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This report is the result of a two-year project
collaboration between the Uks Research Centre
and DANIDA (the Danish International
Development Agency). We thank Hina Akhtar of
DANIDA for her trust in Uks, and for selecting us
for this project, based on our merit alone. Our
thanks are due to Esther Lonstrup of the Danish
Embassy for her continued support and belief in
us. We wish her the best as she completes her
tenure and leaves Pakistan this summer.
Spread over two years (2011-2013), the project
involved a number of media houses; students at
Departments of Media Studies and Mass
Communications at various Universities, along
with their teachers and parents; working
journalists and media persons; as well as civil
society and gender professionals, researchers and
activists.
Acknowledgement is due to the dedicated,
committed and hard working team members of
Uks: Shaista Yasmeen, Projects Coordinator;
Shujaat Ali, Research Associate; Hina Imam and
Muhammad Shahzad, Documentation Officers.
This team monitored the media, analysed the
content, carried out and reported on the various
project activities - from gender orientation
sessions at universities to media training sessions
- at locations in all four provinces and the federal
capital Islamabad, and tried their best to complete
their assignments within the given deadlines.
Uks would like to sincerely thank many people in
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the media all over Pakistan starting with the senior
managements of media houses, including the owners,
chief editors, editors, resident editors, directors,
CEOs/COOs, bureau chiefs; as well as the journalists,
reporters, producers, coordinators, anchors, desk
persons, scriptwriters, camerapersons and
photographers.
Uks recognizes the dedication and commitment of
members of the trade unions of the Pakistani print and
electronic media, especially the brave struggle of the
UJs.
We thank the media students, their parents, and the
faculty members, especially the coordinators at the six
partner universities: University of Quetta (Quetta),
Peshawar University (Peshawar), Government
College University (Faisalabad), Islamia University
(Bahawalpur), Fatima Jinnah Women's University
(Rawalpindi), and Federal Urdu University of Arts and
Sciences (Karachi).
We would also like to thank the media experts and the
gender experts who were part of the project group,
including the senior management of media houses and
working journalists. Along with members of civil
society, NGOs, rights activists and academia, they met
a number of times, discussed, debated, reviewed and
provided feedback on the Gender-Sensitive Code of
Ethics for the Media. Their valuable comments,
critiques, suggestions, deletions and additions made
the final version of the Code possible. We thank them
all.
Uks is proud to have been the first to recognize the

need for such a Code of Ethics (CoE) way back in
2000, and to have spent four years in formulating
a Code for the print media, together with their
participation, their consent and endorsement of it
in draft, and with their concurrence to voluntarily
adopt it.
Likewise, we greatly appreciate the
representatives of the electronic and print media
for following the same process to arrive at the
present CoE. We hope it will also be voluntarily
adopted and followed, by all the independent print
and electronic media, in both letter and spirit.
This publication would not have been possible
without the assistance of Saniya Jafree who
handled all the data and oversaw all the
documents being correctly transcribed and
th
tabulated. Saniya worked on this project upto 7
June 2013, when she went on maternity leave.
The Uks team congratulates her on being blessed
with a baby girl and wishes them both all the best.
Special thanks go to Afia Salam for conducting
the media training sessions and the consultative
meetings at the universities.
We thank the two trainers for the Gender and
Media training sessions for working journalists:
Huma Khawar and Shabana Haris.
We thank the former members of the Uks Team:
Sundus Hamid, Sumaira Abbasi, Rafia Arshad
and Ibrahim Sayed, who were part of this project
at its early stages before they moved on.
We thank Waheed Iqbal, who was in charge of the
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layout and design, and as always, has given the text a
reader-friendly and aesthetic look.
We sincerely thank the team leader, Tasneem Ahmar,
for being there all the time, untiringly and
unrelentingly providing advice, direction,
encouragement and ongoing support for the research
and the multi-faceted consultations. It was her idea,
her concept and her vision, which formed the genesis
behind this long and ambitious project, with its multidimensional activities and integrated components.
Uks owes special thanks to Tahira Abdullah for
agreeing to compile and synthesize the wealth of data
and information collected through the project
activities, and to write this report. Her understanding
of the issues and her commitment to the cause of
gender justice and equality has been a value addition to
the report.
But we reserve our biggest THANK YOU for the
participation of the women journalists and
mediapersons, as well as the young girls who are
studying media and mass communications. Without
their frank opinions and their honesty in sharing their
issues, concerns, constraints, challenges; as well as
their hopes, aspirations and successes, in addition to
their agreeing to bring their parents into their
university departments for honest conversations, our
research could not have been completed and this report
would not have been possible. We gratefully
acknowledge their time and their views. We wish them
the best of luck in their future working lives…
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Zubeida Mustafa
This collaborative effort between Uks and DANIDA
should go a long way towards exploding some myths
which have blurred our conventional thinking about
women's status in society and in the media. The fact is
that the poor status and image of women in society are
reflected in the media as they are in all other
professions. In the case of the media it is more
damaging. A larger female presence in the media
could have at least rectified this aberration somewhat.
The researchers and author of this report are, however,
right when they say that women's visibility by itself
will not improve their status. Greater awareness and
conscientisation in the public domain is needed if any
transformation has to be brought about. There is also
the need for attitudinal change among women
themselves too.
The media can play a role in creating this awareness.
Any social change can be brought about and be
effective only when it is holistic. It must embrace all
sectors of life and segments of society.
It has been widely believed that by inducting female
journalists, anchors, and other professionals in greater
numbers in the media we will ensure the
empowerment of women. After all, the media shapes
public opinion and attitudes, we are told. Hence the
presence of women in the radio, television and the
press will facilitate better projection of the female
point of view and create awareness of their rights.
This can lead to a change of the public mindset.
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We now know that numbers by themselves are not enough.
As the many research studies conducted by Uks tell us, the
more important factor is whether media women are
empowered and are in decision-making positions.
To determine how empowered women are, it is important to
investigate the power structure within the media. This
varies from paper to paper, and from channel to channel.
There is also the need to study the process of decisionmaking and how it is shaped in every media outlet.
The fact is that in Pakistan, the control of proprietors is the
predominant factor in decision - making, and professional
journalists are not always allowed to play their role
professionally. We also know that decision - making is
hardly participatory or democratic. With so much pressure
being exerted from behind, will posting women in key
positions really change the situation radically? Even a
Code of Ethics and a code of conduct could themselves
become contentious issues in the battle for gender struggle.
For instance, media outlets that have an editorial board and
are more democratic in their approach to decision - making
can be pro-women if they have female members included in
the board. Even one woman with a powerful voice and with
negotiating skills - confrontation doesn't always pay - can
persuade her male colleagues to see the women's
perspective. Through the board she can influence all
sections without actually exercising control.
This might call for restructuring many newspapers and
television channels. But it is an idea worth looking into. It
may have greater impact than trying to increase women in
key positions that may meet a lot of resistance.

International Messages

International Messages

Robert M. Hathaway
Sarah Macharia
The importance of gender-focused empirical research
on the media cannot be understated. Not only does
such research provide us the evidence to expose latent
gender biases and prejudices in media practice, but it
also opens space to problematize the normative frames
that make possible the unquestioned acceptance of
inequalities and marginalization as 'normal'.
Scientifically gathered quantitative and qualitative
evidence provides a clear vision of the state of affairs
and the obstacles to be surmounted. Empirical
research endows us with the tools to contest media
sexism, bias and discrimination on the basis of gender.
The research findings expose an understanding of
media professional ethics that is bereft of gender
considerations, at least. Ethical codes more often than
not prohibit discrimination on any basis, including sex
and/or gender, at the same time as the codes underline
fairness, balance, accuracy, truthfulness and
objectivity as central tenets of media professional
practice. 1
Gender-focused media monitoring research in the 15year span between 1995 and 2010 however, reveals a
persistence of bias and discrimination against women
in mainstream news media content and journalistic
2
practice across all countries without exception.
Sexism, objectification of women and gender
stereotyping pervade journalistic practice across
mainstream news media worldwide, albeit to varying
degrees of severity.

It is a cause for concern that what should be professional
and factual media are not only generally devoid of
professionalism from a gender perspective, for failing to
observe gender fairness, balance or objectivity, they also
fall short on the 'facts' yardstick, for presenting a fictional
world. For instance, the world presented in the news is
largely male (76%), while the real world as we know it has
parity in the numbers of females and males. It is important
at the same time to acknowledge the efforts being made by a
few media houses to redress gender bias and stereotyping in
their output.
Media portrayal and representation impact the lived
material realities of girls and women, and in different ways,
those located within certain social, economic, political or
cultural strata. Media portrayal and representation shape
the perceptions of individuals and groups about themselves,
and by others, informing the engagement of their families,
communities and the world with them. Research
respondents' feedback contained in Who's telling our story?
poignantly illustrates the symbiotic nature of the interface
between all aspects of media and the totality of women's
(and men's) lived experiences, informing and re-informing
each other. The recommendations contained here hold
possibilities for rupturing this cycle, to pave the way, not
only to a transformed worldview of a more genderequitable social order, but also to professional media that is
accountable to all publics.

Breaking down gender barriers and empowering its
women are essential tasks if Pakistan is to succeed.
Unfortunately, in Pakistan the status of women is
woefully low and by some measures, falling. Barely
one Pakistani woman in three is literate, and little more
than 20 percent of Pakistani women of working age are
active participants in the formal economy. Pakistan
ranks desperately close to the bottom on the World
Economic Forum's Global Gender Gap Index.

This ground-breaking report offers concrete suggestions
both for improving depictions of women and gendered
issues in the Pakistani media, and for elevating the status of
female journalists in Pakistan. Far from an abstract
manifesto unconnected to the real world, it focuses on
practical measures to address social and economic
challenges that must be overcome if Pakistan is to meet the
aspirations of its people and live up to the hopes of its
founding fathers and mothers.

These pitiful statistics are a national embarrassment.
But beyond that, they pose huge barriers to the
country's sound economic development and to
political and social stability.
And at a more
fundamental level, they represent a substantial threat
to Pakistan's future. Improving the status of women in
Pakistan is an admittedly ambitious goal, but it is not
one that can be avoided simply because it is “too hard.”

Pakistan is in many respects a conservative, patriarchal
society. This has been a source of both strength and
stability for the country for decades. Yet the very qualities
that have been an asset in the past cannot be permitted to
stand in the way of continued progress.

Given the large opinion-making role the media,
especially its lively television programming, plays in
Pakistani society, the country's vibrant media can be an
important ally in the effort to improve the lot of
Pakistan's women. Less than 5 percent of Pakistan's
journalists are women, yet some of the country's most
prominent media anchors and analysts (and media
CEOs) are female. Such women can serve as role
models and become catalysts for change in Pakistan.

I join Pakistan's friends around the world in saluting Uks
and the Danish International Development Agency for the
dedication, professionalism, and hard work that went into
researching and producing this important report. It lays the
groundwork for significant advances in the years ahead for
Pakistani journalism, for female journalists, for the
empowerment of Pakistani women, and more broadly, for
Pakistan's national development. It should be required
reading for Pakistan's new political leadership. It should be
publicized and commended in the Pakistani media. It
should be discussed in Pakistan's schools and universities.
And its findings and conclusions should be taken to heart.

Sarah Macharia, Ph.D.
Co-ordinator, Global Media Monitoring Project
WACC, Toronto, Canada
www.waccglobal.org; www.whomakesthenews.org

1
Learning resource kit for gender ethical journalism and media house policy. Macharia S. & Morinière P. (eds.), WACC & IFJ, 2012.
http://www.whomakesthenews.org/kit.html http://www.ifj.org/en/articles/wacc-and-ifj-launch-resource-kit-to-strengthen-gender-ethicaljournalism
2
Who makes the news? The Global Media Monitoring Project. 1995, 2000, 2005, 2010. Http://www.whomakesthenews.org/reports/gmmpreports.html
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Robert M. Hathaway
Woodrow Wilson International Center for Scholars
Washington, DC, USA
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International Messages

Aidan White
The world of information is changing fast, but
progress towards gender equity in media remains
painfully slow. In every region of the globe the
campaign to deliver equal rights for women in
journalism remains a great challenge of the
information age.
In this context this report on the portrayal and
representation of women in Pakistani media is a
ground-breaking contribution to the global fight for
equality inside journalism and for truthful reporting on
the status of women in society.
The situation in Pakistan was touched upon in the
Global Report on the Status of Women in the News
Media, a major international study in 2010, which
presented a comprehensive picture of women's
standing in the news media worldwide.
That study found abundant evidence of a global crisis
of underrepresentation of women both as subjects of
coverage and also as victims of internal bias and
discrimination.
In particular, it revealed how across the world's media
men hold nearly two-thirds of the senior management
positions, to women's one-third in the companies
surveyed. In Asia, the dominance is greater with
women holding hardly a quarter of the senior jobs.

International Messages

Prime Time for
Women's Rights
in Media
and poses major questions: are media companies currently
able to promote gender equity within their organisational
structures? Is their journalism competent and equipped to
accommodate women's voices as well as men's
perspectives?

Mariane Pearl
This first, extensively researched and in-depth report by
Uks looking at the representation and portrayal of
women in the Media in Pakistan is extremely relevant at
both national and international levels.

