed, but in reality, the role of
the media is to shape the opinions
of the public, not follow them. For
example, if there is a bulletin and a
song is playing in the background,
people appreciate it because they
want entertainment. Play that song
in the background of a politician,
like Babar Awan, and people will
like it for the same reason and the
ratings will increase. However, the
problem then is that everything will
suddenly have a song in the
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background in order to win the
ratings. Similarly, there are some
politicians who get high ratings,
and as a result, they are invited as
guests on every show. Then even
anchors become dependent on
these guests, who have loud,
screaming matches on air, because
that is what pushes the ratings up.
She said that this is a serious issue
since anchors sometimes don't
even realise what they are saying
and how it will impact the
audience. She said that when
selecting anchors and news
reporters, the focus should not just
be on what they look like, it should
be on the content and how well
they understand and reflect it. She
said that her show went on air on
Saturdays and Sundays and had a
good rating, but there are many
comedy and crime shows which
have higher ratings. Many of these
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crime shows are based on
reenactments and she questioned
their impact in the long term,
saying that it might not turn out to
be as we expected.
Fazila Gulrez, freelance researcher,
said that while everyone is
suggesting that there should be
more projects like this, wasn't this
research something that the media
ought to conduct itself? She
questioned the objective of the
crime programmes and showing
reenactments of crimes, and said
that aside from ratings, the impact
of such things should also be
considered. She gave the example
of the bomb blast at the FIA
building in Lahore and said the
video of the man going inside the
gate and blasting himself was
played endlessly on all the TV
channels, without thought or
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consideration to his family's
feelings. That person was a human
being, like all of us, but the
channels just did not show him the
same humanity. She said that is
something you don't need any
rocket science to understand as it
was just about having the right
sensibilities.
This opened up a counter debate
from Rana Jawad who asked if, by
the same criteria, footage of Chand
Bibi (who was shown being
whipped by the Taliban in Swat) or
Sarfaraz Shah (who was shown
pleading for his life and being shot
at point blank range by a group of
Rangers in Karachi) should not
have been shown – and if, had it
not been repeated time and again,
there would have been enough
pressure on the government and
judiciary to sit up and take action?
Ms. Gulrez said that it should be
shown once and then discussed,
but not shown again and again.
That is clearly a violation of human
rights and the dignity of the dead.
Ms. Ahmar also agreed and said
that although full credit goes to the
media for pushing the Rangers
case to justice, maybe a line needs
to be drawn where it should stop.
Maybe guidelines can be taken
from established foreign channels,
like the BBC and a code of conduct
followed. For instance, if there have
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been deaths, the news should not
go out until the victims' families
have been informed.
A participant suggested that an
ethical guideline for all reporters
should be to place themselves in
the victim's shoes or consider that
it was someone close to them who
had been killed in a blast, or raped
or assaulted – and then report the
news. It will never ever be done the
way it is presently being done.
Once the news has been shown
and established, the story should
move on to discussions and
debates. For instance, in the
Sarfaraz Shah case, it is horrifying
to think what his mother must have
gone through seeing him pleading
and being shot, again and again
and again. She said that her mother
used to tell her that in Hindustan
(pre-partition) the death of one
person would be a huge matter, but
we have now seen so much death
and violence that it has become
just a matter of statistics.
Another participant representing
the media said that sometimes the
footage has an objective, like the
case of Chand Bibi, which brought
about a revolution and changed the
minds of even those people who
were pro-Taliban. Similarly, the
Sarfaraz Shah case footage also
served to bring the perpetrators to
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justice. However, it was shown
every other second on every other
channel for six whole days. In the
absence of a single platform where
the directors of media houses can
get together and implement a code
of ethics, some media managers
decided after two days that the
footage should be shown only up
till when the Ranger fires. The
media did make a code of ethics,
but unfortunately the organisations
that made it were also the first
ones to violate it. It is only when
the media first holds itself
accountable that it can present
itself to the people for
accountability.
Another issue is insensitivity and
how the audiences have seen so
much that now they are quite
casual about viewing violence and
mayhem. We, as audiences and
media, also have very short lived
memories and there are so many
incidents like the case of Osama
Bin Laden, or Raymond Davis,
which went on and on in the media
for days and, in the end, nothing
happened and the cases just
disappeared. An example of India
was given on how when the crime
rate spiked, the media
organisations put up different crime
related programmes, all with the
message that crime is wrong, hate
worthy and gets punished. Our
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crime shows, on the other hand,
like 'Meri Kahani, Meri Zubani' (My
Story in My Own Words) just
glamorise and glorify crime.
Mr. Zafar Iqbal said that we lack the
skills to cover issues in the wider
perspective, as we don't have the
skills, investigative techniques,
resources and follow-up that are
necessary to see the big picture. 45 people have to be assigned to
research and only then can the
reports become innovative. The
argument that the media is
showing what the people want to
see is very old and outdated now.
However there is no such
touchstone that the media has to
follow to become responsible. The
very people that the media is
addressing have the power to make
the media accountable for what
they do. If the audience is not
responsible, then the media can not
be anything but irresponsible.
There is a whole process in which
change occurs and this process
takes time. The media should
develop a mechanism to learn from
its own mistakes.
Ms. Ahmar said that this project of
media literacy had actually been
started to get away from the blame
game, so that no one is in isolation
and everyone can be brought
together. 'Today it is the four of us
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next media literacy debate we may
have more examples of media
response, since we are becoming
accountable slowly.