The critical framework for reform is revealed in a telling
series of interviews and painstaking research which deals
with the need for training to assist women to become
competent journalists, as well as defining how journalism
education must take on gender issues.

The representation of women in the media is a complex
issue everywhere, subjected to an array of cultural and
societal considerations often detrimental to gender
equality. In most countries in the world women find
themselves compelled to fight for most of what should
be their rights to equal pay for equal jobs, access to
managerial positions or fair coverage of their image, or
issues related to their gender. It is only by looking
closely at what is happening in the newsrooms, in the
daily life of reporters and by analyzing what women
journalists confront as they strive to advance the cause of
women in their country that we can fully understand the
nature of the obstacles paving their way and deconstruct
the irrational logic behind gender discrimination.

Significantly, the report points to the need for ethical
reflection through a gender-sensitive code that will provide
the moral and professional basis for the defence of
fundamental rights.
For media leaders and anyone concerned with building a
journalistic landscape that will deliver pluralism and
democracy, the conclusions and findings of this report
provide a basis for urgently needed action. But the
challenge is not only to reform the structure of media and
management of journalism, but to change the mindset and
culture of society and media.

Women everywhere have the right to tell their own
stories and share their perspectives. In Pakistan, women
are courageously and often, quietly, asserting their
desire to play an increasingly important role in society.
The rules of quality journalism befit that desire. By
providing accurate accounts of events, by holding those
in power accountable and giving voice to the countless
voiceless in their country, female reporters and writers
are a precious asset that we should all support. Their
voices are sure to go beyond the borders that may have
contained them thus far.

Seven years ago the Indian journalist Mythili Bhusnurmath,
who in 2004 became Chief Editor of the Financial Express
and the first woman to ever become editorial boss of a
financial daily in India, recorded a telling comment of one
woman editor of Kumudam Snehidhi, a Tamil periodical for
women, who said male colleagues were reluctant to accept
her as their boss. She said, "They grow to accept it, but the
male ego is hurt; men always believe women are inferior."

And the great digital revolution has changed little. In
the online world of media the familiar patterns of
discrimination and bias remain. The reality of modern
journalism is that the quality of work in media is in
decline; jobs are precarious; ethical and professional
standards are weakening; and discrimination against
women is growing.

It's a simple prejudice that remains in place in many
newsrooms and media boardrooms around the world even
today. The point is to change it.

This targeted report on the situation in Pakistan
acknowledges the poor representation of women in the
decision-making and ownership structure of media

Aidan White
Director, Ethical Journalism Network
London-England

WHO’S TELLING OUR STORY?
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Mariane Pearl
Chime for Change
Managing Editor journalism platform
London, England
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Tasneem Ahmar
“ Who's telling our story?” is not merely a situation
analysis of women's portrayal and representation in
the media in Pakistan. It is the grand finale of “More
Women in Media”, a two-year project by Uks with the
support of DANIDA. I may add that this was not just
an ordinary, run of the mill project. It was a dreamcome-true.
When the proposal was presented to DANIDA, my
team and I had our hopes pinned on approval to this
project. We were hoping to be actually able to monitor
the media on gender portrayal, train the working
journalists, and change the way they portrayed women
from negative to positive, from stereotypical to nontraditional, and to discuss and find solutions to the
problem of why hundreds of young women studying
Journalism, Media Sciences or Mass Communication
do not enter the practical field.
We had also proposed to revise the existing Code of
Ethics published by Uks in 2004, and, above all, put all
the findings in the form of a highly-researched and
well-documented report. The project was approved,
and thus began a journey of many ups and downs
(mostly ups). This was a complicated project, with too
many activities. Each activity demanded extensive
research. We were following International standards
in everything, from GMMP in media monitoring, to
the revision of the Code of Ethics.
As if this was not enough, we, out of passion and
commitment to the cause of “More Women in Media”,
proposed taking up extra activities - initiatives that we
believed would enhance the final outcomes of this
project. For example, we added a parents' get-together
at the universities, a roundtable with media heads and

Preface
civil society members to revise the Code of Ethics, and most
recently, “Fair, Balanced and Unbiased: A Gendered
Analysis of Media Reporting on Elections 2013 in
Pakistan”, a report monitoring Elections 2013 from a
Gender Lens.
Strange is it not? When there are many organisations that
try to minimise their workload, Uks takes on additional
work, only to make this project turn into passion, something
that would last beyond the project timeline.
The report encompasses details about all the activities that
were undertaken during the project duration. From the
project launching ceremony, to bringing media partners onboard and mobilizing their support throughout the project
as stakeholders and partners. We were also monitoring and
analysing media content (running into hundreds of
thousands of stories and footages) and also training the
media on what is gender and why is gender important for
the media.
The report discusses at length as to why there are as many, if
not more, girls studying journalism or media studies, than
boys and yet, there is a huge imbalance in the proportion of
females working as media practitioners against the number
of males, with men overwhelmingly being in the majority.
This is particularly true in the upper echelons of the media
industry. This lack of connectivity between female
students studying in these facilities and their involvement
in applying their knowledge in the media as professionals
needed to be rectified.
The report tells the readers how Uks, recognizing this
anomaly, approached teachers/faculty members/training
personnel not only to highlight the discrepancy between
female enrolment in media studies/journalism etc. and the
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induction of females into the profession as working
journalists/media practitioners, but also to seek and
encourage ways to correct this imbalance. The support
and agreement of event coordinators on holding this
consultation and complementing counselling session
for students could be considered a positive first step
from these partners.

CEDAW, NPA, MDGs, etc. Media Toolkit for journalists
'Engendering Change' and the resource pack that included
basic information in English and Urdu on International and
national commitments signed and/or ratified by Pakistan on
gender equality and equity and human rights was
distributed. Along with these, there are several flyers and
posters to convey gender issues in media.

From the review sessions conducted with students,
parents and the faculty, it was evident that a lot more
could be done at the level of students, universities,
families as well as the media houses to encourage
more women to join media and journalism as their
career of choice. Inviting women journalists at each
location was an attempt to introduce the concept of
women mentors, so that women students could ask
how's and why's of joining, staying and also reaching
the top in this profession.

“Who's telling our story?” also takes up the issue of why
there is more horizontal than vertical growth of women in
media? This was done through a gender assessment of
media houses across Pakistan on how to bring forward
gender issues. The main aim was to create an understanding
for affirmative actions.

Important feedback and response received on what can
be done while moving forward has been included in
this report. This was also the first ever parents' gettogether held at university level in Pakistan,
encouraging parental involvement in their children's
(specially their daughters) studies and professional
career opportunities. The students and faculty gave a
positive response to Uks agreeing to hold review
sessions at the university. Most feedback from the
parents/family members during the discussion and the
survey at the end was very positive, agreeing to allow
their daughters to pursue the profession, and to be
more involved in their children's studies. However,
one of their strongest inhibitions about the profession
was the risks and security concerns associated with a
journalism and media career.
This report also gives you an insight into how over two
hundred media persons from the mainstream and
regional media were trained on how to deconstruct the
negative media messages and produce content that
addresses women's development and empowerment
from a gender perspective. Positive feedback from
journalists was received. Many claimed this to be
their first ever session on gender sensitisation. Most
appreciated the highlighting of social responsibility in
journalism from gender justness to reporting on
development issues especially legal instruments like

14
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This survey also analysed the global issue of glass ceiling
effect - the extremely low percentage of women in top
media positions as well as their “visibility and leadership
role” in journalistic professional bodies and unions.
Though the revised Gender-Sensitive Code of Ethics for the
Media in Pakistan is presented separately, the report talks
about the process and the involvement and support of media
heads, owners and working journalists on the adoption and
formulation of a gender - sensitive Code of Ethics for the
media.
This report and its side publications are an important
addition to Uks's efforts to promote gender equality,
balance and neutrality in and through the media. It is hoped
that with such invaluable data and analysis this will become
a “must have” publication for teachers, students, media
practitioners and managers and every and anyone who is, in
any way, concerned about and committed to bringing
women in media at par with the men in media.
It is hoped that this report, its analysis, recommendations
and suggestions will be a torch bearer and help promote
Media as a career for women in Pakistan, leading to more
females in various sections of this profession, improve the
gender balance and also help break stereotypes, the glass
ceiling as well as change the mindsets.
Tasneem Ahmar
Director, Uks
Karachi & Islamabad

Author's Note
Trust Tasneem Ahmar to spring yet another
surprise on the friends of Uks...
In view of the huge number and volume of Uks
research reports, conference documentation, opinion
pieces, herstorical chronologies, theme diaries on a
self-financed shoestring budget, media toolkits, IEC
flyers, innovative radio programming, gender training
and orientation activities, animated roundtables,
interesting launches, organizing and mentoring young
women working in the media, recognizing and
honouring our media icons - starting with Zubeida
Mustafa, and, above all, conceptualizing and
formulating in a participatory, inclusive manner, a
path-breaking Gender-Sensitive Code of Ethics for the
Media - one might be forgiven for thinking that we had
seen it all, and that there was not much left to discuss as
regards women working in the media, or the portrayal
of women and girls in the media.
Think again. As this latest study shows, there was a
great deal of new data, statistics, information, issues,
challenges, constraints and opportunities still to be
discovered and explored on the same subjects.
Never-before-shared data was collected on the
number, categories, locations and cadres of
professional media women - this was new.
Qualitative information was obtained on the trials and
tribulations women in the media face, including the
absence of the rule of law, absence of merit and of
minimum standards of conduct, sexual harassment,
gender bias and discrimination, double standards,
patriarchal mindsets and more. The scale and depth of
the information collected was new too.

Managing to obtain time with senior media management,
owners of media houses, chief executives, managing
directors, bureau chiefs, and other policy-makers was an
“exclusive”, or, in the current parlance, “breaking news”.
Bringing them all together with civil society organizations,
rights activists, gender experts and political workers was
nothing short of a miracle.
Uks remains in the vanguard of two vitally important
initiatives: women working in the media; and the portrayal
of women and girls on the media - and in advertisements.
It is an honour to be invited to be part of their latest venture,
for which I sincerely thank Tasneem and her Uks team.
Despite daunting odds, Tasneem continues her avant garde
work in her usual soft, gentle and unassuming style, but
with an underlying determination and dedication, and an
unwavering commitment to our common cause of gender
justice and equality. It is a privilege to work with her and
the Uks team and I wish them all the best in their future
endeavours.
My favourite quote from this report is: “trust your
daughters, let them live their dreams!”....

Tahira Abdullah
Islamabad
June 2013

The hopes and aspirations of young women students of
media studies at universities across Pakistan; their
parents' fears and apprehensions; their teachers'
efforts; and Uks's bringing them all together on
campus, was also new.
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Chapter One

Chapter One

Introduction and Context

Introduction and
Context

Despite Constitutional guarantees, safeguards and
special provisions for Gender Equality (GE), as well as
the State's ratification of international GE instruments,
Pakistani women and girls lag behind in all indicators,
whether it is the Human Development Index (HDI), or
any variant of gendered indices, including the GDI,
3
GEM, GII, GGI, and others.
There are many and varied reasons for this inequality,
but one of them is the widely held myth that simply by
enacting laws and visibly increasing the number of
women in the political and public sphere, gender
inequality and injustice will miraculously vanish into
thin air.
The reality is that any move towards equality first
requires conceptual and attitudinal change,
simultaneously at the community grassroots level and
at the top tiers of decision-making, law-making and
policy-making.

3
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It also requires a great effort in awareness-raising and
conscientization, not least within the media itself.
At the initial stages, any such move further needs to be
“jump-started” through the concept of “affirmative action”,
which is pejoratively and scornfully also known as
“reservations” or “quotas”.
The important aspect of the ad interim, temporary nature of
affirmative action is very often lost from view, particularly
of the men who are the most vocal critics of women's
“quotas”. They need to be reminded of the unfairness of a
football game being played on an uneven playing field, with
two unbalanced and unmatched teams. Perhaps, only then
will they understand the importance of the process of
affirmative action and equity on the rocky road towards the
elusive goal of gender equality and gender justice.
Women working in the media and the portrayal of women in
the media are no exception to this rule. In fact, women in
Pakistan have had a raw deal in the media.

GDI (Gender Development Index), GEM (Gender Empowerment Measure), GII (Gender Inequality Index), and GGI (Gender Gap Index)
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With a few honourable and highly visible exceptions
of women in the media, this situation continues. But
now there are voices being increasingly raised in
objection to this situation of women working in, and
their portrayal on, the media, from both civil society at
large and women's rights activists in particular.
These positive moves are due to the increasing gender
sensitization, orientation and awareness-raising by
organizations like Uks and now others following
Uks; and also by the progressive sections of the
print and electronic media themselves - cited above as
“honourable exceptions”.
Two pioneering initiatives of Uks need to be
mentioned here, in order to set the context for the
present project:
i.
Pakistani Women in Media Network
(PWMN) - set up in 2008 to provide a platform for
linking and convergence of senior and junior women
in the media, to exchange experiences, learn from the
seniors, share ideas, information, viewpoints and
resources; to voice concerns on gender biases,
discrimination and harassment of media women; and
to advocate fair and balanced representation of women
working in the media and the portrayal of women and
girls in the media.
ii.
Gender-Sensitive Code of Ethics (CoE)
initially conceptualized before the new millennium,
and then developed in a participatory and inclusive
manner by Uks for the print media, the CoE has
subsequently been expanded and reformulated in the
current context, and for the emerging requirements of
the media, both electronic and print.

Project Purpose
The main purpose of this two-year action-oriented
research project was to ascertain the following:
1.
whether larger numbers of women entering
the media as a profession, translates into their
increased development and empowerment;
2.
whether women in the media have achieved

1.

Establishing linkages with Departments of Media Studies
and Mass Communications at universities countrywide;

2.

Linking the universities with media groups, associations,
organizations and selected individuals in both print and
electronic media;

3.

Carrying out content analysis and media monitoring
activities;

vertical as well as horizontal growth;
3.
what further steps are required to actually empower
women in the media, not simply visibilize them;
4.
whether there is a need to revisit Uks's pioneering
formulation of a Gender-Sensitive Code of Ethics for the
Media to adopt voluntarily, in order to encourage a more
positive and empathetic portrayal of women in the media by
both men and women mediapersons, in both print and
electronic media.

4.

Compilation of a media toolkit and training manual;

5.

Compilation of a media resource pack on national and
international instruments on women's human rights;

6.

Conducting a gender audit of media organizations;

7.

Conducting gender sensitization and orientation sessions
with university-level faculty and students and repeat sessions
too;

Project Goals
This project has aimed to work towards two longer term and
holistic goals:
(1)
advocating and promoting Media Studies for
young girls' and women's tertiary education, and the Media
as a preferred career choice for girls and women;
(2)
advocating a qualitatively improved portrayal of
women and girls in the media.

8.

Carrying out gender training of working journalists;

9.

Carrying out gender sensitization training of Media
Monitors;

10.

Carrying out consultative meetings with multiple
stakeholders to review, revise and reformulate a GenderSensitive Code of Ethics for all Media to voluntarily adopt;

11.

Designing, preparing and disseminating project outputs and
case studies as awareness-raising materials, e.g. year
planners, brochures, flyers, audio programmes and video
documentaries, amongst others;

12.

Launching the expanded Code of Ethics (CoE) and the
present situation analysis report at national and provincial
conferences.

In addition, this project has also attempted to achieve a
number of important short-term, specific objectives.

Project Objectives
1.
Preparation of a comprehensive situation analysis
report on the state of women in Pakistani media through
carrying out a number of research studies in cooperation
with (a) Universities' Departments of Media Studies and
Mass Communications and (b) media professionals.

Project Challenges and Constraints
The planned activities under this project have faced a barrage
of constraints and challenges, especially delay and
resistance. For instance:

2.
The review, revision and reformulation of an
expanded Gender-Sensitive Code of Ethics for the
Pakistani print and electronic Media to voluntarily adopt.

1.

3.
The gender sensitization of project partners,
whether students or working journalists, both men and
women, to promote a more positive and sensitive portrayal
of women and girls in the media.

Project activities with media students were often postponed
for various reasons the last one being held in late 2012, and
its report compiled in 2013 - feeding into the present
report.

2.

Media representatives, particularly the heads of media
houses and their senior managements, were especially
difficult to get hold of, and all together in each city was next
to impossible. The Uks team decided to take the meetings to
the media houses instead.

3.

The scheduled production of the training materials and the
media toolkit was postponed until after receiving feedback
and suggestions from the training sessions.

Project Activities
A large number of activities were undertaken in support of
the above-cited objectives, including:
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4.
Wisdom often comes with hindsight, and so
we acknowledge that we have not been able to include
the important role of the emerging new social media,
especially Facebook, Twitter, bloggers and other
interactive new media in our review of the status of
women in and on the media. This will now have to be
undertaken subsequently as a separate study.
5.
The absolutely critical role of the trade unions
(TUs) and associations must not be denied,
4
particularly as the UJs have played such a vital role in
the history of the struggle for the freedom of the press
and the fundamental rights of media-persons in
Pakistan. The role of women in the TUs, and,
conversely, the TUs' important role in ensuring
women's participation, is discussed briefly in chapters
7 and 8 below. This was not in the project's primary
remit, but is considered necessary to be included in the
analysis and recommendations. It is also an important
missing element in Pakistan's representation at the
5
IFJ.

Global Context
In addition to the above-cited national context for this
project, Uks also seeks to work within the larger
international context. For instance, Uks is the sole
Pakistan focal point for the Global Media Monitoring
Project (GMMP),6 which was initiated after the
FWCW7 in 1995, and is carried out every five years.
At the global level, progress towards change in the
status and role of women in the media and their
portrayal, is observed to be slow but visible. Pakistan
is no exception, according to the Uks GMMP report
(2010).
The messages from various international media
personalities which Uks has received with reference to
the present report, demonstrate yet again, the global
nature of the inequalities and injustices that women
mediapersons face, as well as the global face of gender

stereotyping and negative portrayal of women in media
news, entertainment and advertisements alike.

Wisdom often comes with hindsight, and
so we acknowledge that we have not
been able to include the important role
of the emerging new social media,
especially Facebook, Twitter, bloggers
and other interactive new media in our
review of the status of women in and on
the media. This will now have to be
undertaken subsequently as a separate
study.
Sub-National Voices
Through the present project, undertaken countrywide, Uks
also seeks to hear, compile and disseminate those voices
from the local/sub-national level, which are seldom heard,
if ever. The task was made more difficult in view of the fact
that since 2007 (to date) there is no Local Government (LG)
law and currently no LGs are in operation, hence the
requisite support from, and participation of, LG women and
men Councilors remains missing. These are circumstances
well beyond Uks's control. Therefore, Uks went the extra
mile in going to the parents and students of universities
outside the federal and provincial capitals too, as well as
including mediapersons from beyond these capitals.
It is hoped that the documented voices of national media
representatives, their heads, working journalists, experts,
women professionals, media students and their parents,
universities' media faculty members, civil society
organizations (CSOs) and rights activists, as well as of the
researchers and academia, compiled during this project,
will form a valuable reference source, and a new baseline
for future research initiatives.

4
Unions of Journalists, which are affiliated with the PFUJ (Pakistan Federal Union of Journalists), which, in turn, is a member of the
international body, IFJ (International Federation of Journalists)
See IFJ survey report on the status of women journalists, titled: “Equality and Quality: Setting Standards for Women in Journalism”, IFJ,
Brussels, 2001
6
See Bibliography: Uks GMMP report 2010 and brochure
7
FWCW: Fourth World Conference on Women, Beijing, 1995
5
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In a few exceptional cases, there were husband and
wife teams establishing and running women's
magazines in Urdu. For instance, in 1898 Syed
Mumtaz Ali and Muhammadi Begum set up Tehzeebe-Niswan; in 1904 Shaikh Abdullah and Waheed Jahan
Begum started the monthly Khatoon; and in 1908
Shaikh Muhammad Ikram and Shamsun Nisa Begum
jointly edited Ismat.

Herstory of
Women in Media
in Pakistan (1947-2012)
Question: Is the glass half empty or is it half full?
Answer: It is both. And so it is with the herstory of
women in the media in Pakistan. In fact, the story
starts even before Independence in 1947, since the
founding women pioneers started their careers in
British India during the Raj. And by now the story
spans across three countries in South Asia, since the
emergence of Bangladesh as an independent country
in 1971.
It is a story replete with bravery, courage, heroism,
commitment and dedication in the face of
overwhelming odds; along with a continuing struggle
to shatter both the glass ceiling and the sticky floor. It
is a story of daily battles against stereotyping, bias and
prejudice from news editors, producers and directors,
as well as near invisibility in the UJs on the one hand,
in addition to unequal wages and sexual harassment
and other forms of GBV8 on the other.
The story of the pioneering women in journalism is
closely affiliated to, and runs almost parallel with, the
travails of women writers, authors and poets in the

South Asian sub-continent. Women literati perforce used
noms de plume and/or men's names in order to be published
at all, as it was initially considered to be against the sociocultural norms and traditions for women to aspire to
exclusively male domains and male pursuits of journalism
and literature, writing any form of prose or poetry.
Participating in mushairas9 was absolutely forbidden to
women. So was writing fiction.
Subsequently, men, the self-styled “guardians” of women's
honour and virtue, “permitted” women to write, but only
within a segregated milieu. For instance, women could
write only for “women's” magazines, meant for women
readers only, but could never appear in print or personally at
literary events.
Ironically, however, a number of men also wrote in such
magazines, mostly orthodox, insulting and humiliating
diatribes against women, coupled with sanctimonious
exhortations for “virtuous, moral and chaste” (sic) women,
cloaked in a religious, patriarchal and paternalistic veneer.
And, naturally, only men could be the owners, editors and
publishers of such journals.

The women's magazines, including Khatoon, Ismat
and Tehzeeb-e-Niswan, proved to be the springboard
from where the eminent forebears of women writers
started their careers, such as Nazar Sajjad Haider,
Hijab Imtiaz Ali Taj and Shaista Ikramullah, amongst
many others.
The earlier part of the print media women's herstory
includes ridicule, scorn and disrespect for women's
work and their capabilities, along with an absence of
opportunities for women's professional media
education and training, or their on-the-job mentoring
for career advancement.
The 1960s saw notable women like Shahida Qazi,
attaining a gold medal in journalism studies, joining
Dawn as its first woman reporter, and later joining
PTV as its first woman News Editor. Razia (nee
Bonderay) Bhatti was another pioneering icon, first as
the Editor of the English language Herald, and
subsequently of Newsline. So are Anis Mirza and
Zubeida Mustafa, who joined Dawn. Other pioneers
are Alys Faiz, Miriam Habib, Farzana Mumtaz,
Fakhra Tehreem, Shamim Ikram-ul-Haq, amongst
many.
The story of the majority of pioneering women
entering the field of media serves as the classic
textbook illustration of the catch-22 situation of no
advancement without experience, but being provided
no opportunities for meaningful experience, other than
being relegated to the “women's beat” (e.g. covering a
sports event at a girls' school), or child care, home
décor, fashion and recipes on the “women's page”
(print media), or now the same in the “women's hour”
(electronic media).
The title “Lady Reporter” was pejorative then, and is
still so today. Women journalists themselves have
struggled and mostly succeeded in substituting this
demeaning title with their own names, along with their
“beat” designations.10

8

GBV: gender-based violence, and VAWG (violence against women and girls)
Poetry recitation sessions by a group of poets in public, highly popular across South Asia to this day

9
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But it did not come easily, as their Editors and other bosses
would always craftily point out to any dissenting woman
reporter that the term “lady” was one of high respect, so
why on earth and WHAT were they complaining about? It
appears that very few women then, as compared with many
more nowadays, understood the derogatory meaning and
discriminatory implication of the term “lady reporter”.
This aspect needs to be taught to all women and men
students of MS&MC at universities, as also the
discriminatory connotation of semantics, e.g. if a man, who
is at a very senior position, leads with firmness, he is termed
“assertive”, but if a woman does the same, she is negatively
labeled “aggressive”.

It is a story replete with
bravery, courage, heroism,
commitment and dedication
in the face of overwhelming
odds; along with a
continuing struggle to
shatter both the glass
ceiling and the sticky floor.
It is a story of daily battles
against stereotyping, bias
and prejudice from news
editors, producers and
directors, and near
invisibility in the UJs on the
one hand, as well as
unequal wages and sexual
harassment and other forms
of GBV on the other.

10
Uks poster/handbill titled 'My Work is My Identity NOT My GENDER... Call me a Reporter NOT “LADY REPORTER”!' (nd), with
DANIDA support
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they were being “show-cased” as models in the deadly
inter-channel rivalry and “war of ratings”. In their
own expressed views, this pressure results in a
decrease of merit-based recruitment, and an increase
of “beauty over brains” exposure on television news
and current affairs shows, in contrast to the traditional
“morning” shows, where beauty is considered more
“acceptable”, if still ethically objectionable.
Conversely, another emerging and equally worrying
trend, is that of the de rigeur head-covering for women

presenters and anchorpersons, actually being enforced by
certain private channels, or certain shows on otherwise
mainstream channels. When this is done voluntarily by a
minority of mediawomen, it is considered acceptable by
university students, but not if it is enforced or made a precondition of employment. It has to be repeatedly explained
that “media” is not confined only to its electronic form; and
also that the electronic media is not just about glamorous
women anchors or presenters, and that there is a vast field of
options open to women media graduates, in the print media,
radio, television, and now online too.