Mr. Amir Mateen - Senior Correspondent, The News speaking at the Islamabad Media Consultation.

talking, tomorrow maybe there will
be eight' and so on and so forth.
Follow up for stories is very
important, without going into the
graphic details, for instance there
needs to be constant reminders of
the Sialkot incident, without
actually showing the entire
gruesome footage again. She gave
an example of the Air Blue crash
and how one newspaper had
printed the picture of a crash
victim's head in a tree with the face
clearly visible. When printing such
pictures, no one thinks of the
impact they will have. So the media
needs to bring in a little bit of
sensitivity and if we start thinking
by keeping ourselves in their place
from today then probably in the
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Another participant disagreed and
said that we are living in a volatile
society where intolerance is
growing, the state is abandoning its
responsibilities and the terrorists
are gaining ground. In such a
society, you have to have visuals,
images and pictures that reach out
to people, and wake up their
conscience. If you just show them
a few times, they will be forgotten.
But if you show them repeatedly,
people will take notice, stand up
and take some action to stop it. He
quoted the example of the
Kharotabad incident and said that if
five innocent lives are lost and we
are still not embarrassed and
shaken out of our apathy, then we
will show the footage again and
again until people agree that
something wrong has happened.
An FC Colonel, SSP, CPO - whom
we pay from our taxes – are
holding guns on 5 tied up people
and want to get rewarded for killing
them? That's bluffing the entire
nation! And if the media does not
show it, they are such powerful
people that they will prove us liars unless we can show them in the
act so clearly that even a kid can
say that they are hitting a
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defenseless woman. Another
participant disagreed, saying such
incidents serve to desensitize and
dehumanize us, affect children and
vulnerable people and all these
effects also need to be taken into
consideration. Violence begets
violence. So the more violence is
shown, the more it will have its
impact. He said that there can be
no comparisons drawn with BBC
because it is operating in a
completely different society with
different issues, cohesion, social
orders, rule of law and supremacy
of State. The reason we are such a
volatile and intolerant society today
is partly because we had only PTV
and if anyone spoke up, he would
be hanged or sent into exile, and
we tolerated all that for too long.
Now, he said, if there are extreme
views, they should be shown
extreme results, so that a debate
can be generated. He said he was
in complete agreement that if
someone dies, the information
should be held until the next of kin
have been informed and that is a
universal practice. Sometimes our
media lapses in this and it is indeed
a terrible mistake. However, some
things need to be shown to
become believable. For instance,
before the Sialkot incident, similar
things had happened in Karachi,
Mandi Bahauddin and Sargodha,
where people had caught thieves
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and tried to extract their own form
of street justice. The public heard
and read the news but there was
no outcry because it just did not
seem real and relatable. However,
when the visuals were shown, the
entire country got up to protest. He
said that the videos of the Sialkot
incident as well as the Karachi
killing were both censored and not
shown in totality because then they
would have been too graphic to
bear. However, the purpose or
intent is to do things positively and
objectively, although sometimes
mistakes are made in ignorance.
He also said that the public can
have no idea of how much
pressure the media operates under,
not just from the state, but from
non-state actors who are much
more troublesome, but even under
all this pressure and even death
threats, the media makes the
decision to bring the truth to the
people simply because that is the
only way to do things in today's
war-like situation. He concluded by
saying that the media and audience
have an interdependent
relationship, whatever the media
shows is only profitable if the
audience watches. With higher
viewership comes higher profits
and that's what pays the media
people's salaries, so indirectly, the
public makes that call.
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An audience member objected
wholeheartedly to this view and
said that the argument for showing
such graphic videos – that they will
serve to wake up the
consciousness of the people – is
completely incorrect, simply
because we have become such a
desensitized and degenerated
society that nothing shames us
now. Even if, as audiences, we pay
the media's salaries, we have no
say over what happens where. He
quoted an example where an
anchor had said some sensitive
things leading to the death of two
people and even though the
channel let him go, another one
immediately hired him, where he
says the same things. And, as
audiences, however much we
object to that conduct, we are
helpless to indict him or penalize
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him. In response the first
participant said that another way of
looking at it could be to focus on
the fact that he has his own
audience. Everyone has his or her
own opinion, for instance, when
the footage of Chand Bibi was
shown, a senior media person
came on air and told the anchor