The “Glass Ceiling”
and the “Sticky Floor”
for women media persons
These two terms have almost become clichés, but we
must remember that just because something becomes a
cliché, it does not lose its value, its importance, or its
relevance to a particular context. Senior women in the
media find their heads bumping into the INVISIBLE
BUT REAL glass ceiling, and their junior counterparts
find their feet unable to lift off their low-titled, lowpaid jobs - the INVISIBLE BUT REAL sticky floor.
Sexual harassment is the third INVISIBLE BUT
REAL element of the discrimination that women face
in the media.
A very recent illustration was the near total absence of
our respected senior media women as speakers or
panelists or co-chairs at an international conference
convened by the APNS in Islamabad. The crowning
insult was the inaugural introductory speech by the

APNS head, in which he explained thus the use of the James
Bond theme music for the entire conference: “the media
must strive to emulate James Bond, as James Bond
exemplifies change and keeps on reinventing himself by his
constantly changing his women (sic) and his cars.” On
hearing the noise and loud objections of some of us
outraged rights activists and feminists in the audience, two
respected senior Pakistani media veterans, who support
women's rights, Javed Jabbar and Hameed Haroon, tried to
make amends subsequently, in their respective keynote
addresses. But the damage was done, and the misogynist
mindset endures…
We clearly see the patriarchal, sexist, “male norm” mindset
and with it, both the ceiling and the floor, disabling women
from climbing to the top rungs of the corporate ladder, as
well as lifting off the bottom rungs of supporting roles…

11
Please see a detailed Chronology of the dates, names, professional affiliations and landmark achievements of many of the eminent women
in the print and electronic media, spanning the past six decades, in the Uks 2009 Diary titled: “Women of Pakistan: Striving for Visibility
and Power in the Media”.
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The Status and Role of Women
in Media in Pakistan
A number of the patriarchal and chauvinist attitudes so
blatantly displayed towards women brave enough to
enter and work in the male-dominated print media
over six decades ago, are still prevalent in many
sections of the print media and its modern electronic
forms today. But now they come cloaked in a thin
veneer of “human rights”, “equity” and “equality”
jargon.
This slight shift is partially due to a growing
realization among men who own media groups or are
in senior management positions, that both our
Constitution and the International Instruments, to
12
which Pakistan is a State Party , guarantee women's
equal rights, and also that the awareness of this fact is
rapidly increasing amongst the women themselves,
including women working in the media, as well as
women's access to both print and electronic media as
consumers.
Further, that the media does not exist in a vacuum, or
on a desert island, and it is not immune to gender
justice and equality imperatives; and that increased
gender sensitization of civil society as well as rising
awareness of their own rights, among women working
in the media; means that there is decreasing tolerance
for patriarchal attitudes and discriminatory practices.
Many of the men who are editors and media owners,
now also find younger women of their own families
working in the media, and facing some level of
discrimination and harassment.

The laws against sexual harassment at the workplace,
enacted by Parliament in 2011, further reinforce the need to
foster an attitude of zero tolerance, or at least, the
semblance of it.
But the more important consideration is whether or not such
growing awareness and legislation has led to improved
gender policies and their practical implementation in the
media. This is a more difficult matter, involving attitudinal
change at senior levels. Thus, the requisite change will take
more time than enacting legislation did.
Traditionally, media women have been paid lesser wages
than their male counterparts, and this practice continues to
date, albeit with some notable exceptions, particularly in
the electronic media. However, the recent national
legislation, as well as the State's ratification of ILO
13
Conventions, especially C-100 and C-111 , makes the
continuation of gendered wage differentials and
discrimination towards women employees more difficult to
justify and perpetuate.
Officially, there are no longer any “no-go areas” or “taboo”
fields for women working in the media. We now see brave
and confident Pakistani women reporting from terrorist,
sectarian and militant-riddled battlefields (e.g. Swat,
Balochistan and Karachi conflict zones), disaster zones
(e.g. earthquake-devastated AJK and Balakot), human
tragedy in Siachin and the Indus river floods across the
entire length of Pakistan, notably Quatrina Hosain, Nasim
Zehra, Shamim Ara Marwat, Shumaila Jaffrey, Farzana Ali

and Munizae Jahangir, amongst many others. A few
brave women like Asma Shirazi have reported from
war zones further afield - Lebanon and Gaza. Farida
Hafeez reported the 1965 war as the first woman
reporter.

calls on newspaper owners and employers to create an
environment conducive for women in which they can work,
free of intimidation, with equality enshrined in the
Constitution of Pakistan, in line with the philosophy of
human rights.”14

It is entirely a different matter that men reporting from
disaster zones tend to only portray a picture of
helpless, vulnerable, suffering women, wholly
ignoring the inspiring stories of indomitable women's
and girls' survival, courage and heroism.

It is necessary to increase the numbers of women working
in the print and electronic media, and at all tiers. This can be
achieved through a public awareness campaign that:

However, the fact remains that the increasing
terrorism, extremism, Talibanization, jihadism,
militancy and insurgency, translates into a higher risk
for women than men in the media, and senior
management/owners/editors are unwilling to permit
women to travel to such high-risk locations.
This is notwithstanding the fact that almost 100
Pakistani men in the media have been killed in the line
of duty over the past twelve years, and they deserve the
highest tributes and respect. But more working women
have been killed by the religious extremists than men
(e.g. women health workers, especially polio
vaccinators, and women teachers), and they receive
more threats, too (e.g. women journalists, NGO staff
and human rights activists).
It is necessary for media owners, publishers and chief
executives to make special security provisions for both
women and men working in high-risk and high-threat
zones, in addition to life insurance.
More and more media women are joining their trade
unions, such as the national and local Unions of
Journalists (and the national PFUJ), but there is a need
for more women to contest as office bearers within
these unions, to give women greater visibility, voice
and benefits.
It is heartening to read the following quote from Fazil
Jamili, then-General-Secretary of the Karachi Union
of Journalists (KUJ): “To encourage greater women's
participation, work security is paramount, as is a more
respectable wage… Women's greater participation in
the profession would serve journalism in its purpose
for building bridges in society… It would give a fillip
to the strength of workers' unions, facilitate a stronger
labour movement, integrate women into this male
dominated society and make their voices heard. KUJ



the media is a decent and respectable
profession and occupation for young
women graduates;



it pays a decent wage at all levels without
gender discrimination;



it provides a safe and secure working milieu,
free of sexual harassment;



women can rise to top management and
executive positions through their hard
work, professionalism and MERIT ALONE;



all subjects, topics and “beats” are open to
women without exception;



young women are equally eligible as men, to
enter Departments of Journalism, Media
Studies and Mass Communications at
universities across Pakistan.

Once these objectives are achieved, the next step is to
improve the portrayal of women and girls in both print and
electronic media:


Women need to be the subject of news, views
and current affairs also, and not be relegated
only to “women's issues” (sic) - generally
perceived by men working in the media as
entertainment, fashion, food and childcare, as well
as romantic poetry and fiction in literature.
Conversely, we need more men in the “women's
pages” (print) and “women's” or morning shows
(electronic), for improved gender balance.



There is no place for sexism, chauvinism and
patriarchal norms and ideology pertaining to the
portrayal of women and girls in the media.

12

For instance, inter alia, UDHR, CEDAW, ICPD/PoA, FWCW/BPfA, ICCPR, ICESCR, ILO Conventions and others

13

ILO C-100: The International Labour Organization's Convention 100 is called the Equal Remuneration Convention, and C-111 is the
Convention on Discrimination in Respect of Employment and Occupation, to both of which Pakistan is a State Party
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Statement by Fazil Jamili, General-Secretary KUJ (nd), quoted in Uks Diary 2009, op.cit.
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Traditional inhuman practices of burying girls
and women alive, so-called “honour” killings,
vanni/swara, wulwar, irjai, sang chatti, watta
satta, forced child marriage, Quran marriage,
Badal-e-Sulah (giving away girls in
compensation to end blood feuds), can no
longer be justified, and ought no longer to be
glorified on the media, as part of our
“honourable traditions and culture”. In fact,
keeping in mind the CoE, such practices must
be unequivocably condemned and strongly
discouraged by the media.

ones, e.g. inter alia, sports, media, economics,
environment, science and technology.


They will also serve as role models for girls and
young women.



Last, but perhaps most important, the media must
never show or glamorize VAWG or the
dishonouring and disrespecting of women, even if
only as “re-enactment” or dramas/plays/films, or in
the form of stereotypical, insulting and humiliating
advertisements for a huge range of products and
services.

The media must no longer sensationalize,
dramatize and dishonour the victims and
survivors of GBV and VAWG incidents.
Instead, it must name and shame the
perpetrators of such attacks, especially those
who carry out rape/gang-rape, disrobing and
parading women publicly, acid attacks, and
others.

Every negative and derogatory portrayal of women and
girls has negative influences and negative consequences.
And how can the private media call itself independent if it
continues in the traditional mould? And when will the
state-controlled media break free of the shackles of
government funding control, especially regarding religiopolitical ideological control?



The powerful men who head and sit on
ILLEGAL jirgas and punchayats and order
gang-rapes and badal-e-sulah, MUST be
named, shamed and their faces shown on the
media, even if they are federal or provincial
ministers or even higher ranking government
functionaries.

Of late, we see hopeful trends emerging, in terms of both the
status and role of women working in the media; with regard
to achieving respect and recognition from their male
counterparts and colleagues; and particularly with regard to
younger professional mediawomen, who are university
graduates of Media Studies, Journalism and Mass
Communications.



The media must tell and show the stories of
our icons and brave women who have
excelled in their chosen fields and
professions, especially the non-traditional

The media must strike a via media between the short-term
objectives of gender parity and balance through affirmative
action, and the longer term goals of merit-based gender
equality. Thus, the media itself has a grave responsibility to
shoulder, and must not be found wanting.



The powerful men who head and sit on
ILLEGAL jirgas and punchayats and order gangrapes and badalesulah, MUST be named,
shamed and their faces shown on the media,
even if they are federal or provincial ministers
or even higher ranking government
functionaries.
36
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Many of the men who
are editors and media
owners, now also find
younger women of
their own families
working in the media,
and facing some level
of discrimination and
harassment.
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language news channel owned by the Dawn/Herald
group).

Media Women at
Decision-Making Levels

In the public sector, Raana Sheikh created history by
being appointed the first woman Managing Director
(MD) of Pakistan Television (PTV) during Benazir
Bhutto shaheed's premiership. Much later, Moneeza
Hashmi served as the PTV Director Programmes and
GM-Lahore, but these two trailblazers still remain the
only ones in the State-controlled media and news
agencies, as neither the Pakistan Broadcasting
Corporation (PBC) nor the Associated Press of
Pakistan (APP) have appointed a woman head.
Media Women at Mid-Management Tiers
Women as Presenters, Anchorpersons and Reporters
on television channels and radio stations now have
high visibility and voice, but women Bureau Chiefs
and Resident Editors are still rare.

The last-cited comment needs much more in-depth
research and analysis, as it could be a case of effect not
cause, and the reasons could be manifold, ranging from
discriminatory practices and sexual harassment, and the
invisible but real glass ceiling and sticky floor, to
stereotyping and security issues.15
Uks conducted a two-year research study - a gender
assessment of media houses nationwide (in Quetta,
Peshawar, Abbottabad, Karachi, Hyderabad, Multan,
Lahore and Islamabad), using a multi-dimensional
approach:






It is still a fact that the number of women emerging as
owners of media houses or groups, and at decisionmaking levels as Chief Executives or Editors is
negligible. And of that small band, a few have
inherited their position through dynastic family
ownership of media houses, which is reminiscent of
women in dynastic politics.

launching an Urdu magazine, Awaaz (1980). Zohra Yusuf
became the Editor of the English weekly, Star Weekend and
her team predominantly comprised women.
Hilda Saeed, the award-winning feminist journalist,
initially focusing on reproductive health issues, was the
founding Editor-Owner-Publisher of the journal National
Health (1983-96).

Women as Media Owners and/or Editors
Despite the mushroom growth of media houses over
the past decade, the number of media houses owned,
run or edited by women is still a drop in the ocean.
A notable exception was Zaibunnisa Hamidullah, who
had the distinction of being Pakistan's first woman
Editor-Owner-Publisher. She started the English
monthly Mirror in 1951 and subsequently set up her
own Mirror Press too. She was followed by Latifa
Khanum who was the first Editor of an Urdu
magazine, Rahbar-e-Niswan, followed by
Mujibunnisa Akram, Editor of the English magazine,
Woman's World (1956), and next came Zuhra Karim
with She (1963), followed by Mussarrat Jabeen as the
founding Editor of the popular Urdu magazine,
Akhbar-e-Khawateen (1966), succeeded by Shameem
Akhtar as the next Editor.
The feminist poet, Fahmida Riaz started the first
women's publishing house in Pakistan, along with

The following decades saw the emergence of women
Editors of two mainstream English monthlies, Herald and
Newsline, the most prominent being Razia Bhatti, Rehana
Hakeem and Sherry Rahman.
They were followed by Jugnu Mohsin, Editor-in-Chief,
Managing Editor and Publisher of the English weekly, The
Friday Times. Maleeha Lodhi was the first woman Editor
of two English dailies, The Muslim and The News. Nargis
Baloch was the first woman Editor of the Urdu newspaper
Intekhab, published from Balochistan and Sindh. Ayesha
Haroon and Shireen Mazari served as Editors of the English
daily The Nation, and Ayesha Haroon was the Editor of The
News too.

As part of the project research, during consultations
with media persons at various media houses, it
emerged that the news content, its treatment and
placement are decided by an all-male board. The
majority of these men have staunch patriarchal
mindsets, depicted by their openly uttered comments,
like “women are bad decision-makers”, “women are
physically and mentally weaker than men”, “women
are missing at the top tiers because they do not stay
long enough - most of them leave their jobs once they
get married”.



media monitoring of the portrayal of women;
collecting statistical data on women mediapersons
through survey methods;
carrying out an audit of selected media houses'
gender sensitization and mainstreaming policies,
actions and outcomes through survey
questionnaires;
compiling the results and sharing them in
interviews with media managers; and
lobbying for affirmative action for mediawomen.

The overall objectives were to formulate a comprehensive
database; as well as to encourage gender-balanced portrayal
of women and girls in news and current affairs coverage;
and to promote media as a viable career option for young
Pakistani women, as a gender equity tool for women
mediapersons.

MORE WOMEN IN MEDIA
A two-year project based on
media monitoring, advocacy for
gender sensitivity and lobbying
for affirmative actions

Rameeza Nizami has recently taken charge of two ventures
of the Nizami family-run Nawa-e-Waqt group: The Nation
(English daily) and Waqt tv (news channel). Earlier,
Sultana Siddiqui set up Hum tv, her own entertainment
channel. Amber Saigol is the head of Dawn news tv channel
(previously an English language and subsequently an Urdu
15
please see details of the research findings in Annexe 4: “A Gender Assessment of Media Houses Nationwide”, a 2-year study, including media
monitoring on gender sensitivity and lobbying for affirmative action.
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Main problems identified by women pursuing career-oriented
Media Studies (feedback from women students)
Print









Social:
The perception of women
in this field is negative
Male dominance
Lack of family support
Lack of confidence in
women
Content:
Political and government
pressure on content
Absence of code-of-ethics
Gender stereotyping

Workplace:

Employment on references
rather than merit

Lack of separate toilets

Inadequate transportation
system

Late working hours

Women journalist assigned
soft beats

Absence of women in
decision-making and
editorial tiers

Overall strength of women
low
 Women have to follow
certain dress-codes to gain
acceptance

Radio





























Social:
Generally considered an
unpopular, less glamorous
medium
Lack of confidence among
female journalists
Lack of family support
Content:
Prime time content usually
by male presenters
Code-of-ethics not
implemented especially in
live broadcasting
Gender insensitive scriptsstereotyping and negative
portrayal of women
Unattractive orthodox
presentation styles (Radio
Pakistan)
Little margin for showing
creativity
Workplace:
Late working hours
Less attractive salary
packages
Common work spaces for
men and women
Lack of transport facilities
Difficulty in interaction with
male colleagues
Harassment at workplaces
Low strength of women
employees - especially at
top tiers
Women as presenters only
Women assigned soft beat
only
Mostly taken up as a part
time job
Requires a lot of field work
Technical:
Less coverage
Often clarity issues in
reception

 Technical skills required for
radio production and
presentation (not taught at
universities)
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Television






















Social:
Negative perception and
consequent
Religious limits (purdah)
Lack of family support
Required confidence and
boldness
Mostly looks of women
employees are preferred by
employers over their skills
Content:
Negative stereotyping of
women
Workplace:
Harassment issues
Late working hours
Male dominance in
decision-making and lack
of women at top tiers
Reference vs. merit
employment
Requires fieldwork
Limited opportunities for
women
Gender bias in attitudes
Glass ceilings
Dress codes
Professional jealousies
hindering women's growth
– men cannot tolerate
women's growth
Lack of technical education

It was worrying to find, through this assessment as
well as multiple other means and sources, that there
does not exist reliable quantitative holistic data on the
numbers, levels, locations, types of educational

qualifications, experience, occupation or other types of
information about women working in the print and
electronic media. Some of the data Uks has collected is
shown in the table and chart below:

Location

Number of
media houses
surveyed

Number of
women employees

Total number
of employees

Percentage of
women
employees

Quetta
Peshawar
Islamabad
Multan
Hyderabad
Lahore

7
6
5
5
5
7
35

10
14
45
27
62
123
281

264
155
316
329
579
13,688
15331

3.7
9
14
8.2
11
0.8
1.8%

Total

Percentage of female employees
Location-wise

Quetta
Peshawar
Islamabad
Multan
Hyderabad
Lahore

There is no compulsory registration policy for women
media workers. National laws and international
treaties pertaining to women staff are flouted with
impunity. Women mediapersons are not encouraged
to join TUs (e.g. UJs and others), as that would entitle
them to minimum wages and employee benefits,

whereas many (if not most) of them are conveniently
categorized as temporary or contractual workers. It is fair
to acknowledge that most of this is also true for men in the
media - at the junior or mid-levels. Men at senior positions
are in a privileged category.
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Location

Number of
media houses
surveyed

Number of
women employees

Number of
women at
decision-making
tiers

Number of women
working in field
(compared to
women at desk
jobs)

Quetta
Peshawar
Islamabad
Multan
Hyderabad
Lahore

7
6
5
5
5
7
35

10
14
45
27
62
123
281
1.8%

0
0
1
1
1
4
7
2.5%

2
4
9
3
59
56
133
47%

Total
Percentage

It was even more worrying to find that, while many
responses to the different questionnaires were honest
and fair, there was also a large percentage where the
responses of senior men mediapersons and media
houses' management simply did not match with the
information obtained from women mediapersons.

Gender assessment criteria

Hence, there is either a lack of honesty, or a gender gap in
perceptions of what constitutes gender balanced portrayal,
gender mainstreaming, affirmative action for equity,
gender sensitization policies and programmes, editorial
content, women's representation, context and capacity
building.

Approximate level of gender mainstreaming
Weak

Medium

Strong

1. Policy audit
Location
2. Editorial content
3. Representation
4. Context
5. Portrayal
6. Language
7. Visuals
8. Capacity building
9. Promotion
10.Gender training

Global research studies show that women's attaining
senior positions in the media usually results in twofold benefits:
i.
they appoint more women, and in more
challenging and responsible positions;
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ii.

they make a difference in the manner of the
portrayal of women in both the print and electronic
media, showing more women as strong role
models.

Chapter Five

The Portrayal of
Women in the
Pakistani Media
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Chapter Five

paying commercials (e.g. currently, it is a popular
cellular phone company) and on the entertainment
channels, with continuous, blatant and explicit
depiction of GBV and VAWG in plays/dramas/soaps
/films/music videos, all of which is ILLEGAL.

The Portrayal of
Women in the
Pakistani Media
Gender injustice and inequality, as blatantly shown on
the media, is pure discrimination, and IT IS ILLEGAL
and UNCONSTITUTIONAL too, but patriarchal
attitudes are so deeply ingrained in the minds of the
vast majority of the viewers, that even the crudest and
cruellest depictions are hardly recognized as human
rights violations, although in some cases they are even
bordering on inhumanity.

Every other interaction with men is depicted as either
leading to a crime or a sin. Hence, “working women” are
portrayed as intrinsically evil, neglecting their men and
families and being unfaithful (sic). However, when a
“working man” is shown as being unfaithful and neglecting
his family, that is considered to be “normal, acceptable”
(sic) male behaviour, always condoned as “men will be
men”...

This phenomenon could be analyzed even as a
manifestation of deep-seated misogyny, especially in
the minds of entertainment scriptwriters and
copywriters of commercial advertisements. The latter
are more subtle in their approach, using sophisticated
market research, combined with patriarchal cultural
mindsets and feudal/tribal societal frameworks,
slickly packaged in what passes for “urban modernity”
in the largely rural and conservative South Asian
context, complete with co-ed settings, western junk
food, pop music and dance.

The portrayal of women's views and concerns on all issues
and subjects, in the private tv channels' news bulletins, and
increasingly on their current affairs talk shows, manifests
some small signs of improvement, slowly but steadily,
particularly over the past seven years.

But the deliberately subliminal and subconscious
message sent out is to reinforce the commodification
of women, as sub-human beings, not worthy of
identity, respect, or empowerment; poor and helpless
at home; dependent on men as providers, as their
fathers, brothers, husbands or sons; being chaste,
virtuous and ignorant; attempting to look modern and
beautiful (that too in the “western caucasian”
definition of 'beauty') if they want to catch and retain
“their” man's interest and fidelity.
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In fact, although it goes against conventional wisdom, a few
of the more progressive newspapers, radio channels, public
and private tv news channels might be scoring higher on
actual gender integration and mainstreaming (vs. just
rhetoric and tokenism) than a few eminent “progressive”
research-based NGOs and think tanks displaying blatant
gender blindness and bias. But such media houses are the
exceptions to the patriarchal rule of an absence of gender
sensitivity.
The reasons are many and complex, for the visible but very
gradual improvement in the quantitative, qualitative and
substantive portrayal and participation of women in the
print media and the news and current affairs channels, vs.
the continuing commodification, humiliation, disrespect
and outright misogyny portrayed in many of the highest

Uks believes that the slight improvement in the
Pakistani news channels is the combined result of
sustained and repeated gender sensitization training,
advocacy by women's rights activists, increasing
educational levels and youthfulness of media
managers; combined with national and international
peer pressure. For instance, if the BBC, CNN, alJazeera and Ptv are commemorating 8th March as
International Women's Day (IWD), can the private tv
channels afford to be seen to be lagging behind?
And, even more important, can their commercial
sponsors afford it? Considering that 48% of the
Pakistani population comprises women and girls,
whose only claim to “importance” in the eyes of
commerce and industry, is that they are purchasers and
consumers of the products being advertized, albeit so
offensively.
On one occasion the talented and popular actor, author,
columnist, archaeologist, researcher and human rights
activist, Feryal Gauhar, said that she too was “a victim
of the glass ceiling in this society”: “Despite the fact
that I have authored many books, … served at many
national and international fora, dedicated myself to the
field of art, and to my doctoral degree, I am always
being objectified, not only by men but also by
women”.

Results of media content analysis
Media Monitoring and Content Analysis is one of the
main activities undertaken through this project. Both
quantitative and qualitative analysis of selected print
and electronic media were conducted for their gender
sensitivity, on one week's media samples.
There were three main stages to this activity:
Step 1: Recording and collection of sample data,
during the sample timespan (one week), using
research tools (analysis forms).
Step 2: Content analysis of Print and Electronic media
by trained media monitors.

Step 3: Compilation of the analysis results - print, radio and
television - in one comprehensive report.
This activity was conducted thrice in two years as part of the
project activities. The first of these was conducted in
October 2011. The second Media Content Analysis was
conducted for a period of nine days in March 2012, with a
special focus on the media content on and around the
International Women's Day (IWD) 2012. The third media
monitoring activity was conducted for one week in
September 2012.
The media outlets being monitored included:
fourteen print media publications,
eight television channels; and
two radio stations.





One-week media content analysis October 2011
“Where it is true that the media in Pakistan reflects the
gender bias in our strictly patriarchal society, the enormous
influence the media has on forming social change is also
indisputable. However it seems increasingly futile to rely
on the media to bring about any change in this regard as long
as Pakistan's leading newspapers are still carrying by-lines
such as 'lady' reporter”, says Zeresh John in her article
'Gender in the media today' (Dawn, 17 December 2010).
She continues that “…With the ratio of one in twenty
female reporters in Pakistan, a fair and balanced gender
representation in the media is nonexistent.”

Key Findings
It has been found that the news media trends have seen very
little change in the past decade (based on comparisons with
the media monitoring analyses conducted by Uks Research
Centre in the past) with Politics and Government topping
the news agenda and Science, Health and the Girl-Child
lagging far behind, across all three categories of the media.

Gender at the fringes






Men continue to outnumber women in almost all
professional categories presented in the news
Women continue to be categorised as 'ordinary'
people where most 'experts' are men
Frequent appearance of women as compared to
men, irrespective of their relevance to the event or
profession
Identification of professional women with
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reference to their familial status rather than
their work
Frequent portrayal of women as 'victims' as
compared to men



Delivering the news
The high ratio of women as presenters
The low number of women versus men
reporters working on 'hard' issues or “beats”




News content
Advertisements propagate the worst gender
biases, including insensitive content with
blatant stereotyping
The number of stories central to women is
dismally low
News stories highlighting gender equality or
inequality are rare
Stories that reinforce gender stereotypes still
exist
Stories by women tend to have a gender
perspective








More women in media: Ensuring
ethical and gender-just reporting
There is a steady improvement in the media as far as
gender responsiveness is concerned, but it is very
slow. The need for professional capacity building of
media practitioners is now being felt and highlighted

in all sectors, including the media itself. It is necessary to
accelerate this process through policy changes, affirmative
action and continued sensitization of media personnel and
journalists. The inclusion of women and their equal
participation in media output development needs to be part
of the change to end gender discrimination.

One-week media content analysis - March
2012
All women-related news items in the selected media were
analyzed for gender sensitivity, including the frequency,
favourability and centrality to women, gender stereotyping,
code of ethics, and use of derogatory and judgemental
language.
The tools used for this purpose were a combination of the
GMMP and Uks's own analysis forms to meet the project
needs. It was understood that the frequency of the news
items on women on IWD would be greater than in ordinary
days. The main aim was to prove (or disprove) the
hypothesis that: “mainstream media ignores women but
when it does pay attention to women it does so in a genderunjust manner”. When women excel, the media reacts with
reverence. On the other hand, women facing daily social
challenges and being subjected to violence is an accepted
norm that is highlighted in a sensationalist, patronising
manner, reinforcing the negative stereotypes.







The frequency of news items on women around
IWD was double the number of news items (1113
as compared to 537) on women in October for the
same period (eight days) and for the same number
of media publications and channels.
The women-related news items that made
headlines during the monitoring period included
themes like politics and crime.
Positive stories included news items about the
Oscar-winning Pakistani filmmaker Sharmeen
Obaid Chinoy, and the 15-year old schoolgirl
Malala Yusufzai's courage in the face of Taliban
threats and eventual assassination attempt.