that these are Islamic punishments
and how can you question them.
So, right or wrong, everyone has
the right to have their own opinion.
Another audience member came up
with the argument that while it
could be considered that violence
is shown to awaken the conscious
of audiences, it should also be
considered that the audiences
comprise of all kinds of people.
Kids, for instance, also have
access to the same channels and
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The curse of yellow journalism in Pakistan
By Malik Ayub Sumbal
Published on March 25, 2011
The rise of sensationalist media and yellow journalism in Pakistan
has led to the emergence of a debate in various circles in the
country about the accountability of the media and the journalistic
profession.
Yellow journalism is generally defined as the tabloidisation of
journalism – the adoption of reporting practices focusing more on
sensationalism than on research. In Pakistan, yellow journalism
refers mostly to the exploitation and manipulation of issues of
national interest for the vested interests of corrupt journalists.
Corruption has become an integral part of Pakistani journalism.
The monopoly corrupt journalists exercise over the profession
constitutes a challenge for all media practitioners, because their
influential positions make it hard for others to do their jobs
properly.
The media is ideally perceived as the fourth pillar of the state
(alongside the judicial, legislative and executive powers), but in
Pakistan, most people have come to distrust the media and those
who practise journalism.
The sensationalist aspect of newspapers and private news
television channels and the problematic role they play in society
raise increasing concern among the public.
Presently, Pakistanis are demanding that star anchors of various
current affairs programmes and other journalists be held
accountable for their actions. The media in general and yellow
journalists are criticised on various platforms, Internet forums and
television programmes. People also resort to wall chalking against
the practice of yellow journalism and media exaggeration in the
streets of major cities.
Excerpt from 'The Curse of Yellow Journalism' by Malik Ayub Sumbal
European Journalism Centre (EJC) website at
http://www.ejc.net/magazine/article/the_curse_of_yellow_journalism_in_pakistan/
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time and again, research has
proved that the effects of viewing
violence on children are long
lasting and personality changing.
Then there are other vulnerable
sections of the audience to
consider. He concluded by saying
that even a person who is
supposedly being sensitized, ends
up being desensitized by too much
of such content and that is a point
which should be taken into
consideration when making such
policies and decisions.
Another participant agreed that
violence begets violence. He
lamented the fact that our media
seems to be operating under the
old concept of the media being a
whistle blower and a watchdog. He
said that in his house, the children
watched kid's channels, like
Cartoon Network and Nick and the
news channels were only put on
when the children were asleep. He
questioned the fact that whenever
people talk about the media, they
seem to be only talking about the
electronic media and the print
media, which has been around for
more than a century, is ignored. He
was critical of the fact that
nowadays businessmen and
shopkeepers have taken the editor's
chair in newspapers and TV
channels, which has led to the
death of professionalism in the
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media. He said that in a race to be
the first to air the news, many
correspondents now directly
contact the newsroom, bypassing
the director and news editor, so
that the news can be flashed before
some other channel gets hold of it.
Also, if the channels don't show it,
people can easily view the videos
on FaceBook and YouTube. He also
blamed the dearth of
professionalism in the media today
on the lack of experience and
training, saying how, in the early
days of their careers, they had
seniors to learn from, but today,
every new entrant wants to bypass
all that training and become an
Asmaa Shirazi or Hamid Mir or
Rana Jawad, earning a six figure
salary. He recalled the days when
he spent ten days learning to write
an obituary, and reporting on
weather and sports before finally
making it to political reporting. He
said that news reporting,
particularly reporting breaking
news, is a job of immense
responsibility and as an example of
how ridiculous that has become
today he quoted the example of a
channel which reported, as
breaking news, that a date tree
grew in Shikarpur, Sindh! He said
that we need to learn a lot more
about media literacy. Right now,
along with the degeneration of the
society, the media is also going
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through a period of degeneration.
No channel has a parental guidance
warning. It is a concept which does
not exist here for news like the
Sialkot, Karachi or Kharotabad
incident. Even journalists who talk
about a code of ethics are helpless
to stop news from going on air,
because if they don't air it, some
other channel will and then the
questions from the superiors and
management will start. He said that
this was the reality of the situation
and every media person needs to
realise and admit this fact.
Asmaa Shirazi talked about the
Indian Press Council; do we have a
press council? Our media is not
ready to accept any body that will
monitor them. There are councils