There were a total of eighteen editorials (print media)
and four prime time talk shows (electronic media)
central to women, unlike the previous media
monitoring period results where editorials were five
and tv talk shows central to women were nil.
Women reporters were outnumbered by men.
The majority of women reporters were assigned 'soft
issues'.
Most of the news items on crime violated the media
Code of Ethics in maintaining the privacy of the
survivors - print and electronic, English and Urdu
media alike.
Stereotyping – both subtle and blatant - was observed
throughout the media content.

Women-Specific Topics in the News during the Monitoring Period
4% 2%
15%

Political, National / International, Government
24%

Economic Issues, Legal & Legislative,
Social Development
Non-Terrorist Crime, Violence
Celebrity, Arts, Media & Sports
23%

Science & Health

Key Findings
“Mainstream media generally ignores women but when it
does pay attention to women it does so in a gender-unjust
manner.”



32%

Other

Women-Specific Topics in the News during the Monitoring Period
Politics and Government

3% 1%

One-week media content analysis - September 2012

Crime and Violence

20%
39%

Economy
Social and legal
Celebrity, Arts, Media and Sports

14%

Science and Health

3%
20%
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The Girl-Child

Findings and feedback from working journalists' training courses
The journalists' feedback on the portrayal of women through the media was entirely changed when case studies of
derogatory language and sexual objectification of women were shared with them. Since most cases of sexual
objectification were reported in advertisements, the journalists requested advertising agencies to be brought on-board
re: these issues. As far as derogatory and sexist language was concerned, the journalists requested a list of alternate
terminology and gender sensitive phrases to be provided to them, especially in the Urdu language. (See Glossary)
There were, however, participants who were adamant that the sexual objectification of women, especially in the Urdu
print media, could not be avoided. Images of scantily clad sportswomen, and women in show business were important
to maintain sales of these publications… Some reporters complained that new beats for reporting were assigned daily
to them by their editorial heads. They did not have any choice when it came to selecting news items on women's
issues. The feedback also stated that the time and space allocated to women-related issues in the media is negligible.
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Chapter Six

Chapter Six

Women in
Media Studies and
Mass Communications
Women in
Media Studies and
Mass Communications

As a new initiative, Uks carried out a two-year long
research study at universities in all provinces of
Pakistan, in their Departments of Media Studies and
Mass Communications (DoMS&MC).
Another first was inviting and involving the parents of
the women students of these Departments along with
the faculty members.
The main objective was to encourage young educated
women to enter the vast field of the print and electronic
media, with their parents' endorsement of the media as
a decent, respectable AND SAFE profession to enter.
There were a large number of findings to analyse and
lessons to be drawn from the research. First of all,
there is an urgent need to recognize and facilitate the
hundreds of young women enrolled as students in
Mass Communications & Media Studies, and
Journalism Departments at the selected universities;
and to promote and encourage them to pursue media as
their career after graduation.
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In the Uks survey, young women media students
highlighted issues that prevented them from adopting the
media as a profession:

Often students who landed in the Mass
Communications Department, did not do so out of choice,
but rather due to the fact that they had not been able to gain
admission in the much-preferred Medical Sciences
Department.

A number of young women students with high
scoring grades and aptitude for working in the media, were
subsequently denied the choice of professionally pursuing a
media career by their husbands or parents.

This trend was backed up by the following study, in which it
was observed that the number of women students studying
media is almost equal to that of men students. However, the
number of women professionally pursuing this career
plummets dramatically, as is obvious from Uks's gender
assessment survey. The number of women working in
media houses across the country is very low.

Number of women working in media houses
Surveys conducted in Peshawar & Islamabad
Comparison of men and women university students
in Mass Communications Departments
Peshawar
Tv
A ChannelA

Name of University

Location

GeoA
DawnA
DunyaA
ExpressA
SamaaA
AajA
ARYA
Aadio ChannelA
R
BuraqA
AOA/DevaA
V
FM-A1
A06A
A RSS RadioA
C
AACT RadioA
P
A adio PakistanA
R

Student

Islamabad

women

Men

Total

1

International Islamic University

240

350

590

2

Shaheed Zulfiqar Ali Bhutto Institute of Science and Technology

40

20

60

3

National University of Modern Languages

150

300

450

University of Balochistan

18

191

209

1

University of Peshawar

25

87

112

2

Gomal University

15

38

53

3

University of Malakand

4

Hazara University

12

50

62

1

Government College University, Faisalabad

105

209

314

2

Lahore College for Women University

400

0

400

3

The Islamia University of Bahawalpur

50

295

345

4

Fatima Jinnah Women University, Rawalpindi

265

0

265

5

Beaconhouse National University, Lahore

105

105

210

1

Jinnah University for Women

350

0

350

2

Federal Urdu University

150

350

500

1925

1995

3920

Balochistan
1

Aumber of WomenA
N
EmployeesA
AA
2
AA
1
AA
2
AA
1
AA
1
AA
1
AA
2

Khyber
Pakhtunkhwa

1A
A
AA
1
A4A
1
AA
5
AA
1
AA
4

Radio Free EuropeA
A
Arint MediaA
P
DawnA
Ahe NewsA
T
ExpressA
PakistanA
Nawa-Ai-APakistanA
AyeenA

0

Punjab

TotalA

Ė

Sindh

Total
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PositionA
ReporterA
ReporterA
ReporterA
ReporterA
ReporterA
ReporterA
ReporterA

AA
1

Station HeadA
A
ReporterA
PresentersA
Aree LanceA
F
AA
Aroducer, Anchorperson,
P
ReporterA
AA

1A
A
AA
1
AA
1
AA
2
AA
2
AA
1
A5
4
AA

ReporterA
ReporterA
ReporterA
ReporterA
ReporterA
ReporterA
A

The total number of women employees in the media in
the two cities is 122 as compared to the number of
students - 455 enrolled as students in these two cities
alone.
Parental Involvement
An innovative aspect of this project was the
involvement of the parents of young women in Media
Studies, in orientation sessions at the university. This
initiative served the purpose of reassuring the parents
that their daughters were studying in a safe, secure,
decent and respectable milieu; that they had nothing to
be ashamed of in their daughters' chosen field; and that
there is a world of opportunities beyond the traditional
fields of careers in medicine and education for women.
At the end of the sessions, the parents gave feedback
on their interaction [see box for brief excerpts of
parents' comments].

Islamabad
MediaA
A awn NewsAtvA
D

Aumber of w
N
A omen
employeesA
AA
6

PositionA
Librarian (1), Current affairs (2) A
A
A eporters (2), Makeup (1)A
R
A eception (1)A
R

A ity F
C
AM 89A

AA
6

Anchor (1),AP
Arogramme incharge (1)A
A arketing (4)A
M
A arketing (4), Classified (1)A
M
Aditorial (1),AP
E
AA (1)A

da
Aily D
A awn News
paperA

AA
7

A eo TVA
G

AA
8

Makeup (1),AR
A
A eporter (5)A
A ews Presenter (1),AP
N
Aroducer(1)A

da
Aily KhabrainA

AA
0

-AA

AV OneA
T

AA
9

Reporter (4),AM
A
A ake Up (1)A
A arketing (2),AAnchor (2)A
M

A ews OneA
N

AA
5

Reporter (1),AM
A
A akeup (2)A
A eceptionist (1),AAAnchor (1)A
R

da
Aily JangA

AA
7

Editor Magazine (1),AL
A
Aibrarian (1)A
Sub-Ae
Aditor (1
A),AF
Aax operator (2)A
A arketing (2) A
M

ARY newsAtvA

AA
5

Receptionist (1),AF
A
Aull reporter (2) A
Araining Reporter (2)A
T

CNBCAtvA

AA
4

Reporter (2),AL
A
Aibrarian (1)A
A eceptionist (1) A
R

AM 100A
F

A5A
1

DJA(A2),AR
A eporter (3),A
Arogramme presenter (3) of the 15.A
P

da
Aily T
Ahe NationA

AA
1

A eporter (1)A
R

da
Aily Nawa-Ae-A
WaqtA

AA
4

Magazine (1),AE
A
Aditor (2)A
A eporter (1)A
R

da
Aily AzkarA
da
Aily MashriqA
TotalA

0A
A
AA
0
A7A
7

-A
A
-AA
-AA

Parents' orientation - What the
families had to say on permitting
their daughters to pursue careers in
the media

“It would be a source of pride for me that the
daughter of such an insignificant man has made a
name for herself in media.” Father of student,
Peshawar University

“I support my sister in choosing this field
because I know she can use her skills here, and this
field gives her boldness which is a necessity for girls
nowadays.” Sister of student, Peshawar University

“I have no objections whatsoever; being a
mother I sometimes have reservations. But my son is
also very supportive of my daughter … I wish her all
the best and shall support her all the way.” Mother of
student, Peshawar University

“Activities like these help to create awareness
about problems faced by women in the field of media
studies, and actually give confidence to my daughter to
be better prepared for this field.” Father of student,
Islamia University, Bahawalpur

Ė
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Chapter Seven

Chapter Seven

Policy Changes through
Media Managers
as Partners
Policy Changes through
Media Managers
as Partners

An important component of this project was to involve
the senior management, at the editorial policy-making
tiers of the selected media houses, in discussions on
the need for gender equality, mainstreaming policies,
as well as their implementation.
It was observed that at such senior levels it is difficult
to gather a number of owners, editors, CEOs, MDs,
and the like at one place at one time; hence, on-desk
consultations were scheduled with each one of the
selected media houses.

mainstreaming policies within their organizations,
which would necessarily also entail an element of
affirmative action;


to gain feedback on how to ensure inclusion and
sustainability of bringing more women into the
media;



to engage their support throughout the project, e.g.
in conducting regional training sessions and
conducting gender assessment surveys at their
media houses;



to gain feedback from the media managers, in order
to chart the project in the direction required to help
in achieving the project goal and objectives.

On-desk consultations
Involvement of media managers in bringing about
policy changes in the media houses cannot be
underestimated. Thus, the Uks team visited eight
media organizations, both print and electronic media,
with both national and local level outreach in English,
Urdu and other Pakistani languages.
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The consultations revolved around the following
topics:


Glass ceilings

The objectives of these on-desk media consultations
were:



Women in the media: the actual numbers at the
respective organizations



to brief and bring senior media persons on
board the project: 'More women in media';



Sexual harassment at the workplace: policies,
incidence, actions



to provide them orientation on the project's
goal and objectives;



Women-unfriendly workplaces



to assess their level of interest in formulating
and implementing gender equality and



Lack of equal opportunities for women journalists
and mediapersons
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Absence of mentoring for women employees
in the media



The following are some of the findings of these
highly effective discussions:

Key findings



The discussions revealed the following facts:


It was found that senior-level media managers
and media personnel working in Islamabad
require extensive gender sensitization.



The state-owned tv channel is relatively better
in content as far as gender-sensitivity is
concerned.









The Urdu-language print media houses were
under-staffed and, therefore, employees were
overburdened with work. In such cases, women
complained that men used contacts and friends to
get their work done, while women did not enjoy
such support.
At most media houses, women had separate
washrooms but no private space (common room or
lounge). Maternity leave, day care centres and
transportation services were unheard of.

The staff at a provincial language television
channel are under the strong influence of their
conservative traditional mindsets and their
very rigid version of “Islamic values” in their
media content.



The Urdu language media houses were thriving on
the sexual objectification of women, sensationalist
headlines and “juicy” news items.



While hiring, senior management preferred men
candidates, since they simply assumed that the
women candidates could not manage late working
hours (this is mostly based on feedback from the
Urdu language print media).

Media managers from seven out of eight
media houses claimed to have “a womenfriendly environment with no cases of sexual
harassment incidents”.
Women at decision-making tiers are either
absent or in negligible numbers.



The management of the selected media houses
said that recruitment and employment should
be decided on merit alone, with no special
quotas for women.
The media houses' policies and main
decision-making were handled by the senior
personnel - all men.
None of the media houses had any written
gender policies, or a gender Code of Ethics.

entirely new to a majority of the journalists
participating in the training sessions (over a hundred
participants from across the country):

through the media;


How to ensure more gender balanced reporting;



How to become aware of the concept of gendersensitivity and the related laws; and the
mechanisms for their implementation;



Differences between sex and gender; gender
equality and equity;



Awareness of women's issues and the social
impact of gender-insensitive media content;



Training courses should be held and repeated at
quarterly intervals;

Integration of gender sensitivity in the media
Code of Ethics;



Training courses need to be arranged for the media
houses' senior management, editors, owners,
bureau chiefs, advertisers and sponsors.






The media content, substance and its
treatment at four out of five media houses was
decided in all-men editorial board meetings.



Late working hours were a serious issue with the
women, most of whom refused to work late, even if
it meant denying them promotions and salary
raises.

The men on the staff, and even the women in
the leading private media houses, are mostly
unaware of the gender perspective in the
media and its wider impact.





Many women mediapersons complained that
discrimination was observed in salary raises,
promotions, and other benefits, while the
management (all men) responded that they were
based on experience and qualifications alone.