Ms. Asmaa Shirazi - Senior Anchor person Samaa TV speaking at the Islamabad Media Consultation.
02

TALKING BACK - II

for lawyers, dentists, etc., but we
do not have one for the press. Our
media does not want it and neither
does our State. Both are doing
business and making money. A
press council would be handling
the grievances of the people and
will monitor the media. If there is
an engineering council they give a
certificate to allow any kind of
construction. So this should
happen for the media as well and a
press council should be made.
The participant raised the issue or
airtime and said that if Altaf Husain
calls a press conference and gets
30 minutes of airtime in the 9 o'
clock bulletin, then what is the fault
of the 13-14 crore people of
Pakistan that their issues and
voices get only 10 minutes worth
of airtime? He said this is only
because the media is scared of
politicians and people in power and
the powerless masses suffer as a
consequence. He was heavily
critical of the talk shows saying
that Dr. Danish should not be
hosting talk shows because he
fights with all his guests. Mehr
Bukhari insults all of them. Hamid
Mir calls them to fight on air rather
than talk. And all of them force their
own opinions on their guests. He
gave an example of an incident
when a reporter for Dawn,
Samsaan Bukhari, was taken on a
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live call and even though he said he
was in his village and couldn't
really talk because the signals were
weak, the anchor demanded an
answer saying that the public
wants to know. The reporter
immediately countered by asking to
be shown a letter or proof of the
public giving the anchor the right to
ask such questions. The participant
also concluded by asking for proof
that the 18 crore people of Pakistan
have given the right to 1 lakh media
people to do such things on their
behalf.
A media representative in the
audience responded by saying that
the aim of the media is to agitate,
provoke a debate and analyse the
characters that come on the screen
either from journalism or politics.
This is exactly how the media
should be and it was good to see it
triggering such a response in a
viewer. That is why this project by
Uks is such a good initiative,
because it gives everyone a chance
to come together, share opinions,
participate and respond. He said
that there are channels which
operate under checks and
balances, and there are those that
have no internal accountability.
Right now it comes to the choice of
each individual journalist to choose
the kind of organisation s/he is
comfortable working with.
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Mr. Zafar Iqbal said that sometimes
the media gives statements without
thinking and they tend to have long
lasting repercussions. He gave as
an example the murder of the
Punjab Governor, Salman Taseer
and said that a lot of people were
of the opinion that it was the media
which was ultimately responsible,
since it went on and on about the
issue, inciting Mumtaz Qadri to take
action against the person he felt
was to blame. He said that it is the
responsibility of the media to see
where the faults lie and correct
them. He pointed out that the data
collected through this project
serves as an invaluable databank
which can be analysed from many
different perspectives. He
suggested that a longitudinal study
should be conducted, with two year
gaps in the middle, to find out the
trends and gauge the stage of
media literacy in the country, which
can then lead to generating theories
and policies.
Ms. Ahmar summed up the
discussion and said that this
project has not been streamlined or
regimented because when you
make it strict, then people don't
open much or say much and an
open discussion was the need of
the day. Media literacy is still a
fairly new concept and the eventual
destination of this project is as yet
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not decided. However, what is
certain is that the public is a very
big stakeholder in determining
media content and it needs to
realise that, step out and take
ownership of it. For instance, when
people are asked informally they
say that the anchors are not good,
but collectively nothing impacts
those anchors, the channels or the
content. Uks's aim is to look at how
the public can be made the
stakeholder and have a say on
what content is presented. Like
Rana Jawad said earlier, media is a
two-way traffic, however, right
now, its all going one-way because
of what is assumed to be the public
rating. The FGDs, however small,
clearly show that the rating is not
representative of the 18 crore
people of this country for when the
ratings place a certain anchor at
the top, the people clearly say that
they don't like him. Right now this
is all at a very initial stage and it
needs a lot more discussion and
debate to take it forward.
Although with this project's close,
the partnership of media literacy
might end, but a relationship for the
media will always be on-going with
the youth, since it is not only a
huge segment of our population,
but also the drivers of change and
the future. Tolerance needs to be
brought in, so that the media
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listens to what the people have to
say and the people feel free to
show their reactions. For the
students, if nothing else works, I
would tell them to stand in front of
the channels' offices with placards
telling them that you don't want to
see this. Write letters to the editor,
or try some other form of peaceful
activism, but speak up and make
sure you are heard.

Media Literacy is a basic tool
for citizenship in an Information
Society.
Pat Aufderheide,
Professor,
School of Communication,
American University

CREATING
MEDIA
LITERACY –
THE WAY
FORWARD

Though this is a small project, but
it is a first in the quest for media
literacy in Pakistan. As such then, it
has a huge scope for opening up
channels for public discourses of
Pakistani media users. The sharing
of this experience among family
members and peer groups can be
helpful in getting significant results
from this project. Though more
awareness regarding the media and
its role was observed in this
second year of the project,
however, there is still a long way to
go to make media literacy a part of
the common man's vocabulary.
Only then can a truly two-way
communication between the media
and public begin. This chapter aims
to lay down a road map based on
insights gathered from the
research, analysis and focus group
discussions, as well as feedback
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from media personnel and Uks's
experience of working with the
media for many decades now. It is
hoped that together we can move
forward towards a media literate
Pakistan.
Media literacy is essential for
everyone. If you can't understand
the issues, you can't form your
own opinions, or raise your voice
for your rights. Media literacy
brings with it an awareness of the
surroundings, society and
structures and helps create citizens
who can fully participate in nation
building. We believe that with time
and dedicated effort, media literacy
can spread in Pakistan. The
following are just some
suggestions that can help bring
about that change:

been anything but in terms of
impact and understanding. The
important thing now is to keep
talking – amongst ourselves, to
other people, and to the media. For
students, particularly those
studying mass communication,
gender and media studies, it is of
critical importance that this
essential part of media knowledge
be made a part of the curriculum.
This project revealed that the
students have no prior knowledge
of this aspect of media studies and
students and faculty both need to
understand this concept and take it
forward. Whether that is through
addition in curriculum, workshops,
lectures, trainings or talks, media
literacy needs to be brought into
the education sphere. Amongst
ourselves, as audiences, we can

On Wednesday, June 29, 2011 “Aaj Kamran Khan kay Saath” on GEO
TV took up the topic of how TV talk shows have been reduced to using
“abusive language and unethical content, the need to do something”.
This is what Uks's Media Literacy project is achieving - slowly but
steadily trying to make the media realise that they are also accountable
for the content that they churn out 24/7. One of the participants has also
mentioned how live talk shows are dangerous (Uks's first newsletter of
2009 had selected this very issue for its editorial). This only proves that
we are moving in the right direction.
Keep Talking
With this first pilot study for media
literacy in Pakistan, the inertia has
been broken. Although a small
project in terms of scale, it has

continue to talk, discuss, analyse
and comment to keep the
momentum going. And finally, we
need to keep talking to the media,
through letters, comments, public
TALKING BACK - II
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“Television may well be the most important innovation in
communication since the printing press, and it communicates
in images that are as much visual and aural as verbal:
learning the vocabularies of the arts, including the media arts,
is an essential tool for understanding, and perhaps one day
communicating, in the medium of television.”
1988 National Endowment for the Arts report Toward
Civilization
networking sites, and the media
itself to make sure our voices are
heard and received. The media,
too, must work towards educating
its own people about media
literacy.
Make Media Literacy Part of the
Curriculum
The orientation workshops
conducted by Uks for this project
brought home the fact that most of
the students, though studying
media studies or mass
communication at the master's
level, had absolutely no concept of
media literacy as to what it is and
why it is essential in our society.
Even some of the faculty, including
the heads of the departments,
needed orientation about media
literacy. The feedback and
response from Uks's monitoring
team, the selected students and
their faculty members tells us that
this was a project that was much
needed. The skills of media
monitoring, content analysis and
public feedback, which are all very
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important components of media
literacy, need to be taught regularly.
In each location, students and their
supervisors have shared their
interest in this project continuing
for another three to four years till it
becomes part of Mass
Communication and Media/Gender
Studies syllabus and is adopted as
a research methodology. It can be
said that given the enthusiasm of
the students and faculty, and the
need of introducing media literacy
at the academic level, we should
make an effort to collaborate with
the universities to have media
literacy taught as a formal course
for which students are given credit.
This can be done by initially
conducting a consultative meeting
with the vice chancellors of the
partner universities, showing them
the findings of our initiative
discussing the discourse we might
need to follow in order to have
media literacy offered as a full
credit course at the undergraduate
and graduate level. We can then
take the required steps such as

THE MEDIA LITERACY PROJECT – A BRIEF INTRODUCTION

Call for accountability
Saulat Raza, who heads the Mass Communication department of
the National University of Modern Languages in Islamabad,
commented: “We discourage our students from getting involved
with 'yellow' journalism, before releasing them into the media
industry”. He calls for strong defamation laws and other means to
hold journalists accountable for their actions, as no-one should be
above the law.
The students also have strong opinions against the practise of
yellow journalism in Pakistan. Rizwan Ahmed, a student of Mass
Communication, remarked: “Journalism is a noble profession and
an occupation of great responsibility, but unfortunately it has been
hijacked by the black sheep in our country. We should fight for
objective journalism in Pakistan”.
Sundus Ali, a researcher in an NGO based in Islamabad promoting
media freedom said: “The yellow journalism elements in our media
industry are increasing their numbers by the day. Despite our
efforts to make this profession transparent, we are polluting it with
policies and strategies which are anti-journalistic at the heart”.
“There is a need for strong initiatives for the promotion of positive
journalism, its ethics and its values”, the researcher added.
Journalists should realise the importance of having a healthy
profession. They should be reminded of their social responsibility
and be discouraged from practising yellow journalism and
publishing dubious news items. There is a need for proper
professional journalistic training in this part of world, carried out
by objective and renowned organisations in the media industry.
Finally, there should be a code of conduct that binds all journalists
and journalistic bodies, as well as strict defamation acts and laws.
The authorities have acknowledged the necessity of such measures,
but they are reluctant to take necessary steps and till this day,
nothing has been done to address the situation.
Excerpt from 'The Curse of Yellow Journalism' by Malik Ayub Sumbal
European Journalism Centre (EJC) website at
http://www.ejc.net/magazine/article/the_curse_of_yellow_journalism_in_pakistan/
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liaising with the Higher Education
Commission of Pakistan, to
approve this course, working with
the universities to assist them in
developing the curriculum for the
course, on the pattern of the
orientation workshops and
research that has been conducted
as part of the media literacy
project.

that will help them to become freer
and more active citizens in society.
Tools of various kinds have to be
put at their disposal to raise their
awareness and train them. The
continuous training and selftraining of adults have to be
implemented at the local level with
the support of civil society
associations, NGOs and experts.

Teach the Way the Media Works
Another aspect of this is to make
students aware of the entire
process of executing and
producing material for media. This
will also help them understand how
usage of words, music and
imagery create an effect – an effect
that the media content producers
want the audience to experience.
Steps like these, if taken in
collaboration with media partners
can help our youth get hands-on
experience in how media is created
and structured.

Use the Media for Media Literacy
The media itself can play a vital
role in increasing media literacy
and awareness. Educational
material on media literacy itself
needs to be produced. The material
can focus on a particular
educational objective or can be
integrated with other elements of
fiction or entertainment. Thus
some media products, not in
themselves aimed at media
education, can encourage thought
about the medium concerned and
thus constitute an invaluable
support to learning.

Place Media Education within the
Framework of Lifelong Learning
Media education is not only for
young people, but also for adults,
whose main source of information
and knowledge is the media. In this
context, media education is a
process of quality lifelong learning.
It is important to provide adults,
who did not have this opportunity,
with continuous training modules
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Build Capacity of the Media and
Audiences in Networking and
Advocacy
Media education cannot come into
general use without an effort to
raise people's awareness and to
mobilise all stakeholders and
particularly high-level political
decision-makers in all countries.
We need to engage the judiciary,
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parliamentarians/political
representatives and
NGOs/community representatives
to help spread the concept of
media literacy in Pakistan.
Form a Public Complaints
Commission
In consultation with the media,
academia and members of the civil
society, a Public Complaints
Commission should be formed
which would look into public
complaints and concerns on media
content and its impact. This will not
only serve to make the media more
responsible for its content, it will
also lead to a more aware and
better educated audience.
Disseminate Information
Share best practice examples
through information booklets,
flyers; kits on what the audiences
want and design modules for

demystifying/altering media
images. This kit can then be
disseminated in educational
institutions where apart from
understanding key concepts and
issues concerning media literacy,
students can get an insight into
aspects of audio visual production.
This would include, amongst other
things, digital manipulation in the
creation of media images.
Devise a Code of Ethics
There is an on-going debate on the
powers of the media, especially
with reference to freedom of
information and also media
responsibility. We have a good
collection of press clippings on this
issue. Based on those, and the end
result of the monitoring and focus
group discussions, it would be
good to come up with a proposed
Code of Ethics for the media. There
will be big support for this as these