Gender equality and affirmative action
provisions in the Pakistan Constitution;



International binding instruments and
conventions like the UDHR, CEDAW, CRC,
MDGs, BPfA, and others;



Tools of Media Monitoring and Pakistan's
affiliation with the GMMP;



Journalists' Constitutional and legal rights to
freedom of information and access;



Globally used and comprehended concepts
like the 'glass ceiling' and the 'sticky floor';



Appropriate language and terminology
required to be used to address women's issues;



The meaning of sexual commodification of
women and the need to eliminate it;

Journalists' Feedback

Two-day Training of Journalists on Media Monitoring
Methodology: Participants' Comments:


“I realized that the step towards gender equality in
media has just been taken by conducting this media
monitoring activity!” Male journalist, news wire
service, Quetta



“A workshop one-of-its-kind that provides basic
guidelines and tools to media monitoring.” Male
journalist, news wire service, Quetta



“I was provided with food for thought to consider
and reconsider the language we use in the
newspapers not knowing its impact. I must say that
it has been a learning experience!” Male
journalist, Urdu daily, Multan



“It was a great learning experience. I have
participated in several other trainings but for the
first time I actually learned how to monitor media
content, especially print media and radio ... the
workshop was worth travelling all the way to
Islamabad for!” Female reporter, private tv news
channel

The anti-women, insulting and humiliating
nature of most advertisements, and the need to
shift their focus away from women's
superficial physical attributes.

In addition to the on-desk consultations, which were
conducted with senior management of the media houses
based in Islamabad, gender training sessions were
conducted for working journalists in Peshawar, Quetta,
Hyderabad and Multan.



The following are selected excerpts of the participants'
feedback:

The eagerness and interest of most of the
participants of these media training sessions was
indeed heartening. Most of them
expressed concern about the following social
responsibilities of journalists:



Consideration of the media Code of Ethics while
reporting;



The role of women in media and how to
promote the entry of more mediawomen;



Gender sensitive media content;



How to address the problems encountered by
women in the field of journalism;



Teaching gender equality to students of media
studies and mass communications;



How to reduce gender discrimination in and



Mobilising women journalists working in the



Special counseling sessions for women working in
the media should be conducted.



Training courses should also separately focus on
the editors and media owners, as well as policymakers from the entertainment and advertising
industries.

It was interesting to note that the following concepts were
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The participants were eager to implement
the following in their work:

field to be more proactive;



Incorporating professional standards when hiring
staff - men or women;

Urging media organizations to recruit more
women journalists and other cadres;
Conducting similar media workshops on
women's issues at workplaces;



Ensuring that binding national and international
instruments are referred to when reporting on
human rights issues;



Encouraging more women to join the media,
using the radio channels;





Using the print media (writing articles,
columns, letters) to highlight the need for
more women to enter the media and the
importance of their role;

The need for Uks to provide mediapersons a formal
glossary containing the derogatory language and
inappropriate terms, songs, proverbs that are to be
avoided to promote gender sensitivity. [see
Glossary]






Using gender sensitive language, especially in
making the headlines, and avoiding
derogatory or discriminatory language;



Avoiding gender stereotyping in news reports;



Maintaining gender balance in reporting,
coverage and time/space allocation of such
content;

Gender-Sensitive Code of Ethics
In 2000, Uks started a comprehensive, nationwide
consultative process on the formulation of a voluntary,
gender-sensitive Code of Ethics (CoE) for the print media.
The draft Code was developed with substantive inputs from
the media, civil society organizations and rights activists.
Eventually, it was shared with a few experts from the South
Asian region and was finally VOLUNTARILY adopted in
2004.

Subsequently, now there is both a felt and an expressed
need to review, revise, and expand the CoE to cover
both print and electronic media groups, especially the
latter, in which the private channels' ratings wars and
the phenomenon of 24/7 news, particularly the
“breaking news” syndrome, often results in horrific
disclosures of not only the identity, but also the
photographs, offensive live visuals, personal and
familial details, irrelevant disclosures about survivors
or victims of GBV/VAWG, and completely
unwarranted intrusion into their privacy.
The most glaring sins of omission and commission
tend to occur in rape and gang-rape cases, where the
survivors are doubly victimized and are made to relive
their ordeal over and over again by the insensitive
sections of the media. In fact, some sections of both
print and electronic media almost tilt their coverage to
the stereotyped “she-was-asking-for-it” syndrome. A
few (and while we have their names and documented
proof, we are not publicizing them here) even go to the
extent of portraying it almost as consensual adultery,
instead of forced criminal violence, as per the law.
In addition to addressing the negative portrayal of
women and GBV in the media, while formulating the
CoE, Uks also recognized the pressing need to focus
on the situation of women working in the media. All
these aspects were addressed in the first CoE for the
print media in Pakistan a decade ago.
Now, in view of the changing nature and requirements
of the media, the CoE has been comprehensively
reviewed and expanded for the electronic as well as
print media, under this project. Uks ensured the
participation of both men and women working
journalists, media persons, media associations and
unions, media managers, in addition to the
representatives of CSOs, NGOs, women's rights
activists, lawyers, police officials, health personnel,
and other relevant stakeholders.
A three-tiered review and updating process was
followed:
i.
a clause-by-clause revision of the existing
CoE was carried out in all parts of Pakistan, with
media experts as well as working media persons;
ii.
this was followed by roundtables with heads
of media houses, newspapers and electronic media
groups;
iii.
followed by a clause-by-clause review and
revision with CSO representatives, gender experts and
rights activists.
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The objective of the revised Code of Ethics is to ensure
gender-sensitive and non-discriminatory treatment of
women's issues, to incorporate among other things,
guidelines and disciplinary measures to check the invasion
of privacy and melodramatic, sensationalized reporting on
cases of violence against women and girls (VAWG) and
gender-based violence (GBV); and to strictly enforce the
CoE against particularly the electronic media's current
blatant and explicit portrayal of violence and disrespect
towards the survivors.
To their credit, a number of senior media persons/managers
recognized the constraints that women in the media face,
with regard to the need for an expanded Code of Ethics, to
meet the emerging current needs of the electronic media .
A caveat is necessary here: the remit of the present project
does not cover the emerging social media, with its own
particular needs, requirements and imperatives, which we
recognize, but which we were unable to address in the twoyear research study, or in the revision and reformulation of
the CoE. This is a vast new area, which is fast overtaking all
other media forms, and which requires a separate study of
its own .
The revised CoE is now ready to be adopted voluntarily by
the working journalists and mediapersons in both the public
and private media houses, and by the print and electronic
media.
Hopefully, it will also become mandatory by voluntary
resolutions, which we hope will be adopted by the various
media bodies - the Trade Unions, Associations, Councils,
Societies and Authorities - in both the public and private
sectors.

Roundtable with Mediapersons (on revising, reformulating and expanding the CoE). What some Media
stakeholders say:
“The basic need is to gender-sensitise media owners, directors, [heads of] newspapers and educational
institutes.”
Professor, Mass Communications Department, Federal Urdu University for Arts and
Scieances (FUUAS), Karachi







“The [negative] content of media, based on media producers' whims and the demands of the masses, cannot
be justified.” Director News, private tv news channel, Islamabad

“The impact of this [crime shows' negative portrayal of women] needs to be given serious thought, rather than
putting wrong ideas into people's heads!” MD, private tv news channel, Karachi

“Morning show hosts often tackle sensitive issues in a very sensational manner.” Senior Editor, English
daily, Karachi

“Many of the social biases and attitudes reflected by the media are not entirely a conspiracy, but rather,
unconsciously incorporated in media content.” Editor, English daily, Karachi

Lalarukh Hussain: A rare woman

“The media owners do not set limits, as the ratings would go down if the sensationalism and drama is left out
from crime and politics!” Senior correspondent, English daily, Islamabad



“Change in society can only be brought through a socio-political movement ... For implementation of the true
essence of the Gender-Sensitive Code of Ethics at various levels, not only the media but others too, such as political
parties, education curriculum [policy makers], and the clergy all need to be engaged”, Owner-Editor, English daily,
Lahore





It is very clear that unless women are adequately
represented in the unions, and have a strong voice in
their decision making cadres, their issues will continue
to be neglected, and women themselves will continue
to be ghettoized, unheard and invisible.
Recognizing that women workers are largely
marginalized and highly vulnerable to discrimination
and exploitation, particularly in wages and security, as
well as their terms and conditions of service, the trade
unions have a critical role to play to organize
mediawomen in all cadres, and provide them training
and education to build their capacity to negotiate better
and more equitable conditions of work.





Also, mediawomen are far less visible as elected
office-bearers of the Unions' governing bodies. In
fact, the few who made it, serve as the exceptions that
prove the rule (see the 3 boxes on Union women).

“The fact that we are all gathered here for this event shows our agreement to the need for this code!” senior
mediaperson, Islamabad

Media Women and Trade Unions
Trade unions have historically played a vital role in promoting harmonious relations between workers and employers,
and in maintaining peace at the workplace through safeguarding the rights and interests of the workers within the
limits of the law.
In the media houses, too, we have seen that women employees are marginalized and are vulnerable to discrimination
and exploitation, especially in equal wages for equal work. This is despite the fact that Pakistan has signed and ratified
the ILO Conventions 100 and 111, which becomes a binding and obligatory commitment.
Thus, it is obvious that media trade unions, e.g. the various Unions of Journalists (UJs), the PFUJ and others, have a
critical role to play in protecting and promoting mediawomen's rights. It is even more important that the electronic
media should establish and strengthen their own unions, like the historic print media UJs.
Women need to be encouraged to join the unions in greater numbers, which is currently not the case. It appears that in
most cities around Pakistan, young women are increasingly joining the print and electronic media, but their numbers
in the unions do not correspond to their numeric strength.
Also, mediawomen are far less visible as elected office-bearers of the Unions' governing bodies. In fact, the few who
made it, serve as the exceptions that prove the rule (see the 3 boxes below). We salute Alys Faiz, Farida Hafeez,
Shamim Ikram-ul-Haq and Fauzia Shahid, among other icons.
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Posted on March 23, 2013 by Muhammad Saeed
Lalarukh Hussain died of brain haemorrhage on
Wednesday, 20 March 2013 in Los Angeles, USA.
She was “Lali” for those close to her. No one who met
her can forget the ever smiling fresh face of hers. She
joined the left-wing National Students Federation in
the late 1960s and participated in the movement
against General Ayub Khan's military dictatorship.
She was a high quality journalist and worked for
several newspapers and magazines of Pakistan. In her
journalistic career she became editor of a couple of
magazines. She earned her degree in journalism from
the University of Karachi in 1972. She was an active
member of the Karachi Union of Journalists (KUJ) and
the PFUJ.
During the military dictatorship of Gen. Ziaul Haq, in
1978 she was in the forefront of the historic movement
of journalists for press freedom, spearheaded by PFUJ.
She joined the hunger strike. She, in a brave manner,
courted arrest with her one year old child. She
participated in the struggle of factory workers,
teachers and women for their rights. Her life will
always inspire those who fight against dictatorship and
tyranny for the peoples' rights, justice and democracy.
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Shamim Akhtar
Shamim Akhtar's name is synonymous with the Urdu
magazine, Akhbar-e-Khawateen, the first women's weekly
in Pakistan. She was with the weekly for 29 years,
including 22 years as its Editor.
Shamim Akhtar was the first woman Editor to be elected a
Member of the Standing Committee of the CPNE (Council
of Pakistan Newspaper Editors), 1986-88. Twice she was
elected as Vice-President of the Karachi Union of
Journalists (KUJ). She also served as a Member of the
Executive Committee of the Karachi Press Club. She was a
Member of the Governing Body, Pakistan National Council
of the Arts, Government of Pakistan, Islamabad.
The Karachi Union of Journalists put on record the
journalist community's deep appreciation of the invaluable
contribution made over the years by Shamim Akhtar for the
promotion of journalism and the cause of professional
unions of working journalists; as well as her deep concern
for upholding the freedom of the press.
Through her dynamic efforts, she motivated many of her
colleagues to win professional laurels. As a token of
recognition, the KUJ's Award of Outstanding Trade Union
Leadership for the freedom of the press was conferred on
her on 21st December 1995.
Fauzia Shahid
Fauzia Shahid is an eminent journalist, who made history
by being elected the first woman Secretary-General of the
Pakistan Federal Union of Journalists (PFUJ), a nationwide
umbrella representative body of the UJs, which is also
affiliated with the renowned International Federation of
Journalists (IFJ). Fauzia Shahid is a respected member of
the Rawalpindi-Islamabad Union of Journalists (RIUJ).
Fauzia Shahid continues as a working journalist, and her
views are also sought after, as a senior analyst on the public
and private radio and television channels.
She continues her activism for the causes dear to her,
including struggling for decent wage board awards for
working journalists; freedom of the press; demanding
measures for the safety and security of working journalists,
particularly those in conflict zones, e.g. Swat, FATA and
Balochistan; demanding justice and transparency in the
investigation of disappeared or murdered journalists; and
demanding compensation for their families.

Sindh

Looking at Karachi Union of Journalists, Karachi
Press Club and Association of Television, there are
2100 registered members in Karachi, out of which 450
are women. There are 3 women in the upper-tier
bodies; one is a member of the standing committee in
KUJ whereas the other two are executive members in
ATK.
In Hyderabad, data was gathered from Hyderabad
Press Club, Hyderabad Union of Journalists and
Hyderabad Electronic Media Association. Out of 400
registered members, 60 of them are women and there
are no women in the upper-tier bodies.