"The professional persuaders have the upper hand: money,
media access, sophisticated personnel utilizing scientific
techniques, aided and abetted by psychologists and sociologists
skilled in analyzing human behaviour. All of that on one side.
On the other side the persuadees: the average citizen and
consumer. Who trains the citizen?....There is no coherent,
systematic effort in the schools today to prepare our future
citizens for a sophisticated literacy.”
Hugh Rank, 1976, "Teaching About Public Persuasion:
Rationale and A Schema." Teaching About Doublespeak
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Analysis on whether all media fairly reflect the voices of society
in its ethnic, linguistic, religious, political and social diversity
Historically, Radio Pakistan broadcasts daily in 24 languages and
dialects which is fairly reflective of Pakistan's linguistic pluralism.
In the PEMRA law, there was a provision for community-based
media for this very purpose but it is being systematically denied.
This deprives the Pakistani media scene of diversity.
PTV, too, has regional language channels but the question is
whether they fairly reflect all the voices. In the private sector, of 26
news channels 12 are regional language channels. But these
regional language outlets are not any different in terms of content
to the Urdu channels. In Saraiki TV, for example, the content is
about the same as on Geo. It is not reflecting the issues of the
region.
On the issue of religious diversity, the question arises whether
licences can be given to Ahmedis and Christians and Hindus in the
name of religious diversity. Now, more than ever, there are
platforms for ethnic and religious diversity. In Umerkot, for
example, there is a large Hindu population and a radio station
started playing bhajans (devotional songs) but PEMRA shut them
down.
But then, where does this stop? Tomorrow militants like Sipah-eSahaba and other religious groups could also ask for licenses.
It isn't just a question of ethnic and religious diversity, there is also
need for political and social diversity – workers' issues are not
being broadcast, for example. The other day, there was a strike in
Balochistan but it was only covered by Dawn (newspaper). Then
there is also the question of how they are covered. Human interest
stories of ethnic, linguistic nature are seldom published on the front
pages of newspapers. Editorially, the conscious move is to
underplay social issues and environment issues because they don't
sell.
On this criteria, TV fares better than newspapers because there is
no division of coverage; no front page concept. Regional editions
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of newspapers have divided the issues and they get
compartmentalized. Therefore, unless you commit a murder you
will not make it to the front page. Class issues meet the same fate
of de- prioritization.
But the crux of the matter is, do the general mainstream media give
reflection to the diversity in society? There are daily news reports
that so many bad things are happening in Pakistan are because of
Ahmedis, but the Ahmedi point of view has never appeared.
Similarly with Christians, although the Gojra incident has
somewhat changed that situation.
The power of the TV media has changed reality – there is society's
pressure to strike a balance and groups are more conscious of the
fact that one wrong move can make a difference. There have been
much bigger incidents (than Gojra) before, but that was prior to the
independent TV phenomenon. The coming in of independent TV
has had a huge impact.
Asian Media Barometer, Pakistan 2009
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issues have/are taken up. We, at
Uks, plan to do this in a more
formalised manner in consultation
and collaboration with media
professionals. Best practices can
also be used by professionals as a
guideline on code of conduct.
Research and Explore
It is also essential to build up and
to share research questions as well
as their results in order to
contribute to the much-needed
change of scale in media
education. Networks of researchers
organised in thematic groups at
regional and national levels will
allow such sharing of knowledge.
Their works should lead to the
elaboration of ethical
recommendations likely to result in
a national charter.
To develop media education and
research in higher education
Higher education is the link
between training and research as
there is a need to guide and
monitor empirical practices. There
can be different directions for
research:
- Theoretical research, so that
media education initiatives
can follow ongoing
evolutions whether
technological or social; such
research should include the
various conditions of
02
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production, broadcasting
and use of media;
- Evaluation research, as
close as possible to teacher
and student practices, in
order to assess their
possible impact better;
- Research-action, in order to
mobilise stakeholders, give
support to the current
actions and contribute to the
continuous training of
teachers and educators;
- Investigations on the
behaviour and the role of
parents and other
stakeholders in media
education.

"Our young people need to be
educated to the highest
standard in this new
information age, and surely
this includes a clear
awareness of how the media
influences, shapes, and defines
their lives," says Richard
Riley, U.S. Secretary of
Education. "And let us also
recognize this important fact:
These young people are the
future media leaders of this
nation.”
Quoted in Linkup, June/July
2002999

ANNEXES

MEDIA CONTENT ANALYSIS GUIDELINES
This is the standard guide for the media analysis activity of each medium. It
can be used as a standard reference for all the team members for the
respective medium. The input from persons involved in the activity can be
made a part of these standard guidelines after mutual discussion/
consultation. This can also serve as a basis for the best practice guide for
media analysis on media literacy.
Television Content Analysis Form
DATE

(Date on which the news item was broadcast)

CHANNEL NAME

(Self Explanatory)

PROGRAMME NAME

(In case the news item is taken from a programme, write its
name accurately. In case the news item is taken from a
bulletin, write time in 24 hrs clock)

TYPE

(Format of news items, i.e. news bulletin, news alert, live
show, feature)

NEWS SUMMARY

(Write a brief summary of the news item)

DURATION

(Select any of the following duration) <1 Min
1-10M 11-20M 21-30M 31-40M 41-50 M >50 M

PRESENTER

(Write M for Male Write F for female)

ANCHOR

(Write M for Male F for female and B for both)

REPORTER

(Write M for Male, F for Female & U for Unspecified)

SCOPE OF THE NEWS ITEM

(Write the widest geographical scope that applies.
If the news/programme is broadcast nationally, write N;
internationally, write I; L for Local; and, NI for both national
& international)

LANGUAGE OF THE NEWS ITEM

THEME

(Write E for English, U for Urdu, P for Pushto, S for Saraiki,
Sin for Sindhi & M for Mixed Language)
Select any of the following Themes: (Terrorism, Political
Debate, National/International, Women Issues, Economic
Issue, Social & Legal Issues, Developmental Issues,
Non-Terrorist Crime & Violence, Celebrity, Arts, Media &
Sports, Science & Health, Advertisements, Misc.
(if no other subject is suitable, select Misc.)

IN CASE OF TERRORISM NEWS ITEM
ASSESS MEDIA'S ROLE

(Write R for Responsible, I for Irresponsible, N for Neutral)

IN CASE OF TERRORISM NEWS ITEM
ASSESS MEDIA'S ROLE

Write E for English, U for Urdu, P for Pushto, S for Saraiki,
Sin for Sindhi & M for Mixed Language)

IN CASE OF POLITICAL ISSUE NATIONAL /
INTERNATIONAL ISSUES & ECONOMIC
ISSUES

Assess Freedom to Access Information: (If Appropriate,
write Yes; if not, write No; if Neutral, write Just ok).
Support your answer in comments section

THE MEDIA LITERACY PROJECT – A BRIEF INTRODUCTION

ETHICAL LEGAL VIOLATION: (1)

ETHICAL LEGAL VIOLATION: (2)

(Regarding the Use of Derogatory Language: (If there is
use of derogatory language, write YES otherwise NO).
Support your answer in comments section
Regarding following Code of Ethics: (If the Code of Ethics is
violated, write Yes; If not, Write No) Support your answer in
comments section

ASSESS OBJECTIVITY & FAIRNESS

(Write B for Biased & U for Unbiased)

ARE WOMEN CENTRAL TO THIS NEWS
ITEM?

(Write Yes, No and Don’t Know, in case you are not sure)

DOES THE NEWS ITEM CLEARLY HIGHLIGHT (Write Yes, No or Don't know if you can’t decide)
THE ISSUES CONCERNING EQUALITY OR
INEQUALITY BETWEEN WOMEN & MEN?
DOES THIS NEWS ITEM REINFORCE
STEREOTYPES
WAS THERE ANY REFERENCE GIVEN TO ANY
PIECE OF RELEVANT POLICY OR
LEGISLATION FOCUSED ON GENDER
EQUALITY OR LEGISLATION?
WHAT WAYS OF THINKING ARE PROMOTED
BY THIS NEWS ITEM?

COMMENTS

(Write Yes, No and Don’t know if you are not sure)
(Write Yes, No or Don’t Know if you are not sure)

(Write P for positive, Neg for Negative, Neu for Neutral)

(Your comments & Examples)
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NEWSPAPER CONTENT ANALYSIS FORM
Newspaper Content Analysis Form
NAME OF NEWS PUBLICATION

(Self Explanatory)
(The date the report was published)

DATELINE
(The source of the news item, name of journalist)
BYLINE
(Headline of News Item)
HEADLINE
TYPE

(Format of news item,such as news, feature, advertisement,
photograph, opinion, article, editorial, cartoon, etc.)

NEWS SUMMARY

(Write a brief summary of the news item)

COLUMN SIZE

(The space or area occupied by the news item in number of
columns)

Choose from 1, 2,3,4,5,6,7,8
LANGUAGE

(Write E for English, U for Urdu)

SCOPE OF THE NEWS ITEM

(Write the widest geographical scope that applies. If the news
is printed on the National page, write N, for International,
write I and write L for Local & NI for both National &
International)

THEME

Select any of the following Themes:
(Terrorism, Political Debate, National/International, Women
Issue, Economic Issue, Social & Legal Issue, Developmental
Issue, Non Terrorist Crime & Violence, Celebrity, Arts, Media
& Sports, Science & Health, Advertisements, Misc.(if no other
subject is suitable, select Misc.