Punjab

Press Club Sukkur, SAFMA and Sukkur Union of
Journalists were analyzed in Sukkur and it was found that
there are 3 female journalists out of 130 registered
members. These three women are also part of the upper-tier
bodies; one in JS Press Club and two in SAFMA.
National Press Club and Awami Press Club in Larkana have
130 registered members, out of which 4 are women
journalists. There are no women in upper-tier bodies.
Ghotki, Dadu and Shadadkot have no women journalists.

In Islamabad and Rawalpindi, data was gathered from
RIUJ, Press Club ISB, Press Club RWP and SAFMA.
Out of 1600 registered members, 400 are women and 9
women are also part of the upper-tier bodies.
Press Club Lahore and Punjab Union of Journalists in
Lahore have 2000 registered members out of which
150 are women journalists with one woman being part
of the upper-tier body as well.
Press Club, MUOJ and PFUJ in Multan have 750
registered members with 100 women journalists and 3
women part of the upper-tier body.
Faisalabad Press Club, Dastoor Union of Journalists
and FUJ in Faisalabad have 550 registered members
with 12 women journalists.

Separate unions for women do not exist in Sindh.

Bahawalpur Press Club, Dastoor Union of Journalists and
BHUJ in Bahawalpur have 155 registered members, out of
which there are 2 women journalists.
Gujranwala Press Club has 150 registered members, out of
which there are 3 women journalists.
Sialkot Press Club has 128 registered members out of which
4 are women journalists.
Muzzaffargarh Press Club has 38 registered members and
only one woman journalist.
Sargodha Press Club, the Press Club of Rajanpur and the
National Press Club of Nanakana Sahab and Narowal have
no women journalists working for them.
There are no separate unions for women in Punjab either.
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Balochistan

Quetta Press Club and Balochistan Union of
Journalists of Quetta have 110 registered members
with only 2 women journalists and no woman in the

upper-tier body. Jaffarabad, Dera Murad Jamali and Dera
Allah Yaar have no women journalists. No separate unions
for women exist.

Khyber Pakhtoonkhwa/AJK/ Gilgit

Women journalists are only present in Peshawar unions and clubs, the other cities only have men members.
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Chapter Eight

Chapter Eight

Recommendations
Based on the
Findings and Analysis
Recommendations
Based on the
Findings and Analysis

Based on a rigorous critique and analysis of the
research findings, including wide-ranging interactions
with electronic media persons; print journalists; the
students and faculty of media studies departments at
universities across the country; the students' parents;
interactions with civil society, rights-based
organizations and activists, non-government entities;
as well as Uks's ongoing regular media monitoring,
content analysis and advocacy activities, the following
recommendations are presented :16
1.
There is a need to address the root causes
underlying the gender insensitivity of the print and
electronic media; to change the deeply ingrained
traditional perceptions, cultural and social norms
regarding women and girls.
2.
There is an urgent need to rectify the absence
of (a) implementation of the gender-sensitive Code of
Ethics by most media houses and individuals; and (b)
pre-service and in-service gender orientation,
sensitization and training for both men and women
media practitioners. Training sessions should start
with the editors, senior management, chief executives
and owners of media houses, as well as the senior
management from the entertainment and advertising

industries.
3.
There is an expressed need for regular career
counseling for girls and young women in high school and
college, promoting Media/Mass Communications studies
at the university level, to achieve the aim of increased
numbers of qualified women working in the media.
4.
Alongside the career counseling of students,
orientation sessions are also needed for their parents, both
before and after joining the Departments of Media Studies
and Mass Communications at their universities.
5.
There is an urgent need to incorporate gender
issues and concerns in the curricula of Mass
Communications and Media Studies Departments of all
universities; and to establish inter-disciplinary linkages
b e t w e e n t h e s e a n d G e n d e r / Wo m e n ' s S t u d i e s
Centres/Departments, whether at the same or nearby
universities.
6.
Once highly educated and trained media women
start entering the profession in larger numbers, there is a
need to strictly monitor the continuing presence or the
shattering of the “glass ceiling” in the media houses –
preferably by the management itself.

16
This section also draws on the recommendations in the chapter titled: “Women and Media” in Naheed Aziz & Tahira Abdullah's co-authored
publication: “Suggestions on Women's Empowerment for Election Manifestos of Political Parties” (AF, 2012)
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7.
Both men and woamen journalists need to be
trained as Media Gender Perspective Monitors; if
necessary with additional benefits or incentives, and
adapted to suit the tough work schedules of journalists.
8.
Affirmative action is required, ad interim, for
ensuring women's presence at increasingly
responsible positions, in newsrooms and in media
houses, as suggested by senior men in the media,
during the consultative meetings held under the banner
“More Women in Media”. These senior media women
need to start mentoring junior professional women.
9.
Journalists, script-writers and presenters/
anchors need to be provided an alternate Dictionary or
at least a Glossary, with gender-sensitive terminology,
particularly in Urdu and all Pakistani languages and
dialects, to counter the current use of offensive,
patriarchal, sexist, misogynist, insulting, humiliating
and derogatory language (see Glossary).
10.
There needs to be very strict enforcement of
the policy of Zero Tolerance for sexual harassment at
the workplace and a non-conducive environment for
professional women in the media. The Constitutional
rights, laws and the Code of Ethics must be applicable
to all employees, men and women alike.
11.
The private sector media needs to develop a
new, self-formulated Media Policy, promoting social
justice and projecting women, girls, minorities, and
members of various other disadvantaged sections of
society as equal citizens of Pakistan, instead of
projecting stereotyped images of women, or imposing
restrictive religious dress-codes, or retrogressive
ideological norms or unjust values on them.
12.
Once both the Policy and the Code are in
place, there is a need for mandatory ethical media
reporting and gender-sensitization training courses for
all media personnel, including print and electronic
media journalists/reporters, TV and radio drama and
comedy scriptwriters, producers, directors, actors,
researchers, programme anchors and hosts.
13.
Women and men working in the media
themselves need to monitor and report the

17
18

commercialization, commodification and exploitation of
women as sex objects - in advertisements, music videos,
stage performances and films which include blatantly sexist
content and remarks denigrating women; and advocate
punitive action against the offending advertisers, business
corporations and media houses/groups.
14.
There is a need for the media to promote initiatives
in collaboration with civil society, women's rights activists
and organizations, gender experts, researchers, and women
belonging to all geographical areas and sectors to:
i.

inform and educate the public on the real life issues
and human rights deprivations of girls, women and
disadvantaged communities;

ii.

highlight the continuing negative impact of the
17
discriminatory laws since the Zia-ul-Haq era ,
harmful policies and retrogressive ideological,
social-cultural attitudes, customs and practices;
refrain from a portrayal of women and girls that
promotes or reinforces negative stereotypes;

iii.

depict the positive aspects of girls' education and
women's productive work in addressing the huge
feminization of poverty; and the changing role of
women in decision-making and public life;

iv.

educate the public on the importance of political
participation of both men and women, and provide
the relevant information immediately before
national, provincial and local government
elections;

v.

project women's and children's issues from all
geographical areas, as well as of ethnic and
religious minorities, rural grassroots, urban slum
dwellers, those living with disabilities and other
disadvantaged categories;

vi.

democratize family norms, inculcate responsible
citizenship values, and promote peace, tolerance,
inter-ethnic, inter-faith and inter-regional
harmony; and knowledge and ability of women,
girls, adolescents and youth to gain greater control
18
over their lives .

15.
There is a need for the media to highlight the
equal (and more) rights of women and girls in (i) the
Constitution and laws of Pakistan; and (ii) various
international instruments to which Pakistan is a State
Party, and to which it has a legally and ethically
binding commitment, including inter alia, UDHR,
CEDAW, CRC, the Cairo and Beijing Declarations,
the Millennium Development Goals, the ILO
Conventions, and many others.
16.
It is high time for the media and the media
regulatory authorities (both public and private sector)
to take strict preventive and punitive action against the
use of FM radio, internet, cell phones, text messaging,
and the wider social media, by non-State actors,
militants, extremists, and others, for intimidation and
creation of fear, to forward their own anti-State, antiwomen, anti-minorities and sectarian ideological
agendas.
17.
Both the print and electronic media need to
undertake self-initiated but independently-carried-out
Gender Audits of their policies and practices, in a
transparent and participatory manner.
18.
The private sector media industry itself needs
to follow the recent examples set by Uks and a
progressive media house to institute contests,
competitions and awards to encourage both print and
electronic media professionals to focus on women,
girls, youth, minority rights and relevant issues, such
as poverty, rural grassroots, employment,
environment, local governance, amongst others.
19.
Women and Trade Unions: There is a need for
mediawomen to join their respective trade unions,
UJs, associations or councils, not just as members, but
also as elected office bearers – which will help to take
collective action and negotiation for their rights and
benefits.
20.
There is an expressed and felt need for the
development and production of simple data sheets,
fact sheets, basic information and lists of sectoral
experts pertaining to women's and girls' issues, as

President General Zia-ul-Haq (1977-88)
N. Aziz & T. Abdullah (co-authors), 2012 – op.cit.
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widespread ignorance of even the basic facts and
demographic data was observed at each consultation,
training course, orientation and meetings throughout the
project duration.
21.
Likewise, there was an observed lack of national
think tanks and research institutes to help provide evidencebased facts for policy advocacy to the media managers,
university faculty, working journalists and mediapersons,
and others.
22.
There is a need for greater interaction between
mediawomen, mediamen and women Parliamentarians, in
order to dispel stereotyped perceptions and myths, and to
foster greater understanding of their respective roles and
mandates.
23.
It is observed that, most often, print and radio
technicians, tv camera men and women, camera crews and
photographers are omitted from gender sensitization
training sessions, whereas it is they who perhaps need them
most of all; hence they need to be included in future training
courses.
24.
It is vitally important that the newly reformulated
Code of Ethics be accepted and adopted VOLUNTARILY
by all the relevant media categories: print and electronic,
public and private, news and entertainment, and, above all,
the media advertisers and their sponsors. We are against all
forms of enforced regulation, and are certainly against any
form of – or even a whisper of – censorship, as we admire
and pay tribute to the long hard struggle of the
mediapersons for their press freedoms and liberties, spread
over the past centuries.
These freedoms are now enshrined in our Constitution, as
well as in the UN Charter and other binding conventions,
hence any adoption of any Code necessarily has to be
voluntary. We would not wish it to be otherwise… But
always, along with freedom comes responsibility; hence,
the portrayal of women and girls in the media must be done
responsibly, and with honour, dignity and respect. The
media will find civil society and rights activists working
side by side with it to promote the rights and duties of
both…
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Chapter Nine

Chapter Nine

Conclusion

Conclusion

The need to break through the notorious “glass
ceiling” and the “sticky floor” for women working in
the media as a profession, is as important as the urgent
need to eradicate the feminization of poverty in
Pakistan – and is almost as difficult to achieve. The
signs emanating from this research project, spread
over two years, are encouraging, though, and, to quote
the well-known lyrics: “The times, they are a'
changing” – albeit gradually, and with small steps.
Even more difficult is the rocky road towards
changing the portrayal of women and girls in the
media, as this requires fundamental changes in
societal attitudes and behaviour patterns, which are
inherent, being culturally and socially conditioned
over millennia. More women in the media can
potentially create a social environment more
conducive to projecting the vulnerabilities of the
deprived and marginalized sections of society, along
with taking steps towards gender justice, equality, and
women's empowerment.
The media is not just a source of entertainment or
information or opinion – it can also serve as a powerful
tool of education, awareness-raising and
conscientization, particularly in terms of the rights of
women and girls – with a special focus on their right to

19
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honour, dignity and respect as human beings.
Thus, what is required is a qualitative, societal change,
which no mere increase in the numbers of women working
in the media, or joining trade unions, or breaking through
the troublesome glass ceilings and sticky floors, or
adherence to the LETTER of the Code of Ethics will
achieve.
Accepting and internalizing the SPIRIT of the Code of
Ethics will do it – just like accepting the Code of Conduct
against sexual harassment at the workplace also needs
internalization. In fact, the two go together and reinforce
each other in this case.
Women and girls comprise almost half the population of
Pakistan – just over 48%19. Thus, half the population
deserves to be present, made visible – to be seen, heard,
perceived, and portrayed just like the other half, comprising
men and boys.
But first of all, before any of the above, women and girls
have to be perceived as human beings; worthy of the same
dignity and respect that men and boys have; and inherently
possessing the same rights to equality and justice as men
and boys do. Our claim to humanity demands no less.…

The following Annexures of the main report above (Volume I) are attached as a separate set of reports (Volume II):
Bibliography
Annex 1-a: Media Content Analysis- October 2011
Annex 1-b: Media Content Analysis- March 2012
Annex 2-a: On-desk consultations with media managers/practitioners (Round 1) - December 2011
Annex 2-b: On-desk consultations with media managers/practitioners (Round 2) - July 2012
Annex 3-a: Report of counseling sessions with women students of media with five partner universities
Annex 3-b: Report on consultative meetings with faculty of media departments at five partner universities
Annex 4: Gender Assessment of Media Houses Nationwide
Annex 5: Clause-wise feedback of working journalists on DRAFT Gender-Sensitive Code of Ethics for Media
Annex 6: Set of orientation brochures produced as part of the project activities
Annex 7: Glossary of Derogatory Terms in Pakistani Languages (with English transliteration)
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Glossary of Terms
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