IN CASE OF TERRORISM NEWS
ITEM, ASSESS MEDIA'S ROLE

(Write R for Responsible, I for Irresponsible, N for Neutral)

IN CASE OF WOMEN RELATED
NEWS ITEM, ASSESS MEDIA’S
ROLE:

(Write S for Supportive, Ns for NonSupportive & Ne for
Neutral)

IN CASE OF POLITICAL ISSUE
NATIONAL/INTERNATIONAL ISSUE,
ECONOMIC ISSUE

Assess Freedom to Access Information: (If Appropriate, write
Yes; if not, write No; if Neutral, write Just ok). Support your
answer in comments section
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ETHICAL LEGAL VIOLATION: (1)
ETHICAL LEGAL VIOLATION: (2)

Regarding the Use of Derogatory Language: If there is a use of
derogatory language, write YES; otherwise NO.
Support your answer in comments section
Regarding following Code of Ethics: If the Code of Ethics is
violated, write Yes; If not, Write No. Support your answer in
comments section

ASSESS OBJECTIVITY & FAIRNESS
(Write B for Biased & U for Unbiased)

ARE WOMEN CENTRAL TO THIS
NEWS ITEM?

(Write Yes, No or Don’t Know in case you are not sure)

DOES THENEWS ITEM CLEARLY
HIGHLIGHT THE ISSUES
CONCERNING EQUALITY OR
INEQUALITY BETWEEN WOMEN &
MEN?

(Write Yes, No or Don't know, if you can’t decide)

DOES THIS NEWS ITEM REINFORCE
STEREOTYPES?

(Write Yes , No or Don’t Know, if you are not sure)

WAS THERE ANY REFERENCE
GIVEN TO ANY PIECE OF RELEVANT
POLICY OR LEGISLATION FOCUSED
ON GENDER EQUALITY OR
LEGISLATION?

(Write Yes, No or Don’t Know, if you are not sure)

WHAT WAY OF THINKING IS
PROMOTED BY THIS NEWS ITEM?
COMMENTS

(Write P for Positive, Neg for Negative, Neu for Neutral)
(Your comments & Examples)
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FOCUS GROUP DISCUSSION –
REPORT FORMAT
Instructions: Please use this form to prepare a report on the proceedings of
the Focus Group Discussion (FGD). Notes should be extensive and accurately
reflect the content of the discussion.
Report on FGD:
Quantitative
Question
No

Question
(write complete
question that was
asked)

Yes
(enter no. of
participants who
responded with a
‘yes’ to this
question)

1.
2.
Name of University
Name of coordinator
FGD Conducted By
Location of FGD
Day, Date and Time of FGD
Theme of FGD
No. of Participants in FGD
Profile/Category of
Participants in FGD
Gender of Participants in
FGD
3.
4.
5.

?
Male
?
Female

No
(enter no. of
participants who
responded with a
‘no ’ to this
question)

Don’t Know
(enter no. of
participants who
responded with a
‘don’t know’ to this
question)

Qualitative:
Executive summary

Questions asked

Key findings

Responses of Participants

Analysis

Attendance Sheet
No.
1.
2.
3.
4.
5.
6.
7.

Name

Organization

Occupation

Checklist of Items to be Attached with this Report
Questionnaire, filled out by participants
Pictures
Recording of the discussion (mp3 format)
Any other material relevant to the FGD

Contact Details

MEDIA MONITORING SCHEDULE
OF ALL 8 UNIVERSITIES

University

Print Media
Jang
The Nation
Kawish

Dates
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011

Electronic Media
Geo News
Dawn News
Express 24/7
Duniya TV

Dates
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011

Daily Mashriq
Dawn
Daily Taseer

15-4-2011 to 15-5-2011
15-4-2011 to 15-5-2011
15-4-2011 to 15-5-2011

Geo News
Khyber TV
Duniya

15-4-2011 to 15-5-2011
15-4-2011 to 15-5-2011
15-4-2011 to 15-5-2011

Daily Express
The News

7 april to 7 may
10 april to 10 may

City 42 News
Dunya News
Express 24/7

5 april to 5 may
11 april to 11 may
7 april to 7 may

FUU, Karachi

Jang
Dawn
Kawish

11-04-2011 to 11-05-2011 Geo News
11-04-2011 to 11-05-2011 Express 24/7
11-04-2011 to 11-05-2011 KTN News

11-04-2011 to 11-05-2011
11-04-2011 to 11-05-2011
11-04-2011 to 11-05-2011

IIU, Islamabad

Aaj Kal
The News
Express (Urdu)

18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011

Express 24/7
Apna TV
Dawn

18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011

Nawa-i-Waqt
Daily Times
Daily Aaj (Abottabad)

18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011
18-4-2011 to 18-5-2011

PTV News
Express 24/7
Aaj News

BZU, Multan

Jang
The News
Naya Daur

18-4-2011 to 17-5-2011
18-4-2011 to 17-5-2011
18-4-2011 to 17-5-2011

Samaa News
Express 24/7
Rohi

18-4-2011 to 17-5-2011
18-4-2011 to 17-5-2011
18-4-2011 to 17-5-2011

Islamia, Bahawalpur

Daily Jang
Daily Dawn
Daily Sutlej

1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011
1-4-2011 to 30-4-2011

Rohi TV
Express 24/7
Samaa TV

7-4-2011 to 6-5-2011
7-4-2011 to 6-5-2011
7-4-2011 to 6-5-2011

SZABIST, Isl

KUST, Kohat

Punjab Univ, Lahore

Hazara Univ, Mansehra

TBD

House No. 51-A, Street No. 63,
Sector F-8/4, Islamabad.
Phone: (+92 - 51) 285 0906,
Fax: (+92 - 51) 285 0908
Email: info@uksresearch.com
URL: www.uksresearch.com